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Executive Summary

Theoverall objectives of thelissemination and communication activitieSEAMANDAare to
promote theprojectsresults including publicationgvents, workshops and talkis) a range

of relevant target adiences. The target audience areembers of academia and industry, as
well as the general publi®issemination activities areontinuouslyupdated, both with the

list of publications availablenathe projects website fttp://amanda-project.eu/) as well as
through this particulabeliverable, subsequently updated on M4i the project

The objective obeliverable D7.4 Dissemination and Communicatiowith Relevant Activ-
ities Reports viwas to provide an overview of the dissemination, communication, and mar-
keting activities of the AMANDA project during the first 12 months of the AMANDA project.
Deliverable D7.8- Dissemination and Coordination with Relant Activities Reports v2
provides a thorough overview of the executed activities from the start of the project until
March 2021t also includes a description and preliminary evaluation of the adjustments of
the activities made due to the COVID pandenic. After de<ribing the COVHR9 measures
taken by theConsortium, this Ddliverable details the various methods of dissemination and
communication of the project used throughout the covered period of the project, including
website, social media, newsletters, articl@sd publicationsmeetings andexternal events
Furthermore this Deliverable provides information about the dissemination and communi-
cation activities planned for the rest of the project.
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1 Introduction
Deliverable D7.4 - Dissemination and Communication with Relevant Activities Report
vlpresentedan overview of the dissemination, communication and marketing activities
establisted duringM1-M12 ofthe AMANDA projectThedocumentis followed byDelivera-
ble D7.8- Dissemination and Coordination with Relevant Activities Repov&and shows
relevantdissemination and communication activitiesritad out in the periodbetween M1
andM27 and whether they are in line with the strategy "Phasé”2oject Commerciadation
phase', i.e. whether the project is successfin informingthe target market about techno-
logical advantages whiche AMANDA ASSC providés.v2 of this document, the following
Sectionshave beeradded or modified:
1 The wpdated list of KPIs in SectidnTablel
! AddedSection2¢! R2dza G YSy (i 8 disseinikdion aiE@nS1(hic
tion activities due to theCOVIBL9 pandemic
Sections3.2, 3.3have been updated, and statistics have been added
Additional social media channeB.3.3YouTube
UpdatedSection 3.4 ¢ Project communication materials
UpdatedSection3.5¢ Participation in externally orgassid events
UpdatedSection 3.6 ¢ Séentific papers and other publications
AddedSction 3.7 ¢ Cooperation with other Europea@ommissiorfunded pro-
jects and initiatives
1 Updatedection4 ¢ AdvisoryBoard
The objective of dissemination and communication activities is to promote the results and
benefits of the project ad the actons of theAMANDA project partnerg.he aargetaudience
of these activitiesncludesusers fromthe industry,the ESS community, the academic com-
munity as well agpolicy-makers.The dissemination and communication activities dutimg
periodfrom M1 to M27include:
1 Visual identity of the project
AMANDA public website launched atlM
Presence in social media (LinkedIn, Twitter, YouTube)
First AMANDA projets press releasenewsletters
AMANDA postes, leafletsand PowerPoinfpresentatiors
Project videos
Presentationof the AMANDA projectt different trade show exhibitions confer-
encesand talks
Conference and journal publications
1 Setting upand maintenance adninternal list of stakeholders
1 Liaison with other projects and initiatives
The objectives in the first year of the projdwve beerdefined inDeliverable D7.3Dissem-
ination and Communication Plan ahd nclude:
1 Creation of theproject branding and identity
9 Finalsation of the projec'ts lbbgo andcolour scheme
9 Creatingpublicity materials: including leafleforochures, postessand other materi-
als
1 Creating theprojectswebsite including informatioln the Gonsortium members
andthe projectsfunction
9 Social media:
0 Twitter ¢ posted10 tweets
0 Facebook and LinkedIn pref created
9 Attendanceand/or hosing ofup to 3 relevant networking events or workshops ad-
dressing the target communities, stakeholders and-asdrs
1 1 newsletter

= =4 -8 a8 -8 -9

= =4 -8 —a —a -2

=
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1 2-3 project publications (articles and/or papers and/or presentagjon

1 Atleast5 blog entes
The Gonsortiunds decision wago remove itspreserce from Facebook, considering that Fa-
cebookis not a social mediasuitablefor scientific and research projesssuch asAMANDA.
In the secondand thirdyear of the projectthe Consortium continues wittthe preparation,
publication and distribution of project communication materiatbe maintenance of the
projectQ website as well as thgresence on social networks and publishes the latest news
related to AMANDA's progresDue to the COVHD9 pandemic,digital technologies
emerged as the critical enabler, facilitating the continuity of dissemination and communica-
tion activities, thus during the third year of the project implementation, tBensortium
focuses on preparing and holding webinars as welpr@paring papers for publication in
relevant scientific journals.
Several Key Performance Indicatokgre establishedo measure the dissemination success
and impact of the projectThe following @ble summarsesthe KP$ introducedin Delivera-
ble D7.3- Dissemiration and Communication Plan vdnd subsequentlyupdated inDeliver-
able D7.6¢ Dissemination and Communication Plan.v2

Communication & Dissemination Supports | KPIs

and Channels

Leaflet 2 project version + 2 technology specific (re
sults)

Poster 1 initial version + update

Reference PPT presentation 1 initial version + update

Project newsletter 6 (2 per year)

Articles and proceedings 2 publications per year (paverage)

Project 2liverables Seethe list of Deliverables

Open access repository 1 deposit per year

Project video / demo 1 initial version + update

Project website 1 website, monthly updated

Related websites 5+

LinkedIn At least 1 monthly update

Twitter At least 1 weekly update

Presentation &eedback sessions (incl. wely 3

nars)

Training sessions 3

External events 20+

Tablel List ofKP$ for visibility and knowledge impact

The ambition of dissemination, communication, and networkdmgjvities include the ex-
change of experience, scientific and technological knowledge, and establigiopegrative
relationships with the relevant scientific and industrial partnek. activities fromTablel
were performed according to the set KPIs and timeliggll,asthe dissemination and com-
munication plan is affected biype COVIBEL9 pandemic, attendance at the external events is
only partially met.
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2 Adjustment of the projects dissemination and communication ac-

tivities due to the COVIEL9 pandemic
It iswithout doubtthat the COVIEL9 pandemigignificantlyaffectedall project activiies but
in particular dissemination and communication tfe projectQ @rogress and resultdNever-
theless, the research and dissemination activities related to the projgatinueas much as
possible in remote modeéMore specifically, during the months frodanuar2020, almostall
faceto-face activities and events were cancelled. Thins,Consortium was forced to create
new communicatiormechanismsnamely through online meeting platform®uring 2020
andthe first months of 2021, relevant events were cancelled, postponedetd bnline due
to the pandemic.Table2 below lists all scheduled AMANDA project events and stbes
completion status given the constraints caused by the CQ9Ipandemic.

Date Title of event, ype and place/country | Completionstatus

07-10 January Consumer Electronic Shotwade show | Took place[ARiIn Section
2020 exhibition, Las Vegas/USA 3.5.19

23-26 January NANS20 (North American Neuromodu Took place (DAR Bection
2020 lation Society Conference), Las Vegag 3.5.19

USA

30-31 January The Things 202@onference and trade | Took place@ARiIn Section
2020 show exhibition, Amsterdam/The Neth| 3.5.20

erlands

11-13 February
2020

MD&M West, tade show exhibition,
CA/USA

Took place (DAR Bection
3.5.2)

25-27 February
2020

Embedded World ConferencBlurem-
berg/Germany

It took place with much less
people present (DAR in Sec
tion 3.5.22and3.5.23

03-05 March IT-TRANS, internaihal conference and| Postponed to 8.0 March
2020 exhibition,Karlsruhe/Germany 2022

18-19 March microTEC Sudwest Cluster Conferenc| Postpored to a virtual event
2020 "CMOS mixed signal array technology| 18 March 2021

and what it can do for yoy'Germany

31 March 2020

Sensor Solutionsternational 2020
conferenceBrussels/Belgium

Postponed and held oinle
19 May 2020 (DAR Bection
3.5.24and3.5.25

31 March2 April
2020

Medtec Livetrade show exhibition,
Nurnberg/Germany

It took place asvirtual
event. We ould not show
the AMANDA presentation
as planned.

21-24 April 2020

INTERTRAFFIC, trade exhibition,
Amstedam/The Netherlands

Postponed to 29 March 1
April 2022

13-14 May 2020

IDTechEX'Ultral-Low-Powe Capacitive
Sensors based on Microdul's own sen
custommixed-signal array technology",

webinar,Berlin/Germany

Cancelledwithout replace-
ment. It is intended to hold &
Webinar in Q1 2021.
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23-25 June 2020

Sensor & Testrade showexhibition,
Nurnberg/ Germany

It was @ncelled without
replacement.

24 June 2020

External Advisory Board meeting

Held online on 24 June 202
(More information in Section
4)

08 August 2020

Machine Failure and Prevention Tech-
nology MFPT 205avannah/Georgia

Held onlined6 August 2020
(DAR irection3.5.29

03-07 September
2020

SIDO 2020rade show exhibition,
Lyon/France

Took place@ARN Section
3.5.27

08 September
2020

Future Networks Lab Accelerator Shoy
case and Demo Day, Pitch event

Held online (DAR in Section
3.5.29

17-18 September
2020

5th IEEE International Symposium on
Smart and Wireless Systepesnfer-
ence,Dortmund/Germany

Planned for Dortmund, held
online (DAR in Section
3.5.29

22 September
2020

Sindex, SwissMedTeatgnference,
Bern/Switzerland

Took place (DAR Bection
3.5.30

22-25 September
2020

InnoTrans, tradeshow exhibitionBer-
lin/ Germany

Postponed to 223 Septem-
ber 2022

25 September
2020

Interview of the current progress of the
AMANDA project in thétheni-
an/Macedonian News Agency

Published on 25 September,
2020 (DAR in Sectid5.3))

30 September
2020

Interview on AMANDA and the COVID
19 mitigaion scenarios in the Greek
National TV channel ERT3

Took place (DAR in Section
3.5.32

01 October 2020

Interview on AMANDA and the COVID
19 mitigation scenarios in the Greek
National TV channel ERT1

Took place (DAR in Section
3.5.33

10-13 November
2020

Eledronica, rade showexhibition,
online

Held online but Microdul
decided not to take part

10-12 November
2020

Wireless Congressonference, Mu-
nich/Germany

Planned for Munich but held
online (DAR in Section
3.5.39

16-18 November
2020

CompamedconferenceDissel-
dorf/Germany

Held online (DAR igection
3.5.35

17-19 November
2020

SMART CITY EXPOrM/@ongress,
trade showexhibition, Barcelona/Spain

Postponed to 1618 Novem-
ber 2021

25 November
2020

Energy Harvesting EH2Q2onference,
online

Held online (DAR i&ction
3.5.36and3.5.37)

26 November
2020

Innovative Solutions for Smart Urban
Mobility, the roundtable discussion,
Zagreb/Croatia

Held online(DAR iraction
3.5.38

22 December
2020

Smart Eco parking, meeting, Croatia

Held online (DAR in Section
3.5.39
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19 January 2021 | Presentation of AMANDA projectto | Held online (DAR in Section

DIGICAT Digital Catapult London 3.5.40

03 February 2021 SUNSAFE loT, meeting, Croatia Held online (DAR in Section

3.5.4))

Table2 Scheduledexternalevents ofthe AMANDA projecM13-M27

The COVIR9 pandemic brought many uncertainties, changes and challefigesacklethe
longterm effects of the pandemjahe Consortium adopted a proactivapproach. Thusto
assurethe continuation of good quality of communication activities and dissemination plans,
the following adjusientswere made:

)l

In June2020, the first video pack of the projeetas releasedincludingfive video an-
imations presentinghe defined use cases and operational scenariahefAMANDA
Autonomous Smart Sensing Card (ASSfeating the first video pack a@d to help
achievethe project's goalsexplain benefits for stakeholders, and impactiety in
general.A YouTube channelas created to facilitate the publication of videos and
achieve a higher level of visibility and reach the target audieAcmtal of nine @)
videos are availablen the AMANDA project official YouTube channel, six (6) video
animations on the AMANDA usases and operational scenarios, one (1) demo, and
two (2)interviews
0 https://www.youtube.com/channel/lUCMQ7QphtN_HA7CXg6DwGDhQ/vide
0Ss
As many conferences relevant to AMANDA were postponed or forced to adopt the
online format, partners are encouraged to focus on the preparation of scientific pa-
pers. Furthermore, conference presentations are available on the YouTube channel
to increase thereached audience whenever possiblEBwo papers entitled "Low
Power LoRaWAN node based on FRAM Microcontroller" and "Low Light Energy Au-
tonomous LoRaWAN Node" were presented at the 5th International Symposium on
Smart and Wireless Systemie paper "Lowight Energy Autonomous LoRaWAN
Node" won the best paper award in the video presentation category, and it's availa-
ble at the following link:
0 https://youtu.be/ mMNBRgS6UCA
To increasehe visibility and promotion of the AMANDA projestiring the crisis pe-
riod and to approaclihe general public, contactiave been established with local,
regional and national media. Content on project progress was preparaghasis-
ing the benefits thatthe community and individuals receive through the project. An
interview "Pocket Computer as a Tool Against CoronaVimas published in the
Athenian/Macedonian News Agency, the Greek National News Agamcy its
available via:
0 https://www.cnn.gr/tech/story/235781/thessalonikypologististsepisos-
ergaleickatatoy-koronoioydeite-pos
0 https://www.amna.gr/home/article/490921/Ypologistitsepisginetat
ergaleiokatatou-koronoiou
Furthermore, two interviews were also given on thee€k national television chan-
nels ERT1 and ERT3, on the AMANDA project, its current research status, and how it
is proposed to mitigate the effects of current and future pandemics. Both interviews
are published on the project's official YouTube channel:
0 https://youtu.be/vef2PyVXxy4
0 https://youtu.be/RMDG2g5erN8
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1 The project continues using social media (LinkedIn, Twitted YouTubeto in-
crease the outreach othe projects activities and results. Project is also actively
promoted on each partnes official website and social media

1 The project website is regularly reviewed and updated. It acts as astopeshop»,
so all information is updated weekly to ensure thhe website carries the right
messages reflecting the current stage of the project's development. Additional in-
formation and project communication materjaincludingthree newsleters, one
leaflet, three posters andive PowerPoint presentatios) that visitors may find at-
tractive and useful are also publisheérom the five PowerPoint presentations)eo
was prepared by PENTA, two by ZHAW two by MICRODUL. Allesentations
were published athe project website under the dissemination materiaksction

1 To maintain contacts of interested parties asichplify onlinedistribution of dissem-
ination and communication material, an internal stakeholder Wisis created. This
mailing list will beéheld and updated during the whole project lifetime and is skt
to several topierelated sublists, includinga division of stakeholder contacts accord-
ing to defined use cases,sublist of relevant journals anBigitallnnovation Hubs

1 The orgarsation of the first webinar, which will take place May 2021, is unde
way. A one-hour presentation is being prepareémphasisinghe COVIEL9 use case
(UC3- Mitigating the effects of the current pandemidh April 2021, an email invita-
tion to the webinar will be sent to defined list of stakeholders
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3 Dissemination and ammunicationactivities

3.1 AMANDA logo

The AMANDA logavascreated at the very beginning of the project. The main objeatize

the logois to achieve a clear visual recognition of the project. The logo is an integral part of
every document and materiaélated to the AMANDA projecaiming to set the baseline for

a brand identity for further commercial servic&he project logo depicts th&fMANDApro-

ject vision and goals. There are three sections of the logo. The lower part is the hand reflect-
ing themain messagef the project, "The world in your hand A credit card symbol graph-
ically portrays the middle secticand symbobes the form factor of the AMANDA carthe
upper part of the logo reflects the AS8Tated architectural elements, made up ofrsbols

that depict the sensors and a wireless connection to the world. Other symbols represent
ASSC autonomy: PV module and battery.

AMANDA

The world in your ha

Figure2 The AMANDAroject logo with the main message

3.2 AMANDA website

The AMANDA wbsite is designedfor the purpose of publishing all materials (promotions
and publications) on a project funded by the European Commission. The websiins
sevensections

Homec https://amandaproject.eu

About- https://amandaproject.eu/about

Consortium https://amandaproject.eu/consortum

News& Events https://amandaproject.eu/newsevents

Documents https://amandaproject.eu/documents/publiedeliverables

Advisory board https://amandaproject.eu/advisoryboard

Contact- https://amandaproject.eu/contact

The website is a leading platform fitre dissemination and promotion of the project. It con-
tains the most crucial information about the projemnd is updated regularly as the project
progressesCompliance with GDPRalso ensured

The website map has been designed to offer a complete overvieeoproject and easy
access to all its activities.

= =4 =4 -4 8 a9
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il Dissemination
Materials

= Public Deliverablg

B Scientific Papers

and Publications}
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Scenarios

o

ml Advisory Board G EAB Meetings

— Contact

= Consortium

=1 News & Events

e Documents g

AMANDA

@
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Q
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Figure3 AMANDA project hierarchical website structure

To ensure better quality and usétiendliness of project website, the design of the website
builds upon the followingriterial: visual communicatiorfuse of colars andphotos, web
pages are easy to browse, information is kept short and links are included to websites, publi-
cations, etc.)yverbal communicatioifthe website uses simple phrasing, no jargon is used to
attract general public)yisibility (maximum use of free or affordable methods to increase
page ranking on search engineggular update of contents

The content of the website is presented in several separate sections
1 The"Homé' section shows the most recently posted news on its page, a brief de-

scription of the AMANDA project, previews of the project partners, and describes

the project goals

The"About' section summarisethe AMANDA project

The "Consortium'section presents aflartners involved

The AMANDA project logo, posters, leaflet, presentaoand newslettershave

been published in the"Dissemination materials section [ttps://amanda

project.eu/documents/disseminatiomaterialg. The promotional materialare free

to download fromthe website.

T The"News and Eventssection fttps://amandaproject.eu/newseventy has pub-
lished more than @ posts related to partner activities and proferelated news and
events

1 The "Public deliverablés section (https://amandaproject.eu/documents/publie
deliverableg contains all publicly available documents

1 The Scientific papers and publications section  fttps://amanda
project.eu/documents/scientifippapersand-publications/comweblinkg  includes
the project's published scientific pape(sonference and journal publicationd)e-
fined use cases (U&IC3) and operational scenarios (SS@O6) are also preded
in this section

1 Members of the Advisory Boardt{ps://amandaproject.eu/advisoryboard) are
shownon the website.

=a =4 =4

1 EU Project WebsitesBestPractice Guidelines (EC, 2010)
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1 The AMANDA project's official contact em&lamanda@amandarojecteu, repre-
sented with the link in th&€€ontactsection {ittps://amandaproject.eu/contac). The
project website has direct access to AMANDA social medi@ggdy clicking over
the footer part's icons

% AMANDA

CoMPAMED

Join Microd
COMPAMED HIGH-
TECH.

Figured The AMANDA Website

All ®nsortium partners have the righand it is advisable to use their official website to reg-
ularly inform stakeholders about project progress, plans and publish project results.

To track the number of visits and to analyse trends in the behavioursitbss to the pro-
ject's website,the AWStatstracking toolis used. By analysintge AWStats' output, useful
attendance information can be obtained, such as unique visitors, repeated visitors, duration
of each visit, number of viewed pages per visit, @ogular site content. The monitoring is
carried out througlut the project implementation. Analysing data on the total number of
visitors, compared to 2019, the number of visitors in 2020 has triplethe graphs below,
the highest columns appear during significant events in May 201®léhary meeting in
Zurich,Wireless Tech Talk in Lausanriédvember 20191 review meeting in Brusselsas
well asin January 202(publication of additional dissemination materialpctober 2020
(AMANDA in Exclusive interviews on the Greek Natioglahiion, and % plenary meeting)
and December 202(publication of additional dissemination materiahhe above shows the
importance of the news content on the projestbsite to attract morevisitors.
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!

Jan Feb Mar &pr May Jun  Jul Aug Sep Qct MNov Dec
2019 2019 2019 2019 2019 2019 2019 2019 2019 2019 2019 2018

visits
72

Jan 2019 1 25 117 2.68 MB
Feb 2019 11 15 289 1,528 37.01 MB
Mar 2015 35 69 2,783 8,954 134.44 MB
Apr 2019 60 EL] 2,156 5,071 210.61 MB
May 2019 150 215 4,367 17,647 811.84 MB
Jun 2019 136 235 3,600 12,456 601.33 MB
Jul 2019 200 472 2,835 10,225 440.55 MB
Aug 2019 360 450 1,142 5,801 223.08 MB
Sep 2015 467 555 2,855 12,983 473.83 MB
Oct 2019 773 s09 3,761 13,847 735.50 MB
Mov 2015 1,028 1,252 5,453 13,731 $88.30 MB
Dec 2019 1,817 2,505 5,169 16,622 563.24 MB
Total 5,038 6,809 34,586 123,022 5.54 GB

Figureb Unique visitors, number of visits, pages, hits, and badtwin 2019

Jh lEAAbl i il

Jan Feb Mar Apr May Jun Jul Aug Sep Oct MNov Dec
2020 2020 2020 2020 2020 2020 2020 2020 2020 2020 2020 2020

visits

Jan 2020 2,163 3,762 6,456 15,578 927.66 MB
Feb 2020 654 500 2,283 7,748 520.41 MB
Mar 2020 1,087 2,143 3,421 10,155 977.61 MB
Apr 2020 766 1,654 5,543 12,588 862.97 MB
May 2020 776 1,459 3,568 11,627 747.75 MB
Jun 2020 734 1,264 3,518 11,253 749,53 MB
Jul 2020 544 1,372 4,432 15,442 1.02 GB
Lug 2020 769 1,307 2,581 10,345 590.5%9 MB
Sep 2020 672 1,183 3,135 18,444 1.01 GB
OQct 2020 831 1,326 3,917 24,370 2.1% GB
Mov 2020 798 1,233 5,080 33,130 3.02 GB
Dec 2020 371 754 3,206 15,474 1.20 GB
Total 10,665 18,357 47,145 187,554 13.60 GB

Figure6 Unique visitors, number of visits, pages, hits, and badtwin 2020
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Jan

Maonth

Jan 2021
Feb 2021
Mar 2021
Apr 2021
May 2021
Jun 2021
Jul 2021
Aug 2021
Sep 2021
Oct 2021
Nov 2021
Dec 2021
Total

Dissemination Level (FU

Feb Mar Apr May

Jun

Unigue Mumber of
visitors visits
500 625
466 596
312 388
0 0
0 0
0 0
0 0
0 0
0 0
0 0
0 0
0 0
1,278 1,609

Jul

2,255
2,186
1,565

6,006

oo o oo o9

0

12,763
12,207
6,213

31,183

Hits

1]

oo o o o oo

1]

I

Aug Sep Oct
2021 2021 2021 2021 2021 2021 2021 2021 2021 2021 2021 2021

Dec

825464AMANDA

497.04 MB
563.11 MB
461.856 MB

0

L= s Y s I e Y s Y s Y s

0

1.49 GB
Figure7 Unique visitors, number of visits, pages, hits, and bandwidth in 2021
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Figure8 Viewed pages, number of hits and bandwidth, grouped per @019
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5 7 8 9
® 2923

Hits [ EERERG
661 48.74 MB
462 31.52 MB
438 20.88 MB
292 15.85 MB
291 18.81 MB
425 30.74 MB
445 38.55 MB
447 25.77 MB
569 32.8% MB
704 32.11 MB
571 53.57 MB
1,206 45,85 MB

Hours
iz
13
14
13
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17
18
19
20
21
22
23

330

Hits
386
1,015
1,024
831
1,005
S00
769
555
1,158
305
440
679
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32.14 MB
77.13 MB
60.57 MB
41.20 MB
40.36 MB
47.50 MB
43.23 MB
259.12 MB
43.36 MB
38.03 MB
16.07 MB
32.30 MB

Figure9 Viewed pages, number of hits and bandwidth, grouped per hour in 2020

e Lkl d I‘

13 14 15 16 17 18 19 20 21 22 23
OGU0.0GQOOOOCC

0
L

Hours
00
01
02
03
04
05
06
07
08
09
10
11

12 3 4 5 6 7 8 9
¢CceCOnN” 292

. Pages
9
38
10
30
46
24
34
26
36
209
109
110

Hits
9
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a4
108
a5
24
196
140
202
459
577
654

258.94 KB
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4.76 MB
9.71 MB
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03
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Hits
86
449
343
246
420
267
27
327
59
45
260
188

21.21 MB
66.75 MB
31.64 MB
52.48 MB
16.89 MB
14.03 MB
8.29 MB
14.39 MB
1.73 MB
2.54 MB
13.22 MB
17.09 MB

Figurel0Viewed pages, number of hits and bandwidth, grouped per hour in 2021
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Locales _ Hits
United States us 3,088 7,455 418.19 MB
Great Britain ab 554 1,308 57.74MB e
China cn 254 390 S1.05MB  Hmw
Sweden se 222 223 2.85 MB ,=—
Croatia hr 222 1,170 58.92 MB e
Australia au 205 205 2.61ME P
Seychelles sc 137 137 9.90 MB :
Russian Federation ru 132 132 14.35ME &
Chile d 119 120 6.60 MB §
Mauntius mu 119 118 2.97 MB ?
South Korea kr 108 180 410MBE F
India in 107 262 9.16MB  F
Germany de 104 397 20.93 MB -=
France fr 22 303 13,08 ME B
Switzerland ch 84 945 36.55 MB -_—
Canada ca 75 155 475MBE |
Austria at 68 68 427MB |
Ukraine ua 60 &0 12.03MB L
Indenesia id 54 57 2.23ME |
Greece ar 50 490 26.08 M ==
HNigeria ng 40 81 2.24MB |
Estonia ee 39 39 494,51 KB ,
Belize bz 34 34 431.11KB |
Brazil br 34 107 S.51ME §
Denmark dic 29 28 24.63 M8 b
Netherlands nl 28 274 1141M8 &
Turkey tr 26 118 9.29MB &
Spain es 21 130 .88 ME  E
Honduras hn 20 20 253.59KE |
Pakistan pk 20 100 3.88 MB ;
Romania ro 19 19 777.6TKB |
South Africa za 19 &0 1L07TME &
Bulgaria bg 18 21 8.66 ME L
Thailand th 15 16 1.69MB |
Malaysia my 14 15 3.63ME |
Poland pl 11 11 132,48 KB |
Iran ir 10 11 2.00MB |
Italy it 10 165 7.23MB &
Belgium be g 276 5.48MB
Philippines ph g g 8.44ME L
Hungary hu 3 85 378 ME |
Taiwan tw 8 114 5.54MB §
Singapore sg 8 8 1.91 MB ,
European country eu 7 7 7.47 MB .
Ireland ie 7 85 3.80ME |
Mexico mx 7 7 2.13ME |
Norway no 7 89 3.44MB
Colombia co 7 3 110.96 KB |

FigurellViewed pagesiumber of hits and bandwidth, grouped by countries

3.3 Social medialsannels

To expad the project target audiencanainy to involvethe general public and séar ex-
perts, AMANDA nitegrates social media tools strategically in communication activities.
LinkedIn, Twitter and YouTubeebeen selected as the most appropriate social networks
to promote the project achievements, news and outcomes. All partners are encouraged to
promote the AMANDA project among their network and social media channel, encouraging
contacts to join and invite further participante activate dynamic content sharing and dis-
seminate the prgect's progresamong the scientific community and professional stakehold-
ers and attract knowledge and generate awarenegdl AMANDA social media accounts
comply withthe H2020 Programme Guidance Social media guide for EU funded Ré&l pro-
jects. AMANDA social media profilese monitored and analysed using the dashboard of
selected soi@l networks.

Channel Account Name
LinkedIn Amanda Project
Twitter @AmandaProject2

2H2020 Programme Guidance Social media guide for EU funded R&I projects Version 1.1 07 January 2020, EC,
[Online] https://ec.europa.eu/research/participants/data/ref/h2020/other/grants_manual/amga/saced
guide_en.pdf
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| YouTube | AMANDA project |
Table3 AMANDA social media channels

3.3.1 Linkedin
LinkedIn is a social network specifically designed for career and business professionals to
connect. Over 65 million professionals use LinkedIn to cultivate their careers and businesses.

[in I P = ® a

_Room dat‘a“_:m

Your dreamy
job is closers
than you

think ‘

Seejobs

Linked in

People also viewed
Charis Kouzinopoulos
- ‘ P 1
- Andrea Mihaljevi¢
t Puli¢
- 1

th: Intermediate

Figure1l2 AMANDA LinkedInrpfile

The AMANDA profile has been created for discussion and networks with specific auglience
AMANDA hasachieved67 connections,73 followers, 35 posts, and 10425 post views.
AMAND#s LinkedIn activitiesre a publication of posts on the latest project developments,
news, and links to relevant content. The audiend@viollow AMANDA profile comesostly

from partners on the project and audience from vari@xternal events.

Your Dashboard

Private to you

34 367 il

Who viewed your profile Post views Search appearances

Figurel3LinkedIn dashboargdresenting data fothe past 90 days

34 profile viewers in the past 90 days +500% since last week

Nov 10 Nov 24 Dec 8 Dec 22 Jan 5 Jan 19 eb 2
Hide trends ~
Figurel4 Number of profile views in the past 90 days
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3.3.2 Twitter

Twitter is an online news and social networking site where people communicate in short
messages. Twitter can support the development of communitiéth specificinterests.
AMANDAIs represented byoth "following' relevant accounts and beiridollowed' and by

the publication of short posts on the latest project developments, news, and links to rele-
vant content. At the end of M27 the official AMANDATwitter account has 7 followers,
13263 Impressions, 4@weets, and 569rofile visits The offtial hashtag of the project is
#amandaproject.

AmandaProject

= AEAMANDF P
Ll
Notifications A g
> world In your hands
-\\

® €
x
3

Q
8 Mesges w-w«ﬂ A
You might like
R
° ArianeGroup &
[E st =
2 Profile o < microTEC SUdwest
a 15 12
O nisie i s s ot Bt
,,,,,,,,,,,,,
oGy -

Trends for you

NEWSLETTER
No.3

Figurel5 AMANDA Twitter Account
Twitter Analytics is used to optise AMANDA project future Twitter campaigns to get better

results. Key dashboards that are used to asSewitterprofile's performance include month-
ly Twitter report card and Tweet Activity Dashboard (TAD).

[Bh 3 A
4 &=
P y
AMANDA AmandaPTOIECt @ AmandaProject2

28 day summary with change over previous period

Tweet impressions Profile visits Mentions Followers

230 11.3% 10 166.7° 1 12 M

Figurel6 Account home; monthly Twitter report card
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Dec 2020 - 31 days

TWEET HIGHLIGHTS DEC 2020 SUMMARY
Top Tweet camed 60 impressions Top mention eamed 9 engagements T1“"’EE'5 332“5”955‘“‘“
The 3rd edition of the AMANDA newsletter is 2= Englneermg ZHAW
out! Despite these turbulent times, project @engineeringzha c

AR 5 P « Profile visits Mentions
aclivities are.making.significant progress,. 5o Smarte Sensoren im Kreditkartenformat: Auf 1(]1P 1e ’

take a look at what we've been doing the

: : : engstem Raum orchestriert unser Forscher
last six months and where we've come in

Marcel Meli Software- und Hardware-

i = New followers
developing the ASSC. amanda Komponenten. Das energieautarke, !

kompakte Messgerat ist das ambitionierte
Ziel des européischen Forschungsprojekts
@AmandaProject2 fal.cn/3ce9u
pic.twitter.com/zaUBWdKCum

project.eu/documents/news...
#Horizon2020
pic.twitter.com/FOnSexbOQW

View Tweet activity View all Tweet activity

Figurel7 Tweet Activity Dashboard (TAD)

3.3.3 YouTube

The official YouTube channel was launched in Mil@acilitate the publication of audio
video contents that will follow during the project arahieve a higher level of visibility and
reacha broadaudience A total ofnine @) videos are availablen the AMANDA project offi-
cial YouTube channeaind they convey information about the project quickly, clegalyd in
an impressive way.

= EYoulube " m Q ¢ #o: | @ rruaa
A Potemns (e
&  Utrend P W AMANDA project PRETPLATI ME

rendu

-
& Pretplate
POCETNA STRANICA VIDEOZAPISI POPISI KANALI RASPRAVA 0 KANALU Q

O 2vicke -
L " Prijenosi  REPRODUCIRAJ SVE = POREDAJ PO
0O Povijest

s
=0
gl e ¢ A -
/ O @
R )
i el B, R 0
pret Interview of Dr. a\ﬂllﬁ Interview of Dr. AMANDA - (dentification In a AMANDA - Noise, weather i AMANDA - Multisensory
ANDA AMANDA and air qu.my ‘monitoring Indoor/outdoor parking siot.
O v
NAJBOLJE NA YOUTUBEU
@ coma
O s 4 )
° Videoigre AMANDA - Monitoring AMANDA - Environmental Using AMANDA 1o address UKII\gI}\GAMANDA ASSC
environmental and vibration. voumunlmq scenario issues of curent and future o ==
© vie ool

Flgure18AMANDA YouTube channel

The performance of the AMANDA project YouTube videos is tracked using YouTube Studio
Analytics. Tracking YouTube analytics is an integral part of any YouTube marketing strategy.
For the AMANDA project, two main analytics sections are being used: watclrdpogs

and interaction reports. The Watch time report compiles data from the project YouTube
channel, the individual videos on the project channel, and any engagement from YouTube's
mobile apps. A YouTube video earns one view when it's watched for 8@dseor longer.

The Audience retention report tracks viewer engagement over téiMANDA project chan-

nel counts 758 views so far and has six subscribers. The number of times viewersdrave s

a thumbnail of a video is2D0, and the percentage of people thactually clicked on it is

12,1 %. These metrics help us to figure out if a thumbnail and video title is excellent and
catchy. The average view duration of videos is 1:23. The highest number of video reviews

March 2021 29 PENTA



Deliverable D7.8 Dissemination Level (FU 825464AMANDA

was recorded in June 2020, when gidkeos werepublished showing possible AMANDA card
applications, and at the end of September 2020, when two interviews were published with
Dr Charis Kouzinopoulos on AMANDA and the CO¥iitigation scenarios.

Channel analytics ADVANCED MODE

. . -
@ ° Apr 28,2020 - Feb 22,202
Overview Reach Engagement Audience Lifetime

-

Your channel . )
ot Your channel has gotten 758 views so far Realtime 4

B2 pashboard P

u Content Views Watch time (hours) Subscribers

& conen 758 17.6 +6

= Playlists o

M Analytics

B comments

E®  subtitles SEE MORE

©  copyright 5D o a

$  Monetization Apr 28,2 Jun 17,2020 Aug 6,2020 Sep 25,

#~  Customization SEE MORE
Audio library

Your top videos in this period

Figure19 YouTube watctime reportc chl Yy ys®érfdtmance overview

Y, Channel analytics ADVANCED MODE
'__W._‘ Apr 28, 2020 - Feb 22, 202 .
Overview Reach Engagement Audience Lifetime
-

Your channel

Impressions Impressions click-through rate Views. Unique viewers A
1.2K 12.1% 758 -

BE  Dashboard

I3 content

= Playlists

M Analytics

B comments

o o a8 a

BB Subtitles . - S

©  Copyright SEE MORE

$  Monetization

#~  Customization Traffic source types A Impressions and how they led to watch time

ews - Lifetime Data available Apr 28, 2020 - Feb 22, 2021 (301 days
Audio library
Impressions
_— 1.2K
‘ e 14.9% from YouTube recommending your content ()

12.1% click-through rate

D settings Extemal — 53

B sendfeedback Channel pages — 2265 Views from impressions

151
Figure20 YouTube watch time repogtotal impressions
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i p. Channel analytics ADVANCED MODE
.. ‘W’" Apr 28,2020 - Feb 22, 202
Overview Reach Engagement Audience Lifetime
Your channel
ANDA proje Wateh time (hours) Average view duration
BS  Dashboard
B content
= Playlists
Tue, Sep 15, 2020 e
M  Analytics
0.1
B comments A A A A A P —
o o a a

B subtitles
©  copyright SEE MORE
$  Monetizat
#« mi Key moments for audience retention - oip
udio libr

1 ‘ !é 1 AMANDA - Environmental room sensing scenario 68%

2 @ Interview of Dr. Charis Kou: oulos on AMANDA and the COVID-19 mitigation s. 57%

2 &E Interview of Dr. Kouzinopoulos on AMANDA and the COVID-19 mitigation scenari a5%
& sewnss L e
B send fesdback

Figure21 YouTube audience retention report

3.4 Project communication materials
Publishedoromotion and communicationmaterials forthe AMANDAprojectthat have been
created for use at different events (online or faeface)includethe following:
Poster (3)
Press release (1)
Leaflet (1)
Newsletter (3)
Project presentation (b
Videos(9)
The listed matrialshave been published on social media ard available orthe following
link:
1 https://amandaproject.eu/documents/disseminatiomaterials
Thefirst poster's goalvasto attract visitor attention andbriefly introducethe project objec-
tives. Theproject's slogan;The world in your hars, is in the upper part. The second part is
a stylsed photograph of a hand with an ASSC. On the image, symbolically are illustrated the
card's autonomy and multisensory characteristics. The third part contains the project logo
with a short descripion of the cards concept, impact andriplementation. Fourth, the bot-
tom part presents the project partners and their logo. The partners us@tster at each of
the activities in which they engage. The poster is an integral part of the visual presentation.
Two copies of the poster were delivered to each partner for use at external ewats
presentationon their business premises.

E N ]
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Figure22 AMANDA poster and first press release

The second and third AMANDA posters were published in M24, provadifear and more
specific message. Posters are prepared to communicate with each other, presenting the
defined operational scenarios of deployirige autonomous multisensory card and the used
technology, card layoutandcomponents.The ontent of the posters is clear and easily un-
derstandablefor interested parties. The posters are availablaimonline format, pullished

on the project website, but are also distributed to partners in duplicate.

Deploying an autonomous multisensory card in three different
use cases and six scenarios. covering three different versions:
indoor, outdoor and wearable

1 penta

Figure23 AMANDA second and thlpbster

In M17, the first AMANDA leafletvasissued providingthe target audience with an attrac-
tive and written project overviewThis trifold flyer on the firskeaf shows the logo and name
of the card¢ Autonomous Smart Sensing C&#ESCrs well as the members of tli@®nsor-

tium. By opening the firdeaf, the reader sees an illustration of an autanous multisenso-
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ry cardand quicdy understandghe basic features andomponents it ieludes. The potential
usability ofthe card is demonstrated in the interior of the leafl&the back of the leaflet
showsproject goalsjocations of the @nsortium membes, axd the necessary contact in-
formation in case of additional inquiries from interested partid#gie AMANDA leaflet is
available in electronic version, published the project website, anda printed version is
distributed in 50copiesper each partner. The preparation tife next leaflet is plannedior
M36.

Figure24 AMANDA leaflet

The project has producethree @) newsletters that provided wpo-date information on
AMANDA's status and achievementbBhe first newsletter was released M4 to raise
awareness concerning AMANDAtroducethe Consortium membersind elaborate on pro-
ject objectives.The cond newsletterissued in M18presents six use cases and nineteen
operational scenarios fothe three versions ofhe ASSQ; indoor, outdoor and wearable.
The newsletterexplairs the architecture of the card and details all current dissemination
activities. The third newslettemwas released in M24including information about thero-
ject's latest acldvements andelaboratingon the impacts of the COVAIO pandemic on the
AMANDA activitiesThe 39 edition also presented a revised list of use cases and operational
scenariosEngagement with stakeholders is crucial to the success and sustainability of the
project. Therefore Gonsortium is keeping an internal list of stakeholdensd it will be main-
tained duringthe whole project lifetime. Newsletters were sent to approximat280 email
addresses of potentially interested parties and are publisbadhe project website and
social media. Subscription to project newsletters is also opghea@general public, using the
form at AMANDA project websit&he nextnewslettersare planned tobe released in M31,
M37 and M42.

March 2021 33 PENTA



Deliverable D7.8 Dissemination Level (FU 825464AMANDA

WELCOME TO THE 3RD EDITION OF AMANDA NEWSLETTER! THE IMPACTS OF THE PANDEMIC ON THE AMANDA ACTIVITIES

@eress & wy ‘omec llika 1 penta

Project Videos Available
on YouTube

BEST PAPER

Video Presentation

Is awarded to

Figure25 Excerps from the third AMANDA newsletter

With the intention to define and design a template fampartner's internal promotion othe
AMANDA project,a PowerPoint presentation was prepared and publisteedthe project
website. Therefore, 13 slides were produced describthg main project objectivesthe
architecture of the ASSC, defined use cases and operational sceffaridssseminate the
results of the progress of the AMANDA project, the partners prepared additional presenta-

tions, five of which were published on the project website under the section Dissemination
material.
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The Architecture of the ASSC

AMANDA Project

. Tempera!ure sensor

AutonoMous self powered miniAturized * Relative Humidity sensor
iNtelligent sensor for environmental * Air pressure sensor

sensing anD asset tracking in smArt loT % Capaciivesensor.

A * CO;sensor
environments * Accelerometer

* Light sensor

* Acoustic sensor

* Spintronic sensor
/Magnetometer

AMANDA

www.amanda-project.eu

- PV Energy Harvester & Solid State Battery

The project has received funding from European Union’s Horizon 2020 Research and Innovation LoRa, BLE and NFC wireless connectivity
programme under Grant Agreement n'825464

Use Cases

Operational Scenarios

3 versions of the ASSC Indoor / Outdoor / Wearable

Defined op scenarios ( d .eu) represent a realistic picture
of the use of a smart multi-sensing autonomous card. The scenarios are a realistic
Use | Descrption [om——r— rsion
= reflection of the end-users needs and possible use of the ASSC.

ENVIRONMENTAL ROOM SENSING FOR Core System, Temperature, Humidity, Pressare, indooe
ANDSAFETY  VOC, Uight 2 LED
MULTISENSORY INDOOR/OUTDOOR Core System, Temperature, Humidity, VOC, Ught  Indoor/
PARKING SLOT OCCUPANCY MONITORING  Sansor, Act Sansor Outdoor
INFRASTRUCTURE, NOISE, WEATHER AND  Core System, Temperature, Mumidty, Pressure,  Outdoor
AIR QUALITY MONITORING STATION Ught Sensar, Accelerometer, Magnetic Sensor
IDENTIFICATION AND HEALTH OF PEOPLEIN  Core System, Tempersture, Humidity, Pressure,  Wearable
AWORKING . i Acoustic Sensor,
Magnetic Sensor, LED
ASSETS AND GOODS TRACKING AND Core System, Temperature, Humidity, Pressare, Indoor/
MONITORING VOC, Light Sensor, Accelerometer Outdoor *Continuous occupancy monitoring in an outdoor
packing lot
S| Ucs  MITIGATING THE IMPACT OF CURRENTAND  Core System, Temperature, Humidity, Pressure, Indoor/
SUTRECPREMCY ;'é"':;;":gf"""'"“"’ Wiemtle S, Sultoa) Nineteen operational scenarios are defined.

Each operational scenariois linked to one of the six defined use cases.

Figure26 AMANDA PowerPoint presentation slides screenshots

The first videgackageconsisting of 5 twaninute videoswas published in M1To start an
awareness and interest in AMANDA, explaining benefits for stakeholderdsaimpiact on
society A manuscript has been developed by focusing on use cases and operational scenari-
0s, demonstratng the card's technology and components M17,an additional video was
prepared and published amn announcement of healtlielated use case concerning curten
and future epidemics. In M22wo exclusive interviews of Dr Charis Kouzinopoulos on the
Greek national television channeEERT1 and ERWere published presentingthe project's
current research status and hoivis proposed to mitigate the effects olirrent and future
pandemicsAll videos were posted athe AMANDA YouTube channel

1 https://www.youtube.com/channel/UCMQ70QphtN HA7CXg6DwGDhQ/videos
and are shared athe projects LinkedIn and Twitter profilVithin the end of the third
year, Consortium will preparafinal video in order to disseminate research and its results.

Envvonmelsng
< 4

Room data:

mmmmu i

- |Temy
(i
Humidi
AL
Sending
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Figure27 Screen captures from AMANDA project videos

3.5 Participation inexternally organsed events

In the period of M1-M27, the partners havecommunicated aboutheir activities aimingto
promote the AMANDA project. The main objective is to present the AMANDA project and to
enlighten theaudiencewith the project objectives Specific information oiAMANDA part-
ners' participationin a number of externally orgasgid events is given at the end of tifisc-

tion (where applicable).

Type of a&tivity Number of events
Conferences 11
Cooperation with other Erojects 4
and initiatives

Interviews 3
Posters 2
Presentations to potential custom- 10
ers

Trade show exhibitions 13
Website updates 4
Scientific papers 5
Pitch events 1
Tech talks 3
Round tables 1

Table4 Number of eventper type of &tivity-attended
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Attended participation M1

204 5% 2%

18%

825464AMANDA

-M27

- Conferences

- Cooperration with projects and

initiatives

- Interviews
- Posters

- Presentations to potential

customers -
Trade show exhibitions

- Website updates
- Scientific papers
- Pitch events

- Tech talks

- Round tables

Figure28 Attended participation MIM27

In the coming periodVi28-M42, the partners plan a whole range of activitidable5 below
shows the types of activitiesind the estimated nuiner of events partnerplan to attend.

Also, as expected, partners are wary of predicting participation in external events due to the

current situation with the COVHD9 pandemic.

Type ofactivity Number of ezents
Scientific papers 11

Short courses 1

Trade show exhibitions 12

Conference 2

Webinars 1

Table5 Number of events penype ofactivity-foreseen
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Foreseen participation M28 -M42

8%

4 %
46%
4%

- Scientific papers
- Short courses

Trade show exhibitions

- Conferences
Webinars
Figure29 Foreseen participation M28142

3.5.1 CERTH patrticipation
3.5.1.1 Attended participationM1-M12
Type of Title Content of activity | Date Place/@untry
activity
Conference| 2019 IEEE Interna- | AMANDA: An Au- | 10Sep- Berlin/Germany

tional Conference of | tonomous Self tember

Consumer Electronicg Powered Miniatur- | 2019

(ICCE)

Embedded System

ized Smart Sensing

Table6 Disseminatioractivities by CERTW1-M12

Type of audience

Size of audience

Scientific communityStudents

~150 per academic year

Industry

~10

Endusers

~100

Table7 Estimatal number of people reached by CERMIHM12

3.5.1.2 Attended participation M13M27

Type of Title Content of activi- | Date Place/@untry
activity ty
DIHpresen- | Digital Catapult Presentation of 19 January | Online
tation London AMANDA project | 2021
to DIGICAT Digi-
tal Catapult Lon-
don
Interview Interview of the Pocket Computer | 25 Sep- ThessalonikGreece
current progress of| as atool against | tember
the AMANDA pro- | Coronavirus 2020
March 2021 38 PENTA



Deliverable D7.8

Dissemination Level (FU

825464AMANDA

ject in the Athenian
/ Macedonian
News Agency

Interview Interview on AMANDA project | 30 Sep- ThessalonikGreece
AMANDA and the | and the COVIR9 | tember
COVIBL9 mitiga- | mitigation scenar-| 2020
tion scenarios in ios
the Greek National
TV channel ERT3
Interview Interview on AMANDA project | 01 October| ThessalonikiGreece
AMANDA and the | and the COVIR9 | 2020
COVIBEL9 mitiga- | mitigation scenar-

tion scenarios in
the Greek National
TV channel ERT1

10S

Table8 Dissemination activities by CERVIH3-M27

Type of audience

Size of audience

Industry(DIH presentation)

4

General public (communication campaign

interviews)

N/D

Table9 Estimatal number of people reached by CERWIEH3-M27

3.5.1.3 Foreseen participatiorfor the period M13M27

Type of Plannedjour- Content of activity | Estimated dite | Place/@untry
activity nal/Conference
Conference | [EEE International | A jowpowerfire Submitted on | Online
publication | Conference on Arti1 monitoring and M25

ficial Intelligence | detection system

Circuits and Sys- | on embedded sys-

tems tems using a multi-

layer perceptron

Conference | IEEE International | A lowpower and To be submit- | Barcelona,
publication | Conference on low-rate indoor ted on M27 Spain(Online)

Omntlayer Intelli- | crowd counting

gent systems system

Tablel0 Foreseen dissemination activities by CERIMIE3-M27

3.5.1.4 Foreseen participatiorior the period M28M42

Type of Planned jour- Content of Estimated Place/@untry
activity nal/Conference activity date
Journal Special Issue of ParkloT: An | M28 Online
publication| "Embedded Intelli- | embedded
gence in lIoT Sys- | solution for
tems" MDPI journal| parking
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Journal TBD Size uncon- | M32 Online
publication strained sys-
tem integra-
tion

Journal TBD Edge intelli- M32 Online
publication gence algo-
rithms on an
embedded
system with
an emphasis
on low-energy
consumption

Journal TBD Data fusion M36 Online
publication algorithms on
an embedded
system with
an emphasis
on low-energy
consumption

Journal TBD Cybersecurity | M36 Online
publication on an embed-
ded system
with an em-
phasis on low
energy con-
sumption

Tablell Foreseen dissemination activities by CERIR8-M42

3.5.2 IMEC participation

IMEC is a research institutgith a significant business netwonkhich develogs technology

for quick adaptation irthe industry. That madé possible to usa business model in which
the dissemination strategfocusesonly on potential customers. The focus of dissemination
is on building intimate business relationshiwith individual companies. That is whyTiable

12, most of the activities are individually adjusted towards preselected companies rather
than widely announced duringublic events.

Figure30 Dissemination of AMANDA to IMEC visitors
3.5.2.1 Attended participationM1-M12
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Type of ativity

Title

Date

Place/Country

Posters Project poster athe | 01 Septembe019 | HTC 31 Eindhoven
entrance to the ¢ 01 January022 /Netherlands
IMEC building
Presentation tca Pitch to Japanese | April 2019 Gonfidential
potential customer | gas sensor manufad
turer
Presentation tca Pitch toBelgium Felruary2019 Confidential
potential customer | based Window pro-
duction manufac-
turer
Presentation tca Discussion with Jure 2019 Confidential
potential customer | technological cam-
pus management
Presentation tca Pitch tothe Dutch March2019 Confidential
potential customer | research institute
Presentation taa Pitch to Japanese | Sepember2019 Confidential
potential customer | car component
manufacturer
Presentation tca Pitches to two Chi- | October2019 Confidential
potential customer | nese component
manufacturers
Presentation tca Pitch to United Sepgember2019 Confidential
potential customer | Statessensor manu-
facturer
Presentation tca Pitch to United Nowvember2019 Confidential
potential customer | States utility com-
pany
Presentation taa Pitch tothe French | August2019 Confidential

potential customer

utility company

Tablel2 Dissemination activities by IMBC1-M12

Type of audience

Size of audience

Visitors of IMEC

~500

Potential customers

20

Tablel3 Estimatel number of people reached by IMBC1-M12

3.5.2.2 Attended participation M13-M27

Type of activity

Title

Date

Place/Country

DIH presentation

Presentation of
AMANDA project to

DIGICAT Digital

19 January 2021

Online

March 2021
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Catapult London
Presentation taa Advanced Gas seng February 2021 Online/China

potential customer

ing solutions

Tablel4 Dissemination activities by IMBC13-M27

Type of audience

Size of audience

Industry

4

Potential customers

6

Tablel5 Estimatel number of people reached by IMBCQ13-M27

3.5.2.3 Foreseerpatrticipation for the period M13M27

Type of ativity

Title

Date

Place/Country

Sensors and Actua-
tors B: Chemical

Undefined yet

Undefined yet

NP

Eurosensors confer-
ence

Undefined yet

Undefined yet

Undefined yet

Presentations to

potential customers

NP

NP

NP

Tablel6 Foreseen dissemination activities by IMAC3-M27

3.5.2.4 Foreseen participatiorior the period M28-M42

Type of activity Title Date Place/Country
Short course NonCMOShased 13-19 June 2021 Kyoto/Japan
sensors for 0T (Online)

Tablel7 Foreseen dissemination activities by IMHAZS8-M42

3.5.3 Lightricity participation
Lightricity has taken paiin various tradeshows and exhibiticevents in 2019, all based in
European countries, where the company has promoted the AMANDA project alongside its
technology. The targeted audieneeainly wasindustrials and stakeholders (s@able19

and Table21) that could understand the benefits of the AMANDA platform while providing
useful feedback for the different use cases that are still under developméeseTinterac-

tions have been key to ensure that the AMANDA system specifications are in line with indus-
try's expectationEventsnoted inTable18 and Table20 were also an opportunity to monitor

any competitols activity. No AMANDA demonstrators wereailable toshow at this stage,
however, the objectives of the AMANDA project were clearly explained and adapted to the
type of audience. The latest AMANDA dissemination material (flpesterg will be shared

in the upcoming events described Tiable23. Lightricity has also updated its company web-
site to provide a description of the AMANDA project &oasortium, and directly linked the
webpage to the AMAND@ficial site.

3.5.3.1 Attended participationM1-M12

Type of ativity

Title

Date

Place/Country

March 2021
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Tradeshowexhibi- SID0O2019 April 2019 Lyon/France
tion/ Conference
Tradeshowexhibi- IDTechEx2019 April 2019 Berlin/Germany
tion/ Conference
Tradeshowexhibi- ISWC October 2019 Barcelona/Spain
tion/Conference
Website update Lightricity website | Mid-2019 UK

page on AMANDA

with link to AMAN-

DA project website
Preparation of publi- | Joint IEEE publica- | September2019 -
cation tion with CERTH, now

EPEAS&Nd llika

Tablel8 Dissemination activities by Lightric¥j1-M12

Type of audience

Size of audience

Scientific community (mostly academic) | ~100
Industry (potential customers) ~300
Others (mixed audience) ~200

Tablel9 Estimatel number of people reached by Lightrickj1-M12

3.5.3.2 Attended participation M13M27

Type of activity Title

Date Place/Country

Sensors Solution
International

Presentation/Conferencg

19 May 2020 Brussels/Belgium

(Online)

Pitch event Digital Catapult's
Future Networks
Lab Accelerator

Showcase and

08 September 202( Online

Demo Day
Tradeshowexhibi- Energy Harvesting | 25 November 2020| Birmingham/UK
tion/Conference 2020 (Online)
Preparation of publica- | Joint IEEE publica-| January 202dow | Online

tion tion with CERTH,

EPEAS and llika

Table20 Dissemination activities by Lightrick§13-M27

Type of audience

Size of audience

Scientific community (mostly academic) | ~100
Industry (potential customers) ~200
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Others(mixed audience) ~300

Table21 Estimatel number of people reached by Lightricd13-M27

3.5.3.3 Foreseen patrticipatiorfor the period M13M27

Type of activity Title Date Place/Country
Tradeshowexhibi- Embedded World | February 2020 Nuremberg/Germany
tion/Conference

Tradeshowexhibition Rail Live! March 2020 Madrid/Spain
Presentation/©nference| SSI March-April 2020 | Brussels/Belgium
Tradeshowexhibition Sido2020 May 2020 Lyon/France
/Conference

Tradeshowexhibition IDTechEx2020 May 2020 Berlin/Germany
/Conference

Tradeshowexhibition ISWC October 2020 Barcelona/Spain
/Conference

Tradeshowexhibition Electronica November 2020 | Munich/Germany
/Conference

Table22 Foreseen dissemination activities bightricityM13-M27

3.5.3.4 Foreseen participatiorior the period M28M42

Type of activity Title Date Place/Country
Tradeshowexhibi- Embedded World | March 2021 Nuremberg/Germany
tion/Conference (Online)
Tradeshowexhibition Rail Live! June 2021 Madrid/Spain
Presentation/Conferencq SSI June 2021 Brussels/Belgium
Tradeshowexhibition Sido2021 September 2021 | Lyon/France
/Conference

Tradeshowexhibition IDTechEx2021 tbd Berlin/Germany
/Conference

Tradeshowexhibition ISWC October 2021 Barcelona/Spain
/Conference

Table23 Foreseen dissemination activities by Lightriéit8-M42

3.5.4 EPEA®articipation

3.5.4.1 Attended participation

EPEASdissemination activities are focused time PMICas well as on thé@nage sensor and
related to global requirements of 10T devicesergy harvesting requirementtn its activi-
ties, EPEAill:

Exhibit and explaiEPEABroducts at tradeshows

Add an online web page section fAMANDA

Present the AMANDA project at evemigh flyer

Introduce the project taa customer when relevant

= =4 A A

March 2021 44 PENTA



Deliverable D7.8 Dissemination Level (FU 825464AMANDA

1 Promote the partners based on customer requirements
When attending tradeshows, along with its living demonstratideBEAShows some cus-
tomer's product (ith their agreement and an AMANDAlyer (see below. EPEASiemon-
strators are some sensors (T°/humidity, lmeter and accelerometer) with a radio commu-
nication (SigFox, LoRa, Beacon BLE) supplied by energy harvesting. The aim is to show peo-
ple EPEABroducts working and integratedtim loT-like devices.

I AMANDA

” The world in your hands

Gi) e-peas
;f/% o

Figure31 EPEASn the AMANDA web site

3.5.4.2 Attended participationM1-M12
EPEAS8as attended everst noted inTable24 and Table25. A presentation orthe AMANDA
projectwas availablat the EPEABooth.

Q?AV

7 CONNECT

SINGAPORE « 20 - 21 NOVEMBER 2019
Figure32 EPEAS&ttended participation

Type of activity Title Date Place/Country

SigFox ecgystem and| SigFox Connect 20-21 November SingaporeAPAC
exhibition 2019 2019

Table24 Dissemination activities lyPEA$I1-M12

3.5.4.3 Attended participation M13M27

Type of activity Title Date Place/Country
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Trade showexhibition | Consumer Electron-| 7-10 January 2020 | Las Vega&/SA

ic Show (CES)
LoRa ecesystem and | The Things 2020 | 30-31 January 2020, AmsterdamEMEA
exhibition
Trade show exhibition| Embedded World | 2527 February NurembergEMEA

2020 2020
Trade show exhibition| SIDC2020 03-07 September LyonEMEA

2020

Table25 Dissemination activities by EPEME3-M27

Type of audience

Size of audience

SigFox Conne@019- Industry

2000 participants

Consumer Electronic Shq@ES] Industry,
general public, customers

180000 attendees expected, and more thg
4500 exhibitors

The Things 2020.oRaWAN'LoRa eco
system industry, customers

2000 visitors and all majors actors of the
LoRa ecsystem

Embedded World Embedded eletronic

specialists

938 exhibitors and 150000 visitors

SIDC2020¢ Industry and customers

150 exhibitors

Table26 Estimatel number of people reached by EPEME3-M27

3.5.4.4 Foreseen participatiorfor the period M13M27
EPEAS8as planned to participate at the following trade shadsing2020:

sido

THE THINGS

NETWDRK

2020

LYON, FRANCE

12-13
MAY

M

Consumer
Technology
Association

embedded

6‘7 electronica

Figure33EPEA®reseen participation

ANNOVER Bl

H
€= MESSE

Nuremberg, Germany
February 21,2020

Type ofactivity Title Date Place/Country

Trade show exhibi- | CES 7-10Januany2020 | Las Vega$/SA

tion

LoRa ecsystem Thinks Networks 30-31Januan2020 | AmsterdamEMEA
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and exhibition

Trade show exhibi- | Embedded World | 2527 February NurembergeEMEA

tion 2020

Trade show exhibi- | Hannover Messe 20-24 April 2020 Hamover/EMEA

tion

Trade show exhibi- | SIDO 12-13May 2020 LyonEMEA

tion

Trade show exhibi- | Electronica 10-13 November Munich/EMEA

tion 2020

Table27 Foreseen dissemination activities BPEAM13-M27

3.5.4.5 Foreseen participatiorior the period M28-M42

Type of activity Title Date Place/@untry
Tradeshowexhibi- | Embedded World | 1-5 March 2021 NurembergeEMEA
tion (Online)
Tradeshowexhibi- | SIDO 22-23 September | Ly;m/EMEA

tion 2021

Tradeshowexhibi- | SIDO 09-10 November ParisEMEA

tion 2021

Table28 Foreseerdissemination activities by EPBE/38-M42

3.5.5 ZHAWparticipation

ZHAW is involved in teaching, research and dissemination of technologies. Some of the in-
sights derived from this project will flow in teaching activities, helping to enhance courses
and providing appropriate examples at different levels. Furthermore, demonstrators derived
directly or indirectly from the project will be used for open doors activities geared at pro-
moting technologies and bringing them nearer to the masses. Disseminatibmalsdgl be

done by attending conferences, contributing in specialised journals and popular science
journals.

3.5.5.1 Attended participationM1-M12

Type of ativity Title Date Place/@untry
Keynote at 0T loT Everywhere? 28 May 2018 Lausanne/Switzerlan
Techtalk (Amanda | Harvesting energy {(
presented as exam-| power future 10T
ple) nodes
Conference paper | AMANDA: An Au- | September 2019 BerlinGermany
ICCE Berlin 2019 | tonomous SeH

Powered Miniatur-

ized Smart Sensing

Embedded System

Table29 Dissemination activities yHAWM1-M12
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Type of audience Size of audience
Students (Internet of Things class) Approximately20 per semester
Scientific Community (Conferences) In the order of lundreds

Table30 Estimatel number of people reached BHAWM1-M12

3.5.5.2 Attended participation ML3-M27

Type of activity Title Date Place/@untry

Conference presen-| at 2 g S NA y 3| 2527 February NuremberglGermany
tation at Embedded | nodes with harvest-| 2020
World 2020 SR SySNBHe@

Conference presen-| Oral presentation: | 17-18 September | Online
tationsatSthIEEE |G [ 26 t 2 6 S| 2020
International Sym- | RaWAN node baseq
posium on Smart on FRAM Microcon-
and Wireless Sys- |G NR f £ SNE &
tems Video presentation:
a[ 26 [ A3IK
Autonomous Lo-

wk21!b b2R

Conference presen-| & ¢ KS ! Y I y| 10 November 2020 | Online
tation at Wireless |2 SO ¢
Congress 2020

Table31 Dissemination activities by ZHAML3-M27

Type of audience Size of audience

Embedded World 2020: scientific commui 30
ty, industry

5th IEEE International Symposium on Sm 50 attendees (oral presentation), 70 views
and Wireless Systems: scientific commun (video presentation)

Wireless Congress 2020: scientific comm| 20
nity, industry

Table32 Estimatel number of people reached by ZHAWL.3-M27

3.56.56.3 Foreseen participatiorfor the period M13M27

Type of ativity Title Date Place/@untry
Conference paper ir| In preparation Early 2020 Winterthur/ Switzer-
preparation (about EH and in- land
door positioning) Restrictions Paper not
presented
Teaching loT 0T class Felruary ¢ May Wintertur, Zi-
(AMANDAas exam- 2020 rich/ Switzerland
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ple in course)

Open doors actiwit
for public- AMAN-
DAposter

Nacht der Technik

July 2020

Winterthur/Switzerland
Cancelled

Table33 Foreseen dissemination activities BHAWM13-M27

3.5.5.4 Foreseen participatiorior the period M28-M42

Type of activity Title Date Place/@untry
Conference or jour- | Low power indoor | thd tbd
nal paper localisation
Conference or jour- | Related to Cpand | thd tbd
nal paper loT
Conference or jour- | Related to High tbd tbd
nal paper performance com-

puting and EH
Conference or jour- | Related to robust- | thd tbd
nal paper ness of EH systems
Conference or jour- | Nb-loT node pow- | thd tbd
nal paper ered by harvested

energy

Table34 Foreseen dissemination activities by ZHM28-M42

3.5.6 ILIKAparticipation

llika has primarily participated in the dissemination of AMANDA by way of public speaking at
the events shown below. llika has desigrikd PowerPoint slide below to promote AMAN-
DA:

Autonomous Smart Sensing Card Wi
t“ CERTH
: -ity
Sensors: umec
Air quality ) penta
Temperature (@) e-peas
Humidity
Fingerprint azx
Image

Long range tracing/positioning
Powered by PV panel and thin
Solid State Battery

AMANDA

Figure34 Mentioned AMANDA on the llika website

llika has also mentioned AMANDA dheir website: https://www.ilika.com/latest
news/autonomoussensordeploymentproject

3.5.6.1 Attended participationM1-M12
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Type of ativity Title Date Place/Country
Conference HITEN 8 July2019 Oxford/UK
Conference APEC 17 March 2019 Anaheim/TX

Table35 Dissemination activities tjikaM1-M12

Type of audience

Size of audience

Scientific audience

50+

Industry

50+

Table36 Estimatel number of people reached HiikaM1-M12

3.5.6.2 Attended participation M13M27

Type of activity Title Date Place/@untry
Conference Sensor Solutions 19 May 2020 Online
International 2020
19 May 2020
Conference Machine Failure and 06 August 2020 Online
Prevention Tech-
nology MFPT 20
Conference Energy Harvesting | 25 November 2020 | Online

EH2020

Table37 Dissemination activities by Ilihd13-M27

Type of audience

Size of audience

Scientific audience

100+

Industry

100+

Table38 Estimatel number of people reached by Ilik413-M27

3.5.6.3 Foreseen participatiorfor the period M13M27

Type ofactivity Title Date Place/@untry
Conference EnerHarv June 2020 (tbc USA(thc)
Conference Sensors Expo 22 Jawary 2020 San DiegdJSA

Table39 Foreseen dissemination activities likaM13-M27

3.5.6.4 Foreseen patrticipatiorfor the period M28-M42

Type of activity Title Date Place/@untry

Trade show ghibi- | Sensors Expo 28-30 June 2021 San JoséJA

tion

Conference APEC, Applied Pow| 9-12 June 2021 Online
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er Electronics Con-
ference

Table40 Foreseen dissemination activities by 11M28-M42

3.5.7 Microdul participation

Microdul dissemination activities concentrate on the MS8892 capacitive sensor and MS1089
temperature sensor. Traditionally these activities include:

Exhibiting at trade shows

Cold acquisition by Microdul and by its representatives in Germany and Italy
Information ;n Web Site, Datasheets, Application Notes and Flyers

Posts on social media such as Linked

Presentations at events

Promotion via memberships with Swiss MedTech, SwissT.net, IEEE, IGExact and mi-
croTec Sudwest

1 Webinars

= =4 -4 -4 8 9

3.5.7.1 Attended participationM1-M12

Prototypes of the capacitive sensor will be first available in 2020. Therefore activities to
promote the sensors will start in 202XGenerally dissemination has been delayed by
COVID19Two abstracts detailed below have been drafted and submitted04d9 for
presentations in 2020:

1 An abstract entitled'CMOS mixedignal array technology and what it can do for
you" has been submitted for inclusion at the microTec Sudwest Cluster Conference
in Freiburg, March 2020. It is intended to have one slide that lmastthe AMANDA
project.

1 An abstract entitled'Ultra-Low-Power Capacitive Sensors based on Micrgdoiwn
semicustom, mixeesignal array technologyhas been submitted for inclusion at the
IDTechEx trade shdeonference in Berlin, May 2020. It is intendedhave some
slides to feature the new capacitive sensor and mention the AMANDA project.

3.5.7.2 Attended participation M13M27

Type of activity Title Date Place/@untry

Tradeshow exhibi- | NANS20 (North 23-26 January 2020 | Las Vegas/USA
tion American Neuro-
modulation Society

Conference)
Tradeshow exhibi- | MD&M West 11-13 February CA/USA
tion 2020
Tradeshow exhibi- | Sindex, Swiss- 22 September 2020| Bern/Switzerland
tion MedTech
Virtual tradeshow | Compamed 16-18 November Dusseldorf/Germany,

2020

Table41 Dissemination activities by MicrodM13-M27

Type of audience Size of audience

NANS20: Neurmodulation companies 30005000 people
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MD&M West: Medical companies

20000 professionals

Sindex: Industrial companies

13000 visitors

Compamed: Medical companies

45000 visitors

Table42 Estimatel number of people reached blicrodulM13-M27

3.5.7.3 Foreseen participatiorfor the period M13M27
Microdul has planned exhibitions at the following trade shows in 2020:

' i ,\_;_; i l SINDEX 2020

$RASTIC GicR Desiend, ATXA

SENSOR+TEST 2020
DIE MESSTECHNIK -MESSE
The Measurement Far

Numberg, Germany
23.-25.6.2020

I."'j electronica

COMPAMED

NUrnberg. Germany 2020

Me_dtecLlVE

IDTechEx

www.compamed.de

Figure35 Microdul foreseen participation

Komponenten | Systeme | Anwendungen | Losungen
Weltleitmesse und Konferenz der Elektronik
Messe Mlnchen | 10.-13. November 2020

Type of ativity Title Date Place/@untry
Trade show exhibi- | MD&M West 11-13 February CAUSA
tion 2020

MicroTec Stdwest
Cluster Conference

"CMOS mixedignal
array technology
and what itcan do
for you'

1819 March 2020

FreiburgGermany

Trade show exhibi- | Medtec Live 31 March2 April Nurnberg/Germany
tion 2020
Trade show exhibi- | IDTechEx 13-14 May 2020 Berlin/Germany
tion
Conference presen-| "Ultra-Low-Power 13-14 May 2020 Berlin/Germany
tation at IDTechEx | Capacitive Sesors

based on Microdus

own semicustom,

mixedsignal array

technology
Trade show exhibi- | Sensor & Test 23-25June 2020 Nurnberg/Germany
tion
Trade show exhibi- | Sindex 2020 22-24 September Bern/Switzerland
tion 2020
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Tradeshow exhibi- | Electronica 10-13November Munich/Germany
tion 2020

Trade show exhibi- | Compamed 16-18 November DusseldorfGermany
tion 2020

Table43 Foreseen dissemination activities bcrodulM13-M27

At trade shows and fomembership of Swiss MedTech, SwissT.net, IEEE, IGExact and micro-

Tec SudWest, dissemination is supported by
1 Demonstrators for the capacitive sensors and temperature sensors
1 Flyers
1 Oneto-one contact with potential customers

Cold acquisition and posts oncgal media will be supported with:

1 A presentation containing a market pitch to highlight applications and product ad-

vantages
1 Videos areplanned towards the end of 202a illustrate product advantages
1 Website information including datasheets, applicationtas and flyers
1 Sample availability at the end of 208 AMANDA and end of 2021 to 2022 for po-
tential customers

Type of audience Size of audience

MD&M West: Medical companies 20000 professionals expected

microTec Cluster Conference Studwest: | Over 20companies expected

MedTech Live: Medical companies 4600 visitors expected

IDTechEx: Emerging technologies, mixed| 2600 visitors expected
audience of academics and industry.

Sensor & Test: Industrial companies 6900 visitors expected

Sindex: Industrialampanies 13000 visitors expected

Electronica: Consumer and Industrial con| 80000 visitors expected
panies.

Compamed: Medical companies >10M00 visitors expected

Table44 Estimatal number of visitors to trade shows where Microdul exhibits

3.5.7.4 Foreseen participatiorior the period M28-M42
Participationin live events is severely limited due COVIEL9 restrictions. Therefore Micro-
dul will review participation throughout the year.

Type of activity Title Date Place/country
Webinar Ultra-LowPower Q1 2021 thd Online
Capacitive Sensors

Table45 Foreseen dissemination activities by Microti28-M42
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3.5.8 PENTAoarticipation

PENTAs heavily involved in public traffic and Smart Cities solution. Dissemination activities
lie on the promotion of productsEach of thePENT Aactivities emphasises involvement in

the AMANDA project, promotinigs goals and project partners.

3
D\ Bus

Karta

NASI PROJEKTI

825464AMANDA

SPARK Sense

JAVNA NABAVA

g AMANDA

o

Figure36 Mentioned AMANDA projeain PENTAvebsite

3.5.8.1 Attended participationM1-M12

Type of ativity Title Date Place/ountry
Tech Tallin Croa- 0T technology in 19 June019 PulaCroatia
tian Chamber of smart cities
economy
Presentation irthe | National Cultural 03-06 September CetinjeMontenegro
Ministry of Culture | Card 2019
of the Republic of
Montenegro
Tech talk in Croatian Energy Efficiency in| 3 October2019 PulaCroatia
Chamber of Econo-| Construction, Inno-
my vation and Envi-

ronmental Protec-

tion
Conference Urban traffic at a 10-11 October 2019 | ZagrebCroatia

standstill

Table46 Dissemination

activities ByENTM1-M12

Type of audience

Size of audience

A mixed audiencef academicsstudents ~150
Mixed audience ~100
Tech talk mixed audience of academics | ~300

and industry students and scientific com-

munity

Table47 Estimatel number of people reached lWFENTAM1-M12

3.5.8.2 Attended participation M13M27

Type of activity

Title

Date

Place/country

Round Table Innovative Solutions 26 November 2020 | Online/Croatia
For Smart Urban
Mobility
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Kickoff meeting

Smart Eco Parking

22 December 2020

Online/Croatia

Kickoff meeting

SUNSAFE loT

03 February 2021

Online/Croatia

Table48 Dissemination activities by PENWIA3-M27

Type of audience

Size of audience

Mixed audience%cientific communityin-
dustry, IT sector, public city companies)

33

Table49 Estimatel number of people reached by PENWIA3-M27

3.5.8.3 Foreseen participatiorfor the period M13M27

b1 QO

SMARTCITY

EXPO WORLD CONGRESS

Innolrans

/ INTERTRAFFIC

9
e

Intelligent Urban Transport Systems

Figure37 PENT Aoreseen participation

Type of a&tivity Title Date Place/@muntry
Tradeshowexhibi- | InnoTrans 22-25 September| Berlin/Germany
tion 2020

Conference and IT-TRANS 3-5 March2020 | KarlsruhéGermany

trade showexhibi-
tion

Tradeshowexhibi-
tion

SMART CITY EXPO
World Congress

November2020

BarcelonaSpain

Tradeshowexhibi-
tion

INTERTRAFFIC

21-24 April2020

Amsterdam/The
Netherlands

Table50 Foreseen dissemination activities BENTM13-M27

3.5.8.4 Foreseen participatiorior the period M28-M42

Type of activity

Title

Date

Place/country

Tradeshowexhibi-
tion

SMART CITY EXPO
World Congress

16-18 November
2021

Barcelona/Spain

Conference and

IT-TRANS

08-10 March

Karlsruhe/Germany

March 2021

55
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trade showexhibi- 2022

tion

Tradeshowexhibi- | INTERTRAFFIC 29 Marchg 01 Amsterdam/The

tion April 2022 Netherlands

Table51 Foreseerdissemination activities by PENIVR8-M42

3.5.9 Dissemination Activities Report (DAR)

In addition to the given lists of individual partner participation in external events, below
follow the Dissemination Activities Reports presenting more specific details abaununi-
cation activities and attended events. Dissemination Actividgsort consists of the follow-

ing fctions: basic event information, scope of the event, description of the participation,

audience reached, feedback and follap, key figures, usefilihks, and photosvhere avail-

able.

3.5.10 Tech Talk on 19 June 2019

Key figures

Name of event loT Technology in Smart Cities
Date 19 June 2019

Place Pula, Croatia

Type of Activity

Organisation of con
ference paper reviews
poster presentation

Participation to a confer-
ence

Organisation of g Participation to a workshop

workshop

Press release X | Participation to an even
other than a conference o
workshop

Exhibition Brokerage event

Flyers training Pitch event

Social media Trade fair

Website

Participation in activitieg
organised jointly with othef
H2020 project(s)

Communication cam Other
paign (e.g radio, TV))

Type of Audience X | Scientific community Medias
(higher education
research)

X | Industry Investor

Civil Society X | Customers
General Public Other

X | Policy markers

Countries addressed

Croatia

Partners

PENTA

March 2021
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3.5.10.1 Scope of the event

In cooperation with the Croatian Chamber of Econonula County Chamber, PENTA and
Faculty of Informatics Pula, orgaeil a TechTalk with the main topic of 10T technology. The
event was held on 19 June 2019, at the premises of the Croatian Chamber of Economy
County Chamber of Pula. This event was intended for the transport, industry and IT sector,
public city companies, and locahd regional selfovernment. Representatives of the Facul-

ty of Informatics in Pula presented the IoT research of the Faculty, while representatives of
PENTA d.o.o. talked about the AMANDA project and the application of 10T technology in
smart cities.

3.5.10.2 Description of the participation

haill NJ * dz2jatHe begitnind®db the event, presented the AMANDA project's Con-
sortium. In particular, the objectives of the AMANDA project, the technical challenges ahead
of the project and the possible furthexpplication of the Autonomous Smart Sensing Card
(ASSC) were discussed. After the conference, a very constructive discussion was held about
the technical features and possibilities of using the ASSC.

3.5.10.3 Audience reached
The sientific community tfransport, ndustry and IT sector, public city companies, local and
regional sedfgovernment

3.5.10.4 Feedback and followup

AMANDA project raised the interest in a very positive way. Participants coadidetono-
mous Smart Sensing Card (ASSC) a unigue solution and wesstiedein information on
further progress of the project, especially in the development and evaluation of the present-
ed sensors, as well as on possible use cases.

3.5.10.5 Key figures
40 participants from Croatia, Slovenia

3.5.10.6 Useful links
https://hgk.hr/zupanijskakomorapula/u-hgkzk-pula-odrzanepredavanjeo-iot-tehnologiji
https://amandaproject.eu/newsevents/13Gamandaproject-presentationin-croatian
chamberof-economy

3.5.10.7 Photos
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3.5.11 Conference on 9 Jul®019

Key figures

Name of event HITEN 19

Date 9 July 2019

Place Oxford UK

Type of Activity Organisation of con- Participation to a confer-

ference paper reviews
poster presentation

ence

Organisation of a
workshop

Participation to a workshop

Presgelease

Participation to an even
other than aconference or,
workshop

March 2021

58

PENTA



Deliverable D7.8 Dissemination Level (FU 825464AMANDA

Exhibition Brokerage event

Flyers training Pitch event

Social media Trade fair

Website Participation in activities

organised jointly with other
H2020 project(s)

Communication cam Other
paign (e.g radio, TV))

Type of Audience X | Scientific community Medias
(higher education
research)

X | Industry Investor

Civil Society Customers
General Public Other

Policy markers

Countries addressed UK

Partners ILIKA

3.5.11.1 Scope of the event

What the organisers say: "The objective of the HITEN Conference is to have a unique forum
that brings together researchers and practitioners in academia and industry from all over the
world. All styles of practical higlemperature electronics design and implementation ap-
proaches are encouraged, along with a variety of figghperature application areas. Today

the main semiconductor focus of HITEN is silicon and silicon on insulator (SOI). Although,
HITEN is not simplysemiconductor focused network. HITEN provides a conduit for the ex-
change and dissemination of information on all aspects of-teghperature electronics. It is

a global network with users, suppliers, developers and fundamental researchers dealing in
all aspects of HigflTemperature Electronics.

3.5.11.2 Description of the participation
Denis Pasero, Product Commercialisatidanager gave an oral presentatiotiMiniature
Power Sources for High Temperature Industrial Sensors"

3.5.11.3 Audience reached
Scientific communityindustry

3.5.11.4 Feedback and followip
Twogood contacts

3.5.11.5 Business opportunities identified
Twogood business opportunity with a developer of sensors for the automotive industry and
a developer of miniature medical devices.

3.5.11.6 Key figures
~50 people attended

3.5.11.7 Photos
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International Conference and Exhibition on

Denis Pasero, Product Commercialisation Manager

llika Technologies
Denis.pasero@ilika.com

7t July 2019

High Temperature Electronics Network (HiTEN 2019)

International Microelectronics

gy Assembly and Packaging Society

her the entire microelectronics supply chain

3.5.12 Presentation on 3 September 2019

Key figures

Name of event National Cultural Card

Date 3-6 September 2019

Place Cetinje, Montenegro

Type of Activity Organisation of con- Participation to a confer-

ference paper reviews
poster presentation

ence

Organisation of a
workshop

Participation to a workshop

Press release

Participation to an even
other than a conference o
workshop

Exhibition Brokerage event

Flyers training Pitch event

Social media Trade fair

Website Participation in activities

organised jointly with othef
H2020 project(s)

Communication cam Other
paign (e.g radio, TV))

Type of Audience Scientific community Medias
(higher education
research)

X | Industry Investor

Civil Society Customers
General Public Other

X | Policy markers

March 2021
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Countries addressed Croatia, Montenegro

Partners PENTA

3.5.12.1 Scope of the event

"National Cultural Cafdpresentation was held at the premises e Ministry of Culture
Montenegrq and the scope of this event was to present the overall content of two projects
(National Cultural Card, AMANDA), as well as defined tasks and primary objectives.

3.5.12.2 Description of the participation

5N}l 2 alfa2aAd ot 9b¢! 0 LIND arSjgciighas, thpkofectdhard-A 2 y I £/ d
ware foreseen and the project's application contén® h &1 F NJ +dz2A6A 6 Ot 9b¢! O
AMANDA project, used technologies, objectives and potential use cases. One of the main

goals of this event was to explathe featuresof AMANDA ASSC and the potential of con-

necting with the National Cultural Card project, which is a pathefCetinje Smart City pro-

ject.

3.5.12.3 Audience reached
Industry,public city companies, local and state government

3.5.12.4 Feedback and followup

Participants eported their interests in a response form after the presentation. Contact data
(email addresses) of those present who were interested in receiving project coroatiomi
material were collected.

3.5.12.5 Business opportunities identified
A potential connection wih the Cetinje Smart City project was identified. Cooperation de-
pends on the further development of the AMANDA project.

3.5.12.6 Key figures
30 participants from Croatia, Montenegro

3.5.12.7 Useful links
https://amanda-project.eu/newsevents/13#talk

3.5.12.8 Photos
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AMANDA

The warid i your hands

3.5.13 Conference on 8 September 2019

Key figures
Name of event IEEE 9 ICCE conference 2019
Date 8-11 September, 2019
Place Berlin, Germany
Type of Activity Organisation of con- | X | Participation to a confer-
ference paper reviews ence
poster presentation
Organisation of a Participation to a workshop
workshop
Press release Participation to an even
other than a conference o
workshop
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Exhibition Brokerage event

Flyers training Pitch event

Social media Trade fair

Website Participation in activities

organised jointly with other
H2020 project(s)

Communication cam Other
paign (e.g radio, TV))

Type of Audience X | Scientific community Medias
(higher education
research)
Industry Investor
Civil Society Customers

X | General Public Other

Policy markers

Countries addressed Europe, America

Partners CERTH

3.5.13.1 Scope of the event

The 9" International Conference on Consumer Electronics {BxZin) 2019 was orgassd

as partof the world's leading trade show for consumer electronics and home appliances, IFA
Berlin. Dr Charis Kouzinopoulos from CERTH presented the conference paper titled "AMAN-
DA: An Autonomous SdMowered Miniaturized Smart Sensing Embedded System" that gives
an overview of the AMANDA project

3.5.13.2 Audience reached
Scientific Community

3.5.13.3 Conference paper
https://ieeexplore.ieee.org/document/8966223

3.5.13.4 Key figures
50 participants from all over Europe aAtherica

3.5.13.5 Useful links

http://www.icce-berlin.org/
https://amandaproject.eu/documents/publiedeliverables/send/éublicdeliverables/11
amandaanautonomousselfpoweredminiaturizedsmartsensingembeddedsysteni2
https://edas.info/p25749

3.5.13.6 Photos
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3.5.14 Workshop on 26September 2019

Key figures

Name of event SURFAS 19

Date 26 September 2019

Place Guildford UK

Type of Activity Organisation of con- Participation to a confer-
ference paper reviews ence
poster presentation
Organisation of a X | Participation to a workshop
workshop
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Press release

Participation to an even
other than aconference or,
workshop

Exhibition Brokerage event
Flyers training Pitch event
Social media Trade fair

Website

Participation in activities
organised jointly with other
H2020 project(s)

Communication cam Other
paign (e.g radio, TV))

Type of Audience X | Scientific community Medias
(higher education
research)
Industry Investor
Civil Society Customers
General Public Other

Policy markers

Countries addressed

UK

Partners

ILIKA

3.5.14.1 Scope of the event

The workshop is originating from EU funded Interreg crokannel collaboration pro-
gramme"SURFASwith France, where we target development of &kergy harvesters for
low power, small device applications

3.5.14.2 Description of the participation
Denis Pasero, Product Commercialisat\danager gave an oral presentation Powering Au-
tonomous Sensors for Industry 4.0 and MedTech witidRihte Batterie$

3.5.14.3 Audience reached
Scientific comranity

3.5.14.4 Feedback and followup

Excellent feedback about feasibility of batteries combined with Energy Harvesting, here vi-
bration

3.5.14.5 Business opportunities identified
Two good contacts with University of Guildford and ESIGELEC Technopdle du Madrillet,
France

3.5.14.6 Key figures
~20 people attended the webinar

3.5.14.7 Photos
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Please keep the afternoon of the 26'"" September 2019 free to attend a workshop discussing the industrial appli
of an innovative project harvesting ambient energy from electromagnetic radiation.

With applications in sensortechnology, the Internet of Things (loT), embedded
electronics and boosted connectivity, self-powered devices using the untapped
energy of ambient EM waves removes the need for batteries, delivering
significant energy and cost savings to the consumer.

PROGRAM
= Overview ofthe project
Presentation of the scientific and technological challenges
Presentation of results
= Discussion of potential applications in industry
When: 1-5pm on Thursday the 26t September
Where: Advanced Technology Institute, University of Surrey, Guildford GU2 7XH.
A buffet lunch will be provided. Attendance is free, but registrationis required by 23rd September at the latest.

interreg H S\\\\\w@é Ly UNIVERSUNIOF
France ( f,,';an"c?,ﬂ ) England %lw

ssemears - The SURFAS consortiumincludes 4 partners from France and the UK funded by the EU commissiogiNEERREGHH
led by ESIGELECin Rouen, France

3.5.15 Gonference on ctober 2019

Key figures

Name of event

Energy Efficiency in Construction, Innovation and Envir

mental Protection

Date 3 October 2019
Place Pula, Croatia
Type of Activity Organisation of con- Participation to a confer-

ference paper reviews
poster presentation

ence

Organisation of a
workshop

Participation to a workshop

Press release

Participation to an even
other than a conference o
workshop

Exhibition Brokerage event
Flyers training Pitch event
Social media Trade fair

Website

Participation in activities
organised jointly with othef
H2020 project(s)

Communication cam Other
paign (e.g radio, TV))

Type of Audience X | Scientific community Medias
(higher education
research)

X | Industry Investor

Civil Society Customers
General Public Other

X | Policy markers
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Countries addressed Croatia

Partners PENTA

3.5.15.1 Scope of the event

"Energy Efficiency in Construction, Innovatiand Environmental ProtectiGnconference

was orgarsed by the Croatian Chamber of EconomfPula County Chamber. The confer-
ence presented innovations and solutions provided by Croatian manufacturers and service
providers in energy efficiency and environmal protection. Representatives of the compa-
nies had presentations about public sector buildings after energy renovation, ersipigasi
that many solutions related to consumption control as well as air quality control, smart light-
ing, smart parking, etc. arapplicable not only in public but also in other sectors. The scope
of the event was 10T (Internet of Things) in the context of energy efficiency.

3.5.15.2 Description of the participation
The autonomous selfowered multisensor card and application in buildimgyitomation

wereh 81 F NJ tdz2A6A6 6t 9bc¢! 0 LINBaSydlriAzy® Ly KAa

ners in the project, thgrimary goals and expectations, and especially commented on the
application of the AMANDA ASSC in building automation.

3.5.15.3 Audiencereached
The sientific community, industry, public city companies, local and regional -self
government

3.5.15.4 Feedback and followip

Even though the discussion after PENTgesentation was mainly focused on the building
automation direction, an open abate and relevant brainstorming followed for almost all
AMANDA use cases. After the conference, several companies were informed about the
AMANDA project and expressed interest in receiving the project communication material.

3.5.15.5 Key figures
50 participants from Cro&, Slovenia

3.5.15.6 Useful links
https://www.hgk.hr/zupanijskekomorapula/u-hgkzkpula-odrzanakonferencija
energetskaucinkovitostu-zgradarstvtinovacijei-zastitaokolisanajava
http://www.regionalexpress.hr/sitemore/konferencijaenergetskauinkovitostu-
zgradarstveinovacijei-zatita-okolia

3.5.15.7 Photos
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3.5.16 Conference on 10 October 2019

Key figures
Name of event Urban Traffic at a Standstill Conference
Date 10-11 October 2019
Place Zagreb, Croatia
Typeof Activity Organisation of con- | X | Participation to a confer-
ference paper reviews ence
poster presentation
Organisation of a Participation to a workshop
workshop
Press release Participation to an even
other than a conference o
workshop
Exhibition Brokerage event
Flyers training Pitch event
Social media Trade fair
Website Participation in activitieg
organised jointly with othef
H2020 project(s)
Communication cam Other
paign (e.g radio, TV))
Type of Audience X | Scientific community Medias
(higher education
research)
X | Industry Investor
Civil Society Customers
X | General Public Other
Policy markers
Countries addressed Croatia
Partners PENTA

3.5.16.1 Scope of the event

The ConferencéUrban Traffic at a Standstilbrgansed by the Faculty of Transport and
Traffic Sciences was held in the period oflI00ctober 2019 witlthe purpose of presenting

the results and achievements of the project SPARK Sense, funded by the European Regional
Development Fund. The holder tife SPARK Sense project is PENTA, while the project part-
ner isthe Faculty of Transport and Traffic Sciences from Zagreb. On the first day of the con-
ference, the AMANDA projecfonsortium, primary goals, as well as the expected results
were presented.

3.5.16.2 Description of the participation

The Faculty of Transport and Traffic Sciences from Zagreb, a scientific research institution
and a partner in this project, presented the easch resultsnto the impact of the system on

the environment. As part of the rearch, the faculty created an environmental impact study
and a citizen satisfaction study with a new standstill traffic thmtu CEO of PENTA, Mladen

t I Y, o0k the opportunity to presenthe AMANDA project, features and possibilities of
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using the innoviive ASSC card in smart parking systems, emghgsihat it can be inte-
grated into the realied SPARK Sense project.

3.5.16.3 Audience reached
Scientific communityindustry and IT sector, general public

3.5.16.4 Feedback and followup

The high interest of all present was expressed, which was reflected in the affirmative and
substantive discussion. Ase AMANDA project was in the first year of implementation, par-
ticipants were interested in monitoring the gext's progress, so they wergiven infor-
mation about the official website, profiles on social networks (LinkedIn, Twitter).cand

tacts of PENTA as a project partner.

3.5.16.5 Business opportunities identified

Instead of using sensors with a battery life of up to 5 years that are attaichtéae asphalt
surface, in SPARK Sense parking solutispossible to use the AMANDA ASSC by installing
it in parking barriers located in parking spaces.

3.5.16.6 Key figures
70 persons joined the twday conference

3.5.16.7 Useful links
https://www.penta.hr/en/news/sparksenseproject-presentationrfaculty-transportand
traffic-scienceszagrebtraffic-rest-conference/

3.5.16.8 Photos
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3.5.17 Exhibition on 20 November 2019

Key figures

Name of event SigFox Conne@019

Date 20-21 November 2019

Place Singapore

Type of Activity Organisation of con- Participation to a confer-

ference paper reviews
poster presentation

ence

Organisation of a
workshop

Participation to a workshop

Press release

Participation to an even
other than a conference o
workshop

X | Exhibition Brokerage event
Flyers training Pitch event
Social media Trade fair

Web-site

Participation in activities
organised jointly with othet
H2020 project(s)

Communication cam Other
paign (e.g radio, TV))

Type of Audience Scientific  Community Medias
(higher education
Research)

X | Industry Investor

Civil Society Customers
General Public Other

Policy markers

Countries addressed

Asia
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Partners

EPEAS

3.5.17.1 Scope of the even

Exhibition around the SigFox technology and its use in loT.

3.5.17.2 Description of the

E-PEAS had a booth to present its power management ICs and its application within 1oT. The

t

participation

technology showristhe same as the one usedtime AMANDA project.

3.5.17.3 Audience reached

2000 participants from 70 countries

3.5.17.4 Feedback and followup
Interestingopportunities showed u actual followup on 2 of them

3.5.17.5 Business opportunities identified

Mainly internal

3.5.17.6 Useful links

https://www.sigfox.com/en/sigfoxconnect20-21-november2019-singapore

3.5.18 Exhibition on 07 January 2020

Key figures

Name of event Consumer Electronic Show

Date 07-10 January 2020

Place Las Vegas, USA

Type of Activity Organisation of con- Participation to aonfer-

ference paper reviews
poster presentation

ence

Organisation of a
workshop

Participation to a workshop

Press release

Participation to an even
other than a conference o
workshop

X | Exhibition Brokerage event
Flyers training Pitch event
Social media Trade fair
Web-site Participation in activitieg

organised jointly with othef
H2020 project(s)

Communication cam Other
paign (e.g radio, TV))
Type of Audience Scientific  Community Medias
(higher education
Research)
X | Industry Investor
Civil Society Customers
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X | General Public

Other

Policy markers

Countries addressed Worldwide

Partners EPEAS

3.5.18.1 Scope of the event

It is the hrgest consumer electronic show that gathatl actors in the field. Thisxhibition
is the occasion fathe main annual announcement of innovations.

3.5.18.2 Description of the participation

E-PEAS had a booth to present its power management ICs and its application within 1oT. The

technology showristhe same as the one usedtime AMANDA project.

3.5.18.3 Audience reached
180000 attendees and >4500 exhibitors

3.5.18.4 Feedback and followip

The exhibition was an exciting opportunity to meet partners, customer and investigate new

opportunities.

3.5.18.5 Business opportunities identified
Mainly internal

3.5.18.6 Useful links
https://www.ces.tech/

3.5.18.7 Photos
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Key figures

Name of event NANS20 (North American Neomodulation Society Confer
ence)

Date 23-26 January 2020

Place

Las Vegas, USA

Type of Activity

Organisation of con-
ferencepaper reviews,
poster presentation

Participation to a confer-
ence

Organisation of a
workshop

Participation to a workshop

Press release

Participation to an even
other than a conference o
workshop

Exhibition Brokerage event
Flyers training Pitch event
Social media Trade fair

Web-site

Participation in activities
organised jointly with othef
H2020 project(s)

Communication cam Other
paign (e.g radio, TV))

Type of Audience X | Scientific Community Medias
(higher education
Research)

X | Industry Investor

Civil Society Customers
General Public Other

Policy markers

Countries addressed

USA plus world wide

Partners

MICRODUL

3.5.19.1 Scope of the event

The three-day conference for education and promotion in Las Vegas, USA aimed at all play-

ers inthe neuromodulation business.

3.5.19.2 Description of the participation

Microdul prepared a short presentation (90210961) of the AMANDA project, which was con-

tinuously presated on a laptop in a prominent position next to our demonswatimodel

during the trade show.

3.5.19.3 Audience reached

30visitors with potential interest and discussion fdicrodul products or services.

3.5.19.4 Feedback and followup

Thirty leads for Microdul anthree leads for MicroduSemiconductors, all in the area of

neuro-stimulation.
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3.5.19.5 Business opportunities identified
No leads were directly relevant for the AMANDA projddie mssible manufacture of the
battery was discusskwith llika at the conference.

3.5.19.6 Key figures
Participation of 5S@&@ompanies and 3006000 people.

3.5.19.7 Useful links
https://conference.neuromodulation.org/
https://www.microdul.com/en/news/newsarticles/nextrade-showcompamed.html

3.5.19.8 Photos
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3.5.20 Conference and exhibition on 30 January 2020

Key figures
Name of event TheThings 2020
Date 30-31 January 2020
Place Amsterdam, The Netherlands
Type of Activity Organisation of con- | X | Participation to a confer-
ference paper reviews ence
poster presentation
Organisation of a Participation to a workshop
workshop
Presgelease Participation to an even
other than a conference o
workshop
X | Exhibition Brokerage event
Flyers training Pitch event
Social media Trade fair
Web-site Participation in activities
organised jointly with othef
H2020 project(s)
Communication cam Other
paign (e.g radio, TV))
Type of Audience Scientific  Community Medias
(higher education
Research)
X | Industry Investor
Civil Society X | Customers
General Public Other
Policy markers
Countries addressed Europearcountries
Partners EPEAS

3.5.20.1 Scope of the event
Conference about LoRaWAN, LoRa technology and its application in IoT ecosystem

3.5.20.2 Description of the participation
E-PEAS participateid the conference and some workshogdeyhad a small booth present-
ing the same energy harvesting solution used in AMANDA along with LoRa technology.

3.5.20.3 Audience reached
Major LoRa ecgystem actors. Over 2000 visitors

3.5.20.4 Feedback and followup
Main contact with partners to propose common solution

3.5.20.5 Business opportunities identified
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Mainly internal

3.5.20.6 Useful links
https://www.thethingsnetwork.org/conference/

3.5.21 Conference on 11 February 2020

Key figures
Name of event MD&M West
Date 11-13 February 2020
Place Anaheim, California, USA
Type of Activity Organisation of con- Participation to a confer-
ference paper reviews ence
poster presentation
Organisation of a Participation to a workshop
workshop
Press release Participation to anevent
other than a conference o
workshop
Exhibition Brokerage event
Flyers training Pitch event
Social media X | Trade fair
Web-site Participation in activitieg
organised jointly with othef
H2020 project(s)
Communication cam Other
paign (e.gadio, TV))
Type of Audience Scientific  Community Medias
(higher education
Research)
X | Industry Investor
Civil Society X | Customers
General Public Other
Policy markers
Countries addressed USA plus world wide
Partners MICRODUL, geticipation together with Switzerland Global E
terprise

3.5.21.1 Scope of the event
Threeday show in Anaheim, Califorpn@imed at the world medical device market. All major
players in the mdical market attend this show.

3.5.21.2 Description of the participation

Microdul prepared a short presentation (90210961) of the AMANDA project, which was con-
tinuously presented on a laptop in a prominent position next to our demonstnathodel
during the trade show.

3.5.21.3 Audience reached
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40-50 visitors with potential interest ahdiscussion foMicrodul products or services.

3.5.21.4 Feedback and followup
One company showed interest in the temperature sensor

3.5.21.5 Business opportunities identified
Three leads in the area of Microdul Semiconductors but only one relevahettempera-
ture sensor.

3.5.21.6 Key figures
Participation of 1900 companies and@®D people.

3.5.21.7 Useful links
https://www.mdmwest.com/en/
https://www.microdul.com/en/news/newsarticles/tradshowmd-und-m-west2020/

3.5.21.8 Photos

3.5.22 Conference on 25 February 2020

Key figures

Name of event Embedded World Conference 2020

Date 25-27 February 2020

Place Nuremberg, Germany

Type of Activity Organisation of con- | X | Participation to a confer-
ference paper reviews ence
poster presentation
Organisation of a Participation to a workshop
workshop
Press release Participation to an even

other than a conference o
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workshop
Exhibition Brokerage event
Flyers training Pitch event
Social media Trade fair
Web-site Participation in activities

organised jointly with other
H2020 project(s)

Communication cam Other
paign (e.g radio, TV))
Type of Audience X | Scientific  Community Medias
(higher education
Research)
X | Industry Investor
X | Civil Society Customers
X | General Public Other

X | Policy markers

Countries addressed All (Embedded World is a World event)

Partners ZHAW

3.5.22.1 Scope of the event

The embedded world Exhibition & Conference is the world's leading meeting place for the
embedded community. The conference and the fair run in parallel. Allowing academia, in-
dustry and general public to interact and exchange information about various theetat-

ed to embedded systems. This year, the corona crisis seriously affected the numbers, with
hundreds of firms andhousandof visitors staying away. Prof. Marcel Meli from ZHAW at-

tended, moderating sessions on ldw2 4 SNJ | YR LINBa Sy i Mng Sigfok KS LI

b2RS& 6A0GK | I NPS&a0iSR 9y SNH-eapower wiréldssiaspedtsldS NJ A &
the AMANDA project.

3.5.22.2 Audience reached
Scientific Community, Industry

3.5.22.3 Conference paper
https://doi.org/10.21256/zhaw20066

3.5.22.4 Key figures
Tens of participants from several countries

3.5.22.5 Useful links
https://www.elektroniknet.de/international/embeddeedvorld-conference2020-connecting
embeddedintelligencel165228.html
https://www.electronicspecifier.com/news/podcasthighlightsfrom-embeddedworld-
2020
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Review 2020:

Thank you for joining embedded world Exhibition&Conference 2020

At embedded world 2020, the international meeting place for the industry, more than 900 exhibitors from 42 countries
presented the entire value chain for embedded system technologies this year. Once again, the embedded world
Conference and the electronic displays Conference convinced with expert knowledge at the highest standards.

m 1500 attendees

m 266 presentations

® 13 in-depth classes

m Top-level keynote, given by Prof. Dr. Ulrich Loewen,
Senior Principal Key Expert Engineer, Siemens

Corporate Technology
m 197 net hours or more than 8 days of lectures

Nevertheless, this year's embedded world Conference was anything else than usual. Due to the upcoming corona
crisis same speakers could not physically come to the event. We were able to compensate for this and run the full
conference program with close to 60 life remote presentations. Our thanks go to all speakers for their willingness to
cooperate and to all participants for their understanding for some program changes on a short notice.

3.5.23 Conference and exhibition on 25 February 2020

Key figures

Name of event Embedded World 2020
Date 25-27 February 2020
Place Nuremberg, Germany

Type of Activity

Organisation of con-
ference paper reviews
posterpresentation

Participation to a confer-
ence

Organisation of a
workshop

Participation to a workshop

Press release

Participation to an even
other than a conference o
workshop

X | Exhibition Brokerage event
Flyers training Pitch event
Social media Trade fair

Web-site

Participation in activities
organised jointly with othef
H2020 project(s)

Communication cam Other
paign (e.g radio, TV))

Type of Audience Scientific  Community Medias
(higher education
Research)

X | Industry Investor

Civil Society Customers
General Public Other

Policy markers

Countries addressed

European countries

Partners

EPEAS
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3.5.23.1 Scope of the even

Electronic show witha dedicated conference on embedded systems. The exhibition allows

Dissemination Level (FU

t

excellentnetworkingfor both partners and customers

3.5.23.2 Description of the

EPEAS participati the exhibition with a booth and presenting the energy harvesting con-

participation

troller products within multiple application.

3.5.23.3 Audience reached
Industry andcustomers

3.5.23.4 Feedback and followup
Some first contact has been taken. The opportunities are still at an early stage.

3.5.23.5 Business opportunities identified

Mainly internal

3.5.23.6 Key figures
>900 exhibitors, >15100 vis

3.5.23.7 Useful links
https://www.embeddedwor

itors

Id.de/en

3.5.24 Webinar on 19 May 2020

825464AMANDA

Key figures

Name of event Sensor Solution International (Angel Tech Online Summit)
Date 19 May 2020

Place Ontline webinar

Type of Activity

Organisation of con-
ference papereviews,
poster presentation

Participation to a confer-
ence

Organisation of a
workshop

Participation to a workshop

Press release

Participation to an even
other than a conference o
workshop (WEBINAR)

Exhibition Brokerage event
Flyerstraining Pitch event

Social media Trade fair

Web-site Participation in activitieg

organised jointly with othef
H2020 project(s)

Communication cam Other
paign (e.g radio, TV))
Type of Audience X | Scientific  Community Medias
(higher education
Research)
X | Industry Investor
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Civil Society Customers

General Public Other

Policy markers

Countries addressed International

Partners ILIKA

3.5.24.1 Scope of the event

Initially, a 2day event in Brussels, Belgiuam March 20, was cancelled due to Covi@ and
replaced by an online seminafhe organisers say: "AngelTech is the number one global
event covering compound semiconductor, photonic integrated circuit and sensor technolo-
gies. With a strong ovdap between the thee conferences, attendees and exhibitors are
exposed to the full relevant supply chains and customer and supplier bases

3.5.24.2 Description of the participation

Denis Pasero, Product Commercialisatidanager gave an oral presentatioi'Extended
temperature range Solid State Batteries for Industrial Ja"1505 GMT and answered
questions.

3.5.24.3 Audience reached
Scientific communityindustry

3.5.24.4 Feedback and followip
No feedback

3.5.24.5 Business opportunities identified
Disappointing online eventith no feedback received

3.5.24.6 Key figures
~40 people attended the webinar

3.5.24.7 Useful links
https://www.ilika.com/latestnews/webinarsensorsolutionsinternational-19th-may-2020/

3.5.24.8 Photos
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3.5.25 Conference on 19 May 2020

Key figures
Name of event Sensors Solution International, Online Summit
Date 19 May 2020
Place Online
Type of Activity Organisation of con- | X | Participation to a confer-
ference paper reviews ence
poster presentation
Organisation of a Participation to a workshop
workshop
Press release Participation to an even
other than aconference or
workshop
Exhibition Brokerage event
Flyers training Pitch event
Social media Tradefair
Web-site Participation in activitieg
organised jointly with othef
H2020 project(s)
Communication cam Other
paign (e.g radio, TV))
Type of Audience X | Scientific  Community X | Medias
(higher education
Research)
X | Industry Investor
CivilSociety X | Customers
General Public Other
Policy markers
Countries addressed Worldwide
Partners LIGHTRICITY

3.5.25.1 Scope of the event
Connecting, informing and inspiring the global sensors industry

3.5.25.2 Description of the participation

Lightricity made gresentation on ultrahigh efficiency photovoltaic energy harvesting for
challenging environments. This included some slides on the AMANDA project around auton-
omous sensing.

3.5.25.3 Audience reached
Industry: ~100; Scientific community30; Others: ~100

3.5.25.4 Feedback and followup
Good interest from delegates (~5 follow up leads)
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3.5.25.5 Business opportunities identified
Mainly internal opportunities

3.5.25.6 Key figures
3 conferences, 700+ delegates; 80+ exhibitors

3.5.25.7 Useful links
https://sensorsinternational.net/

3.5.26 Webinar on 06 August 2020

Key figures
Name of event Machine Failure and Prevention Technology MFPT 20
Date 6 August 2020
Place Ontline webinar
Type of Activity Organisation of con- Participation to a confer-
ference paper reviews ence
posterpresentation
Organisation of a Participation to a workshop
workshop
Press release X | Participation to an even
other than a conference o
workshop (WEBINAR)
Exhibition Brokerage event
Flyers training Pitch event
Social media Trade fair
Web-site Participation in activitieg
organised jointly with othef
H2020 project(s)
Communication cam Other
paign (e.g radio, TV))
Type of Audience X | Scientific  Community Medias
(higher education
Research)
X | Industry Investor
Civil Society Customers
General Public Other
Policy markers
Countries addressed International
Partners ILIKA

3.5.26.1 Scope of the event

Initially, a 2day event in Savannah, Georgia, Bsi?0, was cancelled due ©OVIBL9 and
replaced by an online seminar. What the organisers say: "The MFPT and Vibration Institute
Annual Training Conference & Expo (VIATC) gives you practical learning and provides you
quality networking for industrial vibration analysis, precision aligntrend balancing, and
highlights insights into complementary condition monitoring technologies and emerging
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issues impacting reliability management like artificial intelligence(Al) and motion amplifica-
tion."

3.5.26.2 Description of the participation
Denis Pasero, Product Commercialisatigianager, has recorded an @EMAND oral
presentation "Miniature Solid State Batteries for Highrmperature Industrial Sensors".

3.5.26.3 Audience reached
Scientific communityindustry

3.5.26.4 Feedback and followup
No feedback

3.5.26.5 Business opportunities identified
Disappointing online event with no feedback received

3.5.26.6 Key figures
6 people requested the webinar

3.5.26.7 Useful links
https://www.ilika.com/latest-news/webinarsensorsolutionsinternationat19th-may-2020/

3.5.27 Conference and exhibition on 03 September 2020

Key figures
Name of event SIDO 2020
Date 03-07 September 2020
Place Lyon, France
Type of Activity Organisation o€on- X | Participation to a confer-
ference paper reviews ence
poster presentation
Organisation of a Participation to a workshop
workshop
Press release Participation to an even
other than a conference o
workshop
X | Exhibition Brokerage event
Flyers training Pitch event
Social media Trade fair
Web-site Participation in activitieg
organised jointly with othef
H2020 project(s)
Communication cam Other
paign (e.g radio, TV))
Type of Audience Scientific  Community Medias
(higher education
Research)
X | Industry Investor
Civil Society X | Customers
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General Public Other

Policy markers

Countries addressed Mainly France

Partners EPEAS

3.5.27.1 Scope of the event

The event is focused on multiple subjects as 10T, Robotics anthhelps create synergy
between all actors. Due to Coronaviruswas not sure up to the end that the exhibition
g2df R 0S KStR® ¢KSNBET2NBxX a2YS .YIF22NJ I O 2NA

3.5.27.2 Description of the participation
E-PEAS participateish the exhibiion with a small booth, but the presence was limited to be
compatible with the restriction rules imposed by the coronavirus crisis

3.5.27.3 Audience reached
Industry and customers

3.5.27.4 Feedback and followip
This edition was relatively low in result due to the absen€ some big actors. The contacts
with existing customers and partners were possible, but no new opportunity pepped

3.5.27.5 Business opportunities identified
None

3.5.27.6 Key figures
>150 exhibitors

3.5.27.7 Useful links
https:// www.sidolyon.com/

3.5.28 Pitch event on 08 September 2020

Key figures

Name of event Future Networks Lab Accelerator Showcase and Demo Dayf

Date 8 September 2020

Place Online

Type of Activity Organisation of con- Participation to a confer-
ference paper reviews ence

poster presentation
Organisation of a
workshop

Press release

Participation to a workshop

Participation to an even
other than a conference o
workshop

Exhibition Brokerage event

Flyers training Pitch event

Social media Tradefair

Web-site Participation in activitieg
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organised jointly with othef
H2020 project(s)
Communication cam Other
paign (e.g radio, TV))
Type of Audience X | Scientific  Community X | Medias
(higher education
Research)

X | Industry X | Investor
CivilSociety X | Customers
General Public Other
Policy markers

Countries addressed UK mainly

Partners LIGHTRICITY

3.5.28.1 Scope of the event
Pitch day event organised by the Digital Catapult (UK) to showcase technologies that are
0 NI y & F 2 NI keghology €@®systehQ a

3.5.28.2 Description of the participation

Lightricity made a presentation on its ultragh efficiency photovoltaic energy harvesting
and applications within the IoT (asset tracking and monitoring). This included some infor-
mation on the AMANRB project around autonomous sensing.

3.5.28.3 Audience reached
Industry: ~50; Scientific community30; Investors: 10; Others: ~100

3.5.28.4 Feedback and followip
1 video was shot on Lightricity premises for dissemination purposes.

3.5.28.5 Business opportunities identified
Mainly networking opportunities and access to independent laboratory facilities (external
validation).

3.5.28.6 Useful links
https://lightricity.co.uk/news/f/lupcomingdigitalcatapultsfuturenetworkslabpitch-day
https://www.youtube.com/watch?v=1tHe32DmfKE

3.5.29 Conference on 17 September 2020

Key figures
Name of event 5th IEEE International Symposium @mart and Wireless Syj
tems

Date 17-18 September 2020

Place Ontline, hosted in Dortmund, Germany

Type of Activity Organisation of con- | X | Participation to a confer-
ference paper reviews ence
poster presentation
Organisation of a Participationto a workshop
workshop
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Press release

Participation to an even
other than a conference o
workshop

Exhibition Brokerage event
Flyers training Pitch event
Social media Trade fair

Web-site Participation in activities
organised jointly with other
H2020 project(s)

Communication cam Other

paign (e.g radio, TV))

Type of Audience X | Scientific Community Medias

(higher education

Research)

Industry Investor

Civil Society Customers

General Public Other

Policy markers

Countriesaddressed All (Embedded World is a World event)

Partners ZHAW

3.5.29.1 Scope of the event

The symposium explores wireless systems and their applications. The aim of the Symposium
is to exchange experience and enhance scientific collaboration. In partipajaars focusing

on novel developments in wireless radio technologies, wireless network architectures, ad-
vanced |oT applications and services and smart wireless systems will be welcomed. Due to
the corona virus crisis, the conference that was schedulecgke place in Dortmund Ger-
many, was finally held aline.

Prof. Marcel Meli from ZHAW attended, presenting 2 papers:

la 2Nt LINBaSyidldadAz2yyY a[26 t26SNI[2wl2!b
a4 @ARS2 LINBaSyildlldAaz2yyY a[ 2¢6bdRSIKEG 9y SNBHE
Both papers are related to the low power embedded and wirekesgsects of the AMANDA
project.

Yy2RS
I dzii 2 y

3.5.29.2 Audience reached
Scientific Community

3.5.29.3 Conference paper
Not yet ortline. Papers and presentation available frtme Amanda ©nsortium server.

3.5.29.4 Key figures
About 50 participants from several countries (on line) during the oral presentations.

3.5.29.5 Useful links
http://idaacs.net/2020
https://www.youtube.com/watch?v= mNBRgS6UCA
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3.5.29.6 Photos
¢KS LI LISNI a[2¢ [ AITKG
in the category of the papers that were presented on video.

9y SNHE®&

825464AMANDA
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BEST PAPER

in category
Video Presentation

is awarded to

Marcel Meli

Low Light Energy Autonomous
LoRaWAN Node

:
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3.5.30 Conference on 22 September 2020
Key figures
Name ofevent Swiss MedteckDay 2020
Date 22 September 2020
Place Bern, Switzerland
Type of Activity Organisation of con- | X | Participation to a confer-

ference paper reviews
poster presentation

ence

Organisation of a
workshop

Participation to a workshop

Press release

Participation to an even
other than a conference o
workshop

Exhibition Brokerage event

Flyers training Pitch event

Social media Trade fair

Web-site Participation in activitieg

organised jointly with othef
H2020 project(s)

Communication cam Other
paign (e.g radio, TV))
Type of Audience X | Scientific  Community Medias
(higher education
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Research)

X | Industry Investor
Civil Society X | Customers
General Public Other
Policy markers

Countries addressed Switzerland and German speaking European companies

Partners MICRODUL, as a member of Swiss Medtech

3.5.30.1 Scope of the event
A ane-day conference for education and promotion in Switzerland, Bern aimed at medical
companies.

3.5.30.2 Description of the participation

Microdul prepared a short presentation (90210961) of the AMANDA project, which was con-
tinuously presented on a laptop in a prominent position next to our demonstration model
during the trade showAMANDA brochures were on hand.

3.5.30.3 Audience reached
25 visitos with potential interest and discussion figlicrodul products or services.

3.5.30.4 Feedback and followup
About 15 leads for Microdul and 2 relevant for Microdul Semiconductors. One or tojuge
took the AMANDA brochures.

3.5.30.5 Business opportunities identified
Noleads were directlyalevant for the AMANDA project.

3.5.30.6 Key figures
Participation of about 108ompanies and about 500 people.

3.5.30.7 Useful links
https://www.microdul.com/ennews/newsarticles/swisgnedtechday-2020.html
https://www.swissmedtechday.ch/

3.5.30.8 Photos
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3.5.31 Interview on 25 September 2020

March 2021

Key figures
Name of event Interview in the Athenian/Macedonian News Agency
Date 25 September, 2020
Place Thessaloniki, Greece
Type of Activity Organisation of con- Participation to a confer-
ference paper reviews ence
91 PENTA
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poster presentation

Organisation of a Participation to a workshop

workshop

Press release Participation to anevent
other than a conference o
workshop

Exhibition Brokerage event

Flyers training Pitch event

Social media Trade fair

Web-site Participation in activitieg

organised jointly with other
H2020 project(s)

X | Communication cam Other

paign (e.gadio, TV))
Type of Audience Scientific  Community Medias

(higher education
Research)
Industry Investor
Civil Society Customers

X | General Public Other

Policy markers

Countries addressed Greece

Partners CERTH

3.5.31.1 Scope of the event

Dr Dimitrios Tzovaras and Dr Charis Kouzinopoulos gave an interview in the Atheni-
an/Macedonian News Agency, the Greek National news agency, on the AMANDA project
progress and how it is related to the mitigation of the effects of CE&@IDThe interview

was later republished in most Greek Internet Media outlets.

3.5.31.2 Audience reached
General Public

3.5.31.3 Useful links
https://www.cnn.gr/tech/story/235781/thessalonikypologististsepisos-ergaleickatatoy-
koronoioydeite-pos

https://www.amna.gr/home/article/49D921/Y pologistigsepisginetatergaleiockata-tou-
koronoiou

3.5.31.4 Photos
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3.5.32 Communication campaign on 30 September 2020

Key figures

Name of event

Interview of DrKouzinopoulos on AMANDA and the COMID
mitigation scenarios in the ERT3 channel

Date 30 September, 2020
Place Thessaloniki, Greece
Type of Activity Organisation of con- Participation to a confer-

ference paper reviews
poster presentation

ence

Organisation of a
workshop

Participation to a workshop

Press release

Participation to an event
other than a conference o
workshop

Exhibition Brokerage event
Flyers training Pitch event
Social media Trade fair

Web-site

Participation in activitieg
organised jointly with othef
H2020 project(s)

X | Communication cam Other

paign (e.gadio, TV))
Type of Audience Scientific  Community Medias

(higher education
Research)
Industry Investor
Civil Society Customers

X | General Public Other

Policy markers

Countries addressed

Greece

Partners

CERTH
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3.5.32.1 Scope of theevent

Dr Kouzinopoulos gave an interview for the current progress of the AMANDA project, the
miniaturized size of the card as well as the general and CO¥/iDitigation scenarios of the
Project in the Greek National TV channel ERT3.

3.5.32.2 Audience reached
General Public

3.5.32.3 Useful links
https://www.youtube.com/watch?v=RMDG2g5erN8&ab_channel=AMANDAproject

3.5.32.4 Photos

3.5.33 Communication campaign 01 October 2020

Key figures
Name ofevent Interview of Dr Charis Kouzinopoulos on AMANDA and t
COVIB19 mitigation scenarios in the ERT1 channel
Date 1 October, 2020
Place Thessaloniki, Greece
Type of Activity Organisation of con- Participationto a confer-
ference paper reviews ence
poster presentation
Organisation of a Participation to a workshop
workshop
Press release Participation to an even
other than a conference o
workshop
Exhibition Brokerage event
Flyers training Pitch event
Social media Trade fair
Web-site Participation in activitieg
organised jointly with othef
H2020 project(s)
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X | Communication cam Other
paign (e.g radio, TV))
Type of Audience Scientific  Community Medias
(higher education
Research)
Industry Investor
Civil Society Customers
X | General Public Other
Policy markers
Countries addressed Greece
Partners CERTH

3.5.33.1 Scope of the event

Dr Kouzinopoulos gave an interview for the current progress of the AMANDA project, the
miniaturized size of the cards well as the general and COM®mitigation scenarios of the
Project in the Greek National TV channel ERT3.

3.5.33.2 Audience reached
General Public

3.5.33.3 Useful links
https://www.youtube.com/watch?v=vef2PyVXxy4&ab_channel=AMANDAproject

3.5.33.4 Photos

— YMNOAOIIZTHE ZE MEMEOOL...

o) 0:00/521

3.5.34 Conference on 10 November 2020

Key figures

Name of event Wireless Congress Conference 2020

Date 10-12 November 2020

Place Munich, Germany (on line)

Type of Activity Organisation of con- | X | Participation to a confer-
ference paper reviews ence
poster presentation
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Organisation of a Participation to a workshop

workshop

Press release Participation to an even
other than a conference o
workshop

Exhibition Brokerage event

Flyers training Pitch event

Social media Trade fair

Web-site Participation in activitieg

organised jointly with other
H2020 project(s)

Communication cam Other
paign (e.g radio, TV))
Type of Audience X | Scientific Community Medias
(higher education
Research)
X | Industry Investor
X | Civil Society Customers
X | General Public Other

X | Policy markers

Countries addressed All (Wireless Congress draws people from different countrie

Partners ZHAW

3.5.34.1 Scope of the event

The Wireless Congress (Systems and Applications) is an international conference that takes
place every year in Germany. Every second year, it is staged in parallel with Electronica
which is one of the world lgest Fair for electronicaVireless Congresallows exchanges
between the academic world and the industry with a strong emphasis on finding/presenting
solutions to current issues in the industry, but also looking into upcoming technologies. The
event of this year (2020) was on line, due to the resimhs related to the pandemi®rof.

Marcel Meli from ZHAW attended and was involved in 3 presentations, all related to low
power, energy harvesting and wireless system. One of the presensafidna | 60 2 dzii & ¢ K
'YFYREFE t NP2SOG£ 3T Ay pedRdtwptoed, thé gaiiner® hda® WSy G | &
giving some information about its progress and challenges.

3.5.34.2 Audience reached
Scientific Community, Industry

3.5.34.3 Conference presentation

Available on Amanda Web sitenttps://amandaproject.eu/documents/dissemination
materials/send/5disseminatioAmaterials/33amanda-presentatiorat-wirelesscongress
2020-zhaw

3.5.34.4 Key figures
Tens of participants from several countries

3.5.34.5 Useful links
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A review of the WC2020 taken from the web site of the conferencé Jaéuary 2021) (from
Prof. Dr Axel Sikora, Offenburg Universityatih-Schickard)
https://events.wekafachmedien.de/wirelesgongress/home/

REVIEW 2020

Wireless Congress: Systems & Applications
10-12 November 2020 | virtual and interactive conference

The Future of Wireless

In keeping with the motto of the panel discussion "The Future of Wireless", the 17th Wireless Congress demonstrated
the possibilities that modern communication technology already offers today to shape our future. As a live
conference in which all participants communicated with each other via the Internet, the Wireless Congress 2020
connected speakers and participants across continents and time zones. The programme, which was extended to three
days, made it possible to integrate participation in the Wireless Congress into the working day via computer - whether
from the office or the home office. The wireless experts were also able to use the chat function and video
conferencing in the networking area to exchange information during the three days of the congress. The digital
platform of the Wireless Congress offered speakers, exhibitors - EnOcean, Hyline Communication and Sierra Wireless -
and participants opportunities to make new contacts and refresh existing contacts. Participants could post questions
to the speakers in a separate Q&A chat. They were answered in a special "Session Panel Discussion” at the end of
each session.

Wireless will continue to conquer new fields of application

The quest for more bandwidth and the utilisation of higher frequencies is driving wireless researchers worldwide.
Insights into current and future research projects were provided by the three keynote speakers: Joseph Barry, Analog
Devices, Dr. Josef Blanz, Qualcomm CDMA Technologies GmbH, and Prof. Dr. Nils Weimann, University of Duisburg-
Essen (UDE). They highlighted the potential of new and improved wireless technologies. Radio communication will
penetrate areas and enable applications for which radio seems unsuitable today, e.g. where fast control, high
availability and robustness or sensor technology are required.

5G, Wi-Fi 6, Mioty and more

In addition to 5G and Wi-Fi 6, the major topics of the 17th Wireless Congress included LPWAN technologies, Bluetooth
and the still young Mioty radio protocol. For the first time, the Wireless Congress dedicated an entire session to the
Mioty topic. Other future topics were discussed in the sessions Industrial and Technology, Security and Low Power
Communication.Gunter Grundmann, VdS Schadenverhutung, made it clear in his keynote speech that radio
communication also must fulfil general conditions, e.g. in order to be used in the security sector. Further framework
conditions are provided by the European Commission, among others. In a Compliance session, the congress
participants learned about the implementing measures currently being worked on by the Commission - in the course
of the Radio Equipment Directive 2014/53/EU - and the consequences SMEs fearThe 17th Wireless Congress - for the
first time organised and transmitted digitally on the Internet over three days - ended with the conclusion: Digital
communication technology offers mature and reliable opportunities to exchange information in a pandemic - but it
cannot replace personal experience and discussions on the fringes of a traditional congress.

The coming 18th Wireless Congress will be planned again as a traditional congress with exhibition on 10-11
November 2021.

Our thanks go to our partners - the Messe Miinchen, organizers of the electronica virtual, and the German Electrical
and Electronic Manufacturers' Association (ZVEI) — exhibitors, speakers and participants. Without you this event
would not have become what it was - a successful, interactive, virtual event with many interesting discussions and a
very high quality programme.

3.5.34.6 Photos
Part of the program (day 1 of 3 days) showing the slot for The Amanda Project presentation
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120135 Welcome Prof. Dr. Axel Sikora, Uriversity of Applied Sciences Offenburg

Session 1 Wi-FI
11.40-12.00 Wi-Fi 6 and 6 ~ How “Electrifying’ |s the 6 for loT & the Smart Home?

12.05-12.20 w‘ FI Multi- Usef MIMO Rabusines: to Resdential Channel Varstion
12.25-12.50 Wi Semmg Des\gn Aupimomam Fuure Trends

w Fi6 and 6E - Smart Home Enablement
B.20-840 Sesslun?melemcn:LmQ&Anmalsessiunspuhs]
13.40-1400

Session 3 Low Power Commanication
1410-4.30 Energy Autonomaus Wireles Sensorfor Walls and Endges

14.35-14 55 Smart Radiator Based on Er\evgy Hmesnng
15.00-15.20 KNX«RF Mum GWSLW Power
1525-15.45 NFC and EnOmnEnerngamsurq e Perect Duo for the o7

15.50-16.10 Tthmandaijm

16151635 Session Panel Discussion (Live Q&A with al session speakers)

Session 2 Technology |
C:rnpam‘on u\’ Eadn: Based Transm\ssou Prm;l;uls Smart Buildings

Pru_ped Connecied Hcme over P
RF MEMS Swich deugy Driving 5 Solutions
I!uldng Blocks of T - Smart Sensors and Gateways Based on LoRa, LoRGWAN, NE-1oT, W and BT5

Session Panel Discsson (Lve QA wit all session speskers)

king Break

Session 4 Industrial
it b Mﬁea\ Time Wireless

Wirless Conditon Monktoring onLarge Scale -  Suecess Sty by Schaefr and Wirepas
Afeak Tme Seariess Hm Mecharism for WS inthe llT
Devebung Wretas Human-Machine Intrfaces for Industial Appications

Ben(hmld: of IPS00 loT Wireless Network and Redundant Infrastructure for Commercial Buil lﬂngs

Session Panel Discusson (v QA with all sesion speikefs)

3.5.35 Conference on 16 November 2020

Key figures

Name of event Compamed

Date 16-19 November 2020

Place Online (Dusseldorf, Germany)

Type of Activity

Organisation of con- | X
ference paper reviews
poster presentation

ence

Participation to a confer-

Organisation of a
workshop

Participation to a workshop

Press release

Participation to an even
other than a conference o
workshop

Exhibition Brokerage event
Flyers training Pitch event
Social media X | Trade fair
Web-site Participation in activities
organised jointly with othef
H2020 project(s)
Communication cam Other
paign (e.g radio, TV))
Type of Audience X | Scientific Community Medias
(higher education
Research)
X | Industry Investor
Civil Society X | Customers
GeneralPublic Other

Policy markers

Countries addressed

Worldwide medical companies

Partners MICRODUL

3.5.35.1 Scope of the event

Fourday conference for medical companies in Europe but worldwide attendance.
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3.5.35.2 Description of the participation

Microdul prepared gpresentation (M9821-1007) & { | @
ONR RdzA {Syaz2N) ¢SOKyz2f238¢
AMANDA project.

Ay3 LI26SNI F2NJ 6SI NI 6
Y 6KAOK ¢l a LINBaSyids

3.5.35.3 Audience reached
15 people participated in the live webinand about 60 people particgted via YouTube.

3.5.35.4 Feedback and followup
About 12 leads for Microdul and none relevant for Microdul Semiconductors.

3.5.35.5 Business opportunities identified
No leads were directly tevant for the AMANDA project.

3.5.35.6 Key figures
Participation of about 4800 peopé from 169 nationsvith 1500 exhibitors.

3.5.35.7 Useful links
Microdul AG of Zirich at COMPAR 2020 in Disseldorf (comparseddefair.com)
https://www.youtube.com/watch?v=0Q0xitT5tLQ8&feature=youtu.be

3.5.35.8 Photos

COMPAMED

ALL OVER THE WORLD
16-19 NOVEMBER 2020

Member of @ MEDICAllance

virtual.
COMPAMED

Home ConferenceArea Exhibition Space NetworkingPlaza COMPAMED.de

Exhibition Space / Companies & Products / Exhibitor search

Page navigation v Q@ Result50f9 © € Backto search

¥ Custormized Swiss Microelectronics
=
: —
4 { : -
*’ ' g — -
- 4
%, -
Microdul AG
Grubenstr. 9, 8045 Ziirich
Switzerland Trade fair planning @
Telephone +41 44 4553511
Fax +41 44 4553595 ¢ Add to MyOrganizer

info@microdul.com o o
& Recommend exhibitor

© http://www.microdul.com

Exhibitor should contact me

This company is co-exhibitor of
© IVAM Microtechnology Network: "High-Tech for Medical Devices" - Virtual
Joint Pavillon
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