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Executive Summary

Theoverall obgctives ofAMANDA's dissemination and communication activities are to pro-
mote the project's results, including various project communication materials, publications,
andexterndly organisecevents,to a range of relevant targetualiences. The target audiee
ismembers ofthe academia and industry, as well as the general publigsemination activi-
ties arecontinuouslyupdated, both with the list of publications availablethe projectsweb-

site (ttp://amanda-project.eu/) as well as through this particulBeliverable, subsequently
updated on M45f the project

The objective oDeliverable D7.4 Dissemination and Communication with Relevant Activi-
ties Reports vwas to provide an overview of ti@MANDA projec$ dissemination, commu-
nication, and marketing activitieduring the first 12 months of the AMANDA projedeliver-
able D7.8- Dissemination and Coordination with Relevant Activities Reportspravided a
thorough overview of the executed activities frometistart of the project until March 2021.

It also includes a description and preliminary evaluation of the adjustments cidtaties
made due to the COVAIDO pandemicAfter desribing the COVHR9 measures taken by the
CGonsortium this Ddiverable detdls the various methods of dissemination and communication
of the project used throughout the covered period of the project, including website, social
media, newsletters, articleend publicationsmeetings andgxternal eventsFurthermore De-
liverable D78 provides information about the dissemination and communication activities
planned for the rest of the project.

The finalDeliverable D7.11 Dissemination and Coordination with Relevant Activities Re-
ports v3aims to describe and analyse all disseminatiod communication activities carried
out in the AMANDA project lifetime (M#45). The impact of dissemination and communica-
tion on project goals and the status KPIs key indicators of the success of communication
and dissemination are also includedthis document.ThisDeliverable reportsanalytics on
visitors' behaviour to the project website asdcial media channelélthough the emphasis

of D7.11 is on presenting the overall dissemination and commuoitattivities of the pro-
ject, the Consortim also lools ahead and offes insight into the activities planned for the
period after the end of the project. Constantly and timely informing key stakeholders and
sharingprojectresults for further use will ensurggnificart impact. The activitiesuindertaken
during the project lifeachieved success ieachingall the goals set if7.2and in raising
awareness about AMANDA, its goals and progress. The undersakigitieshave followed
technical progress, and as thkey andmeasurableresults of the priect become available,
they will undoubtedlyprovide an excellent basis for dissemination and exploitabiepond

the projectslifetime.

This Deliverable forms part o¥WP7- Dissemination and Exploitatiomnd is associated with
TaskT7.2- Dissemination& Communication Activities and Material

September 2022 4 PENTA


http://amanda-project.eu/

Deliverable D7.11 Dissemination Level (FU 825464 AMANDA

Table of Contents

R [ 01 o o [UTo{ 1 o] o IO PR PUPPPPPRPN 20
2 Adjustment of the project's dissemination and communication activities due to the
LOL@ LY I o T T =1 o 1o 23
3 Assessment against dissemination plan.............cccccciiiiiiiiiiiiieiieeee e 29
4 Dissedyl GA2Yy I OlAz2ya o6Se2y.R..OKS.LINR2SEGIQa fATFS
5 Dissemination and communication actiVItieS.............uevveeriiiiiniieee e 35
5.1 AMANDA JOQ0 .. ittt e e rr e e e e e 35
5.2 AMANDA WEDSITE....cciiiiiiiiiiiiiee et 35
5.3 Social media channels..............uuuiiiiiiiiiiii e 42
L0 700 R I 11 1= | o OSSO %0
TR 111 - USRS PRSP 43
5.3.3 YOUTUDE......oiiiiiiii et e e snnnne e e e e e e nnnneee e 4D
5.4  Project communication MAtErialS...........ccoiiiirimiiiiiiiiiiieee e a7
5.5 WEDINAIS ... 55
5.6 TraiNING SESSIONS .. .uuiitiiieiiiiiiriitaeessaitirrree e e s s st e e e e e s s aanbnr e e e e e e s sanbrreeeeessaanes 56
5.7 Participation in externally organised eVENLS............cccccvvvrieieeriiiiiiiieeee e 58
5.7.1 CERTH PaArtiCiPation.......ccceiiiiiiiiiieeeieiiiiiiee e 60
5.7.1.1 Attended participation MAIML2 ..........ccooiiiiiiiiiieeiiiiiieie e 60
5.7.1.2 Attended participation ML3VI27 .........cccccuviiiiimiieiiieeeerieeeeeeeeee e 60
5.7.1.3 Foreseen participation for the period MAB27 ...............cccoeeieiiiccinnnnnns 61
5.7.1.4 Foreseen participation for the period M2842..................cccoeeeiiiinnnnns 61
5.7.1.5 Attended participation M28VI45............ccccuviiiiiieiieeieeeieeeeeee e, 62
5.7.2 IMEC partiCipation...........ccooeiiiiiiiiiiiiiiiiiiiir e re e er e e e e e e e e e e e e aeaaeeaea e 62
5.7.2.1 Attended participadn MI-ML2........coovvviiiiiiiiiiiiiiii e, 63
5.7.2.2 Attended participation ML3VI27 .........ccccciimiiiiiiiiieereeeeeeeeeee e 64
5.7.2.3 Foreseen participation for the period MAB27...............cccoeeeeiicciinnnnnns 64
5.7.2.4 Foreseen participation for the period M2842..................cccoeeiiciinnnnns 64
5.7.3 Lightricity partiCipation...........cccuuuiiiiiiiiiiiiierieer e e 64
5.7.3.1 Attended participation MAIML2 ..........ccooiiiiiiiiieiiiiiiiiee e 65
5.7.3.2 Attended participation MLAVI27 ..........occoiiiiiiiiiiieeieiieeee e 65
5.7.3.3 Foreseen participation for the period MAB27...............cccoeeeeecnnnnnnns 66
5.7.3.4 Foreseen participation for the period M2842.................ccceeeeecnnnnns 66
5.7.3.5 Attended participation M28VIA5 ............coooiiiiiiiiiiiieeee e 67
5.7.4 EPEAS PartiCiPation.........ccouiuiiiiiieeiiiiiiiee e 67
5.7.4.1 Attended participation MAIML2 ..........coooiiiiiiiiiiieiiiiiiieee e 68
5.7.4.2 Attended participation MLAVI27 ..........coooiiiiiiiiiiieiieiieeeeee e 68
5.7.4.3 Forese@ participation for the period ML1BA27...............ocoeeiiicinnnnns 69
5.7.4.4 Foreseen participation for the period M2842.................ccceeeeecnnnnnns 70
5.7.4.5 Attended participation M28VI45............cccviviiiiiieeiieieeeeeeeeeee e, 70
5.7.5 ZHAW partiCipation...........cooooriiiiiiiii et 70
5.7.5.1 Attended participadn MI-ML2.........ooovviiiiiiiiiiiiiiii e, 71
5.7.5.2 Attended participation ML3VI27 .........ccccvviriiiiiieiiieeeeeieeee e 71
5.7.5.3 Foreseen participation for the period MAB27..............cooiiiiiiiiiicnnnnes 72
5.7.5.4 Foreseen participation for the period M2842................coooiiiiiiiiinnnes 72
5.7.5.5 Attended participation M28VI45 ............c.cuuimiiiiiiiiiiiieeeeeeeee e 73
5.7.6  ILIKA PartiCIPatiOn.......ccii ittt e e e e e e e e e e e e e e e aaaaaaeaeaeeeas 75
5.7.6.1 Attended participation MIML2 ..., 75
5.7.6.2 Attended participation MLAVI27 ............uuviiimimiiiiiiiiiieeeieeeeeee e 76
5.7.6.3 Foreseen participation for the period MAB27...............cccoeeeeccnnnnnnns 76
5.7.6.4 Foreseen participation for the period M2842.................ccceeeeennnnnns 76

September 2022 5 PENTA



Deliverable D7.11 Dissemination Level (FU 825464 AMANDA

5.7.6.5 Attended participation M28VI45............cccvvviiiiieeiiieeeeeieeeeeee e, 77
5.7.7 Microdul partiCipation...............oooiiiiiii it 77
5.7.7.1 Attended participation ML3VI45...........ccccviiiiiiiiiiiieeeeeieeeeeee e, 79
5.7.7.2 Fore®en participation for the period M48145 and after M45.............. 81
5.7.8 PENTA PaArtiCiPatiOn. .......ccouiiiurriiieeeeiiiiiiee e e 82
5.7.8.1 Attended participation MAIML2 ..........ccooiiiiiiiiieeiiiiiieee e 83
5.7.8.2 Attended participation MLAVI27 .........cooooiiiiiiiiiiiieieiee e 84
5.7.8.3 Foreseen participation for the period MIB27..........cccccoovviiinieeeennnns 84
5.7.8.4 Foreseen participation for the period M2842..............cccoeviiiieeeiennns 85
5.7.8.5 Attended participation M28VI4A5.............ooiiiiiiiiiiieee e 85
5.7.9 Dissemination Activities Report (DAR)........cccuviiiviiiiiiiieeeee e 87
5.7.10 Tech Talk on 19 June 2019.........ccuiiiiieiiiiiiiieee e 87
5.7.10.1 Scope Of the EVENL.........eoeiiiiiiiiiiie e 87
5.7.10.2 Description of the partiCipation...............cccvvriiee e 88
5.7.10.3 AUAIENCE rEACNEM.........o i 88
5.7.10.4 Feedback and folloWIP ... 38
5.7.10.5 KEY fIQUIES...ceiiieiieeiieie e 88
5.7.20.6 USEIUI TINKS...cciiiiiiiiieie ettt 88
5.7.00.7 PROUOS....utiiiiiiiiiiiiiee ettt e e e s e e e e e s abrneee s 88
5.7.11 Conference on 9 July 2019.........ccccoiiiiiiiiiiiiiiiiriererree e e 89
5.7.11.1 Scope Of the EVENL......cccoe e e e e e 90
5.7.11.2 Description of the partiCipation............cccccuviriiiiiimiieiiieiiee e eeeeeeeeaa. 90
5.7.11.3 AUIENCE rEACNEM.........o i 90
5.7.11.4 Feedback and follOWIP ... 90
5.7.11.5 Business opportunities identified............ccccciiiiiiienee e Q0
5.7.11.6 KEY fIQUIBS ....cciiiiiiiiiiiee ettt e e 90
5.7.00.7 PROMOS...eteii ettt 90
5.7.12 Presentation on 3 September 2019..........ccooviiiiiiiiieiiiii e 91
5.7.12.1 Scope Of the VENL.........eeeiiiiiiiiiiiiiee e 92
5.7.12.2 Description of the partiCipation...............cccvviiiieininiiiiiieee e 92
5.7.12.3 AUIENCE rEACNEM.... ... e e e e 92
5.7.12.4 Feedback and fOllOMIPD .........euviiiiieiiiiiiieee e 92
5.7.12.5 Business opportunities identified............cccccooiiiiiiennin Q2
5.7.12.6 KEY fIQUIES.....coiiiiiiiiiie ettt 92
5.7.12.7 USEIUI TINKS ...ciiiiiiieiieee et 92
5.7.12.8 PROUOS....utiiiiieiiiiiiiiee ettt e e e e e e e e e e e e as 92
5.7.13 Conference on 8 September 2QL9........ccccvviiiiiiiiiiiieiiieiieeeeeeeeeeeee e, 93
5.7.13.1 SCOpe Of the EVENL... ..o a e e e 94
5.7.13.2 AUIENCE rEACNEM.........o i 94
5.7.13.3 CONfEIENCE PAPEL.....ccco i e e e e e e e aaa e 94
5.7.13.4 KEY fIQUIES...ceeiieeieeiieieeeeeeeeeee e 94
5.7.13.5 USEIUI TINKS ...coiiiiiieeieee et 94
5.7.13.6 PROUOS....ciiiiiiiiiiiiiiiee ettt e e e e e e e as 94
5.7.14 Workshop on 26 September 2019............uuuueiiiiiiiiiiiiiiiieeeee e, 95
5.7.14.1 ScOpe Of the VENL.........oeiiiiiiiiiiiiiiie e 96
5.7.14.2 Description of the partiCipation...............cccuviiiieiinniiiiiiee e 96
5.7.14.3 AUdIENCE reaCNEM.... ...t a e e e e 96
5.7.14.4 Feedback and fOllOMID .........evviiiiieiiiiiieieee e 96
5.7.14.5 Business opportunities identified.................ccoeeeeeieciic 96
5.7.14.6 KEY fIQUIBS.....coiiiiiiiiiee ettt 96
B.7.04.7 PROOS. .o e e e e e 96

September 2022 6 PENTA



Deliverable D7.11 Dissemination Level (FU 825464 AMANDA

5.7.15 Conference on 3 October 2019...........cccoeiiiiiiiiiiee e 96
5.7.15.1 Scope Of the EVENL......ccci e a e e e 97
5.7.15.2 Description of the partiCipation............cccccvuviiiiiiieiieiiieeiereeeeeeeeeeeeeeeeaa. 97
5.7.15.3 AUAIENCE rEACNEM.........i i 97
5.7.15.4 Feedback and fOllOMID ..........eviiiiiieiiiieeee e 98
5.7.15.5 KeY fIQUIES.....coiiiiiiiiiiie ettt 98
5.7.15.6 USEfUl INKS.....oooviiiiiiiiiiee e 98
I A T A = To ] (o SRS 98

5.7.16 Conference on 10 October 2019...........cccoeeeieiii e, 100
5.7.16.1 Scope Othe EVENL..........oviiiiieiiie e 100
5.7.16.2 Description of the partiCipation...............occcvvreeeerinniiiiieee e 100
5.7.16.3 Audience reached...........coooeeiiiiiii e 101
5.7.16.4 Feedback and fOllOWD ...........vviiiiiiiiiiiieee e 101
5.7.16.5 Business opprtunities identified.............ccccceeiiiiiiiei e 101
5.7.16.6 KEY fIQUIES....cviiiiiiiiiiiieeeeee e 101
5.7.16.7 USEIUI TINKS...coiiiiiiiiiiie et 101
5.7.16.8 PROUOS....cuiiiiiiiiiiiiiiiee et 101

5.7.17  Exhibition on 20 November 2019..........cccccooviiiiiiiiieee e 102
5.7.17.1 Scope Of the EVENL.......ccccrr e 103
5.7.17.2 Description of the partiCipation............cccveviieeieeieeeiieiieeeeeeeeeeeee e, 103
5.7.17.3 AudieNnCe reaCNEeM..........cocuiiiiiiie et 103
5.7.17.4 Feedback and folloMIP ... 103
5.7.17.5 Business opportunities identified...............cccocoiiiiiiiiiiiiee e, 103
5.7.17.6 USEIUI TINKS...ccoiiiiiiiiiee et 103

5.7.18 Exhibition on 07 January 2020.............cccummirieeiiniiiiiieee e 103
5.7.18.1 Scope Of the EVENL..........oeiiiiiiiiiiiiiiee e 104
5.7.18.2 Description of ie partiCipation..............ccooovviiiieeinnniiiiiieee e 104
5.7.18.3 Audience reached...........ccoooeiei i 104
5.7.18.4 Feedback and fOllOWID ..........uvviiiiieiiiiiieee e 104
5.7.18.5 Business opportunities identified.............ccceviiiiiieeii e 104
5.7.18.6 USTUl INKS.....coeviiiiiiiiiiiiee e 104
B.7.18.7 PROMOS.....cooiiiiiiiiie et 104

5.7.19 Conference on 23 January 2020...........cccuummirieeinniiiiiieee e 105
5.7.19.1 Scope Of the EVENL..........eiiiiiiiiiiiiiiiie e 105
5.7.19.2 Description of the partiCipation............cccvevieeiieeieeeiieeeeeeeeeeeee e, 105
5.7.19.3 AUdIENCE rEACNEM.........oi it 105
5.7.19.4 Feedback and folloMWIP ... 105
5.7.19.5 Business opportunities identified................ccocoiiiiiiiiieee 106
5.7.19.6 KEY fIQUIES....ciiiiiieeiieieee e 106
5.7.19.7 USEIUI TINKS....ciiiiiiiiieeee et 106
5.7.19.8 PROUOS....utiiiiieiiiiiiiiiee ettt e e e e 106

5.7.20 Conference and exhibition on 30 January 2020...............ccccceeeeeeeennn. 107
5.7.20.1 Scope Of the EVENL.......cee e 107
5.7.20.2 Description of ie partiCipation.................uueeeeeieiiiiieiiiiieiieeeeeee e e e, 107
5.7.20.3 Audience reached.............coooii i 107
5.7.20.4 Feedback and fOllOWID ..........uvviiiiieiiiiiiiieee e 107
5.7.20.5 Business opportunities identified............ccccevriiiiieniennieeee 107
5.7.20.6 USEfUl INKS.....ooviieiiiiiiiiiiie e 108

5.7.21 Conference on 11 February 2020..........cccooviuiiiiiieenniiiiiieeee e 108
5.7.21.1 ScOpe Of the @VENL........ouviiiiiiiiiiiiiiiie e 108
5.7.21.2 Description of the partiCipation.............c.oocvveeiieeinnniiiiiieee e 108

September 2022 7 PENTA



Deliverable D7.11 Dissemination Level (FU 825464 AMANDA

5.7.21.3 AudienCe reaChed..........cccuuuiiiiiiiiiiieiee e 108
5.7.21.4 Feedback and fol@-up.................oooiii e 109
5.7.21.5 Business opportunities identified...............ccccceiiiiiiiiiee, 109
5.7.21.6 KEY fIQUIES...ceeeiiiiieiiei e 109
5.7.21.7 USETUl INKS...coeiiiiiiiiiiiee e 109
I A 8 B = To ] (o SRR 109
5.7.22 Conference on 25 February 2020...........ccoooiiuimmiieeiiiniiiieeee e 109
5.7.22.1 Scope Of the EVENL..........ooiiiiiiiiiiieee e 110
5.7.22.2 Audience reached...........cooooo oo 110
5.7.22.3 CONFEIENCE PAPET.....ciiiiiiiiriiiie e e et e e e e 110
5.7.22.4 KeY IQUIBS.....coiiiiiiiiiiee ettt 110
5.7.22.5 USEfUl INKS....oooiiiiiiiiiiiiiee e 110
5.7.23 Conference and exhibition on 25 February 2020..............ccccceeirnnnnnne 111
5.7.23.1 Scope Of the EVENL.........ooviiiiiiiiiiiiiece e 112
5.7.23.2 Description of he participation..............cccuvuvveeiieeeeeeeieiieeceeeeeeeeeeeeeeeen, 112
5.7.23.3 AUdiENCE reACNEM..........ciiiiiiiiie e 112
5.7.23.4 Feedback and folloMIP ... 112
5.7.23.5 Business opportunities identified................ccocoiiiiiiiiiiieee, 112
5.7.23.6 K&/ fIQUIES...oeeieeiieeeeee e 112
5.7.23.7 USEIUI TINKS...ccoiiiiiiiiiee e 112
5.7.24 Webinar on 19 May 2020.......ccuiiiiriiiiiiiiiiieeeeeeeeeeeee e 112
5.7.24.1 Scope Of the EVENL.......ccccre e 113
5.7.24.2 Description of the partiCipation...........ccccveviieeieeieeeiieeeeeeeeeeeeeeee e, 113
5.7.24.3 AudienCe reaChed...........ccuviiiiiiiiiiiiiieee e 113
5.7.24.4 Feedback and fOllOWID ..........uvviiiiieiiiiieee e 113
5.7.24.5 Business opportunities identified............cccceviiiiiienie e 113
5.7.24.6 KEY fIQUIES.....cciiiiiiiiiee ettt e e 113
5.7.24.7 USETUl INKS...cooviiiiiiieiiiiiee e 113
5.7.24.8 PROLOS.....uiiiiiiiiiiciiiiee ettt e s e e e e e e e e e e 113
5.7.25 Conference on 19 May 2020..........ccuuuriieeeiiiimineieee e 114
5.7.25.1 ScOpe Of the @VENL.........ooiiiiiiiiiiiiiiiee e 114
5.7.25.2 Description of ie partiCipation.............cccooouveiieeeriniiiiiiieee e 114
5.7.25.3 Audience reached.............oooooeiiii i 114
5.7.25.4 Feedback and fOllOWID ..........evviiiiieiiiiiieiie e 114
5.7.25.5 Business opportunities identified...............cccoceiiiiiiiiiieeee, 114
5.7.25.6 KEY fIQUIES....ciiiiiieeiiiieee e 115
5.7.25.7 USEIUI TINKS ...coiiiiiiiiiiee e 115
5.7.26  Webinar on 06 August 2020............cccoeeiiiiiiiiiiii e 115
5.7.26.1 Scope Of the EVENL.......crreee e 115
5.7.26.2 Description of the partiCipation............cccvevieeiieeiieeiieeieeceeeeeee e, 116
5.7.26.3 Audience reaChed...........ccuueiiiiiiiiiiiie e 116
5.7.26.4 Feedback and folloMIP ... 116
5.7.26.5 Business opportunities identified................ccocciiiiiiiiiiieeee, 116
5.7.26.6 KeY fIQUIES....coiiiiiiiiiiiiiieeee e 116
5.7.26.7 USEfUl INKS....oooviieiiiiiiiiiieee e 116
5.7.27 Conference and exhibition on 03 September 2020Q............ccccceeeerrnnee 116
5.7.27.1 SCOpe Of the VENL.........uviiiiiiiiiiiiiiiie e 117
5.7.27.2 Description of the partiCipation.............coocvveeieeeinnniiiiiieee e 117
5.7.27.3 Audience reached.............cccooo oot 117
5.7.27.4 Feedback and fOllOWID ..........uvviiiiiiiiiiiiiieee e 117
5.7.27.5 Business opportunities identified...............cccoeciiiiiiee 117

September 2022 8 PENTA



Deliverable D7.11 Dissemination Level (FU 825464 AMANDA

5.7.27.6 KEY fIQUIES....eeieiiieeiieieeee e 117
5.7.27.7 USETUI TINKS....ooiiiiiiiiiie e 117
5.7.28 Pitch event on 08 September 2020.............ccoooiiciiiiiiniiiirniirreee e, 117
5.7.28.1 SCEE Of the BVENL.... .. 118
5.7.28.2 Description of the partiCipation................cccvieeeeerinniiiiieee e 118
5.7.28.3 Audience reached...........coooooiiii oo 118
5.7.28.4 Feedback and fONG-UD ........c..vviiiiiiiiiieee e 118
5.7.28.5 Business opportunities identified.............ccceiiiiiiiienieeeee 118
5.7.28.6 USefUl INKS.....cooiiiiiiiiiiiiie e 118
5.7.29 Conference on 17 September 2020...........ccoooiiiimiiieeiiiiiiiieee e 118
5.7.29.1 Scope Of the EVENL..........oeiiiiiiiiiiiiiiee e 119
5.7.29.2 Audience reached...........c.ooooiiiiiii oo 119
5.7.29.3 CONEIENCE PAPET.....ciiii it e et e e 119
5.7.29.4 KeY IQUIES.....cciiiiiiieiie ettt 119
5.7.29.5 USEIUI TINKS....ooiiiiiiiiiii e 119
5.7.29.6 PROTOS....cuiiiiiiiiiiiiiii ettt 120
5.7.30 Conference on 22 September 2020............ccoeeiiiiiiiiiiinniiiirrree e 120
5.7.30.1 Scope Of the EVENL.......ccccrree e 121
5.7.30.2 Description of the partiCipation...........ccccuvuviieieeeieeeiieiieeeeee e eeeeen, 121
5.7.30.3 Audience reaChed...........ccuuveiiiiiiiiiiiiie e 121
5.7.30.4 Feedback and folloMIP ... 121
5.7.30.5 Business opportunities identified...............cccooeiiiiiiiiiiiiee e, 121
5.7.30.6 KEY fIQUIES....ceiiiiiiiiiiiiieeeeeeee e 121
5.7.30.7 USEIUI TINKS....coiiiiiiiiiie et 121
5.7.30.8 PROtOS.....uiiiiiiiiiiiiiiiee ettt e e e e e e e e 121
5.7.31 Interview on 25 September 2020..........ccoeeiiiiiiiiiieee e 122
5.7.31.1 Scope Of the EVENL.........eeiiiiiiiiiiiiiiiee e 123
5.7.31.2 Audience reached............coooeieii oot 123
5.7.31.3 USEFUl INKS...cooiiiiiiiiiiiiiieeeeee e 123
T C ¥ B = 0T (0 PSR 123
5.7.32 Communication campaign on 30 September 2020.............cccccveeerrnnne 124
5.7.32.1 SCOpe Of the EVENL.........eeiiiiiiiiiiiiiiee e 125
5.7.32.2 Audience reached.............ooooioi oo 125
5.7.32.3 USEFUl INKS....ooviiiiiiiiiiiieeeee e 125
5.7.32.4 PROTOS....ctiiiiii ettt e e e 125
5.7.33 Communication campaign on 01 October 2020............cccccceeeeieeennnnn. 125
5.7.33.1 Scope Of the EVENL.......r e 126
5.7.33.2 AUIENCE rEACNEM........co i 126
5.7.33.3 USEIUI TINKS...coiiiiiieieee e 126
5.7.33.4 PROUOS . ...uiiiiiie ittt e e 126
5.7.34 Conference on 10 November 2020............ccooiiiiiiiiineeiiiiiiiiiee e 126
5.7.34.1 SCOPEOf the EVENL.......cco e 127
5.7.34.2 AUdiENCE reACNEM..........ciiiiiiiiie et 127
5.7.34.3 Conference presentatiQn............ccccooiuuueiimiiiiiiiiiiieeiieeeer e e e e e e aaaeas 127
5.7.34.4 KeY fIQUIBS.....cciiiiieiiiie ettt 127
5.7.34.5 USEfUl INKS....cooviiiiiiiiiiieiee e 127
A T T = T ] (o 1= S 128
5.7.35 Conference on 16 November 2020.............ccooeiieiiinninniiiiniiieeeeeeeeee 129
5.7.35.1 SCOpEe Of the @VENL........ouviiiiiiiiiiiiiiie e 129
5.7.35.2 Description of the partiCipation.............c.oocvveeiieiinniiiiiieee e 130
5.7.35.3 Audience reached............ooooi oo ei e 130

September 2022 9 PENTA



Deliverable D7.11 Dissemination Level (FU 825464 AMANDA

5.7.35.4 Feedback and fol@-up.................oooiii i 130
5.7.35.5 Business opportunities identified...............ccccceeiiiiiiiiiee, 130
5.7.35.6 KEY fIQUIES...ceiiiiiiiiiiii e 130
5.7.35.7 USEIUI TINKS....coiiiiiiiiiie e 130
5.7.35.8 PROtOS....uuiiiiiii ittt e e e 130
5.7.36  Conference on 25 November 2020.............ccooiiiciiiineiiniiiiiiieeeeeeeeeee 133
5.7.36.1 Scope Of the EVENL..........oeiiiiiiiiiiiiiee e 134
5.7.36.2 Description of he partiCipation.............cccooocvvieeeeernnniiiiieee e 134
5.7.36.3 Audience reached...........coooooiiii oo 134
5.7.36.4 Feedback and fOllOWID ...........vviiiiiiiiiiieeee e 134
5.7.36.5 Business opportunities identified.............ccceviiiiiiieii e 134
5.7.36.6 USefUl INKS.....cooiiiiiiiiiiiie e 134
5.7.37 Webinar on 25 November 2020...........couvviiiiiiiiiiieiiee s 134
5.7.37.1 Scope Of the EVENL..........oeiiiiiiiiiiiiiee e 135
5.7.37.2 Description of the partiCipation............cccvuviieiieeieeeiiirieeeeeeeeee e, 135
5.7.37.3 AUdIENCE rEACNEM........coi it 135
5.7.37.4 Feedback and fol@-Up.................o i 135
5.7.37.5 Business opportunities identified................ccoceiiiiiiiiiiieee 135
5.7.37.6 KEY fIQUIES...cciiiiiieeiiiiieee e 135
5.7.37.7 USETUI TINKS...cooiiiiiiiiiie et 135
5.7.38  Round table on 26 NOVErBD 2020............ccoccuureiiereriiiiiiiieee e essiiieeeee s 135
5.7.38.1 Scope Of the EVENL......c.ccccrr e 136
5.7.38.2 Description of the partiCipation...........ccccuvuviieiieeieieiieeeeeeeeeeeee e eeee e, 136
5.7.38.3 AUAIENCE rEACNEM.........oi it 136
5.7.38.4 Feedback and fOllOMWD ..........evviiieieiiiiieeee e 136
5.7.38.5 KEY fIQUIES.....coiiiiiiiiiiee ettt 136
5.7.38.6 PROtOS.....uiiiiiiiiiiiiiiiiee ettt e e e e 136
5.7.39 Meeting on 22 December 202Q............cccoomiiiiiiiieeeiii e 137
5.7.39.1 Scope Of the EVENL..........oeiiiiiiiiiiiiiiie e 138
5.7.39.2 Description of ie partiCipation..............ccooouvieieeeiiniiiiiiieee e 138
5.7.39.3 Audience reached.............coooeeii oot 139
5.7.39.4 Feedback and fOllOMWID ..........uvviiiiieiiiiiiiiee e 139
5.7.39.5 KeY fIQUIES.....cciiiiiiiiiiee et 139
AT TG T = T ] (o 1= U 139
5.7.40 Meetingon 19 January 202L............coooiiiiiiiiiicciic e 139
5.7.40.1 Scope Of the EVENL......c.cccc e 140
5.7.40.2 Description of the partiCipation............cccvuvieeiieeieeeiieeieeeeeeeeee e, 140
5.7.40.3 AUdIENCE rEACNEM.........ci it 140
5.7.40.4 Feedback and folloMWIP ... 140
5.7.40.5 Business opportunities identified...............cccoceiiiiiiiiiiiieee, 141
5.7.40.6 USEIUI TINKS....coiiiiiiiiiee e 141
5.7.40.7 PROUOS . ...utiiiiieeiiiiiiiiie ettt e e e e e e e e e e e 141
5.7.41 Meeting on 03 February 2021..........cccccevvviiiiieiiiiieececcaes 142
5.7.41.1 Scope Of the @VENL ..o 142
5.7.41.2 Description of the partiCipation..............oocvveeiieeinniiiiiieee e 142
5.7.41.3 Audience reached.............ccoooo oo cc e 143
5.7.41.4 Feedback and fONG-UP ........c.uvviiiiiiiiiiiieee e 143
5.7.41.5 KeY fIQUIES.....coiiiiiiiiiiee ettt 143
A G T = T ] (o 1= U 143
5.7.42 Conference on 16 March 2021................oo oot eiiec e 143
5.7.42.1 SCOpPE Of the VENL........ooviiiiiiiiiiiiiiiie e 144

September 2022 10 PENTA



Deliverable D7.11 Dissemination Level (FU 825464 AMANDA

5.7.42.2 Description of he participation..............cccvvvveeiieeieeeiieiieecieeeeeeeee e, 144
5.7.42.3 AUdIENCE reACNEM..........oiiiiiiiiie e 144
5.7.42.4 Feedback and folloMIP ... 144
5.7.42.5 KEY fIQUIES...ceeiiiiiieiiei e 144
5.7.42.6 USefUl INKS....cooviiiiiiiiiiiie e 144
I A N = To)] (o YRR 144
5.7.43 Webinar on 23 March 2021...........cuuueiiiiiiiiiiiiiiiiiieeeeee e 146
5.7.43.1 Scope Of the EVENL..........oviiiiiiiiiiiiee e 147
5.7.43.2 Description of he partiCipation.............cccooecvvieeeeeiinniiiiiieee e 147
5.7.43.3 Audience reached...........cooooo oo 147
5.7.43.4 Feedback and fOllOWID ..........evviiieiiiiiiieee e 147
5.7.43.5 Business opportunities identified.............ccceeiiiiiieeii e 147
5.7.43.6 KEY fIQUIES.....cciiiiiiiiiiie ettt 147
5.7.43.7 USEfUl INKS....oooiiiiiiiiiiiie e 147
5.7.43.8 PROUOS....cuiiiiiiiiiiiiiiiie ettt 147
5.7.44  EXxhibition on 4 May 2021........ccevvviiiiiiiiiiiiiieieeeeee e 148
5.7.44.1 Scope Of the EVENL.......cccr e 149
5.7.44.2 Description of he partiCipation.............cccvvuviieeieeieeeiieeieeeeeeeeeeeee e, 149
5.7.44.3 AudieNCe reaCheM..........cccuuiiiiiii et 149
5.7.44.4 Feedback and folloMIP ... 149
5.7.44.5 Business opportunities identified................ccoooiiiiiiiiiieee 149
5.7.44.6 K&/ fIQUIBS...oeiiieiieeiiee e 149
5.7.44.7 USETUI TINKS...cciiiiiiiiiiie e 149
5.7.44.8 PROUOS....cuiiiiiiiiiiiiiitie ettt e e e e e e 149
5.7.45 Webinar on 17 May 2021..........coueiiiiiiiiiiiiiiee e 150
5.7.45.1 Scope Of the @VENL..........oeiiiiiiiiiiiiiiee e 151
5.7.45.2 Description of the partiCipation.............c.ooccuvveieeeiinniiiiiieee e 151
5.7.45.3 Audience reached.............ooooiei i 151
5.7.45.4 Feedback and fOllOWID .........evviiiiieiiiiiiieee e 151
5.7.45.5 KeY fIQUIES.....coiiiiiiiiie ettt 151
5.7.45.6 USEUI IINKS....uiuiiiiiiii e 151
I AT A = 410 (o PSR 151
5.7.46 Conference on 10 June 2021...........ccoooiiiiiiiiiccccevveveeeveee e 153
5.7.46.1 ScoOpe Of the EVENL..........ooiiiiiiiiiiiiiiie e 154
5.7.46.2 Description of he partiCipation.............ccccuvevieeeieeieieieeeeeeceeeeeee e, 154
5.7.46.3 AUIENCE rEACNEM.........oi i 154
5.7.46.4 Feedback and folloMWIP ..o 154
5.7.46.5 KEY fIQUIES....ceiiiiiiiiieieeeeeeeeeeeee e 154
5.7.46.6 PROUOS.....uuiiiiiiiiiiiiiiee et e e e e e e e e 155
5.7.47 Conference on 10 AUgQUSE 2021..........c.ccoociiiiriimiiiiieeeeeereeeeee e e 156
5.7.47.1 Scope Of the EVENL.......ccteer e 156
5.7.47.2 Description of the partiCipation...........ccccvevieeiieeieeeiieeieeceeeeeeeeee e, 156
5.7.47.3 AUdIENCE rEACNEM.........ci i 156
5.7.47.4 Feedback and fON@-UP .............oooorriiiii i 156
5.7.47.5 KeY fIQUIBS.....coiiiiieiiii ettt 157
5.7.47.6 USEfUl INKS....cooviieiiiiiiiiiiee e 157
B.7.A7.7 PROMOS... ..ottt e 157
5.7.48 Conference on 23 AugUSE 2021L..........ccoeeiiiiiiiiiriee e 157
5.7.48.1 ScoOpe Of the @VENL.........oeiiiiiiiiiiiiiiie e 158
5.7.48.2 Description of the partiCipation.............c.oocuveeiieeinnniiiiiieee e 158
5.7.48.3 Audience reached.............cooooo i os e 158

September 2022 11 PENTA



Deliverable D7.11 Dissemination Level (FU 825464 AMANDA

5.7.48.4 KEY fIQUIES....ceeeeiiieieei e 158
5.7.48.5 USEIUI TINKS....coiiiiiiiiiie e 158
5.7.48.6 PROUOS.....uiiiiiiiiiiiiiiiiie et 159
5.7.49 Conference on 25 AugUSTt 2021..........ccccccuviiiiiiiiiniiiieieriee e e eaeaaea e 159
5.7.49.1 Scope Of the EVENL..........oviiiiiiiiiiiiiece e 160
5.7.49.2 Description of he partiCipation..............cccooocvvimiieeninniiiieeee e 160
5.7.49.3 Audience reached..........ccooooo i 160
5.7.49.4 Feedback and fOllOWID ..........evviiieieiiiiieee e 160
5.7.49.5 Business opportunities identified............cccccoeiiiiiieeni e 160
5.7.49.6 K&/ fIQUIBS......ciiiiiiiiiiiie ettt 160
5.7.49.7 USefUl INKS....oooviiiiiiiiiii e 160
5.7.49.8 PROtOS....uuuiiiii ettt e s e e e e e e e e e e e e nanrnees 160
5.7.50 Conference on 31 AuguUSt 2021L..........coeeeeiiiimiiiriee e 163
5.7.50.1 Scope Of the EVENL..........ooviiiiiiiiiiiiiee e 164
5.7.50.2 Description of the partiCipation............cccvuviieeieeieeeiierieeeeee e e, 164
5.7.50.3 AUdIENCE rEACNEM.........ci it 164
5.7.50.4 Feedback and folloMWIP ... 164
5.7.50.5 Business opportunities identified................ccocciiiiiiiiiiee, 164
5.7.50.6 K&/ fiQUIBS...ooiiiiiiiiiiiiieeeeee e 164
5.7.50.7 USEIUI TINKS....ciiiiiiiiiiie et 164
5.7.50.8 PROUOS....cuiiiiiiiiiiiiiiiiie et e e 165
5.7.51 Conference on 8 September 2021L.........ccccvvviiiiiiieieiiieiieeeeeee e 165
5.7.51.1 Scope Of the EVENL.......ccccrre e 166
5.7.51.2 Description of he participation.............cccvveviieiieeiieeieeeieeeeeeeeee e, 166
5.7.51.3 Audience reached.............coooeei oo 166
5.7.51.4 Feedback and fOllOWID ..........evviiiiieiiiiiiieee e 166
5.7.51.5 Business opportunities identified............cccceviiiiiienieee e 166
5.7.51.6 KEY fIQUIBS.....cciiiiiiiiiiie ettt 166
5.7.51.7 USEFUl INKS...cooviiiiiiiiiiiieee e 167
B5.7.51.8 PROOS.....cooiiiiiiiiii et 167
5.7.52 Conference on 14 September 2021...........ccoooiiimiiiiieeiiiiiiieeee e 168
5.7.52.1 SCOPEOT the BVENT.......eiiiiiiiie e 168
5.7.52.2 Description of the partiCipation.............c.occcuveeiieeiinniiiiiieee e 168
5.7.52.3 Audience reached.............coooeeii oo 168
5.7.52.4 Feedback and folloMWIP ... 168
5.7.52.5 Business opgrtunities identified...............cccceeiiiiiiiiee e 169
5.7.52.6 KEY fIQUIES....ciiiiiiiiiiiiieee e 169
5.7.52.7 USEIUI TINKS ....coiiiiiiiiiee e 169
5.7.52.8 PROLOS.....uiiiiiiiiiiiiiiiee ettt e e e e 169
5.7.53 Trade fair on 09 November 2021..........cccceviiiiiiiiieeeeeiiiiiieeee e 170
5.7.53.1 Scope Of the EVENL.......cr e 171
5.7.53.2 Description of the partiCipation............cccvuviieeieeieeeieeeeeeeeeeeeee e, 171
5.7.53.3 AUdIENCE rEACNEM.........ci e 171
5.7.53.4 Feedback and folloMIP ........cooeiiiiiiiiii e 171
5.7.53.5 KeY fIQUIES.....coiiiiiiiiiie ettt 171
5.7.53.6 PROTOS...oiiiiiiiiiiiieeieee e 171
5.7.54 Trade fair on 16 November 2021.........cccccccurmrimmiiniimiiiiiireeeereeeeeeeaeaaeeas 173
5.7.54.1 Scope Of the @VENL.........coeiiiiiiiiiiiiiiie e 174
5.7.54.2 Description of ie participation.............cccoevvveeieeininiiiiiiieee e 174
5.7.54.3 Audience reached.............ccooo oot ice e 174
5.7.54.4 Feedback and fOllOWID ..........uvuiiiiieiiiiiiiieee e 174

September 2022 12 PENTA



Deliverable D7.11 Dissemination Level (FU 825464 AMANDA

5.7.54.5 KEY fIQUIES....ceiiiiiieiiei e 174
5.7.54.6 PROUOS.....uuiiiiiiiiiiiiiiee et 174
5.7.55 Exhibition on 23 November 2021..........ccccooiiiiiiiiieeeiiiiiiieee e 176
5.7.55.1 Scope Of the EVENL......ccccr e 177
5.7.55.2 Description of the partiCipation................cccvveieeerinniiiiieee e 177
5.7.55.3 Audience reached...........c.oooiiii i 177
5.7.55.4 Feedback and fONG-UP ...........uviiiiiiiiiiieeee e 177
5.7.55.5 KeY fIQUIES.....coiiiiiiiiiiie et 178
5.7.55.6 PROLOS.....uuiiiiiiiiiiiiiiiee et e e e e e e a e e nanreees 178
5.7.56 Webinar on 07 December 2021L.........ccovviiiiiiiiiiieieeeeeeeee e 179
5.7.56.1 Scope Othe EVENL.......c.cviiiiiiiiie e 180
5.7.56.2 Description of the partiCipation................occvveeeeerinniiiiieee e 180
5.7.56.3 Audience reached...........ccooooiiiiii oo 180
5.7.56.4 Feedback and fOllOWID ...........uviiiiieiiiiiieee e 180
5.7.56.5 KEY fIQUIES...cceiiiiiiiiiiiieeeeee e 180
5.7.56.6 PROLOS.....uuiiiiiiiiiiiiiiiie et e e e 180
5.7.57 Trade fair on 05 January 2022...........cccccceeeeeeeeeeee e 182
5.7.57.1 Scope Of the EVENL......c.ccccrreeee e 183
5.7.57.2 Description of the partiCipation............cccvuviieiieeieeeiieeieeeeeeeeee e, 183
5.7.57.3 AUdIENCE rEACNEM..........o it 183
5.7.57.4 Feedback and folloMWIP .............oooei i 183
5.7.57.5 KEY fIQUIES...ceiiieiieeeeei e 183
5.7.57.6 PROUOS....cuiiiiiiiiiiiiiiiie ettt 183
5.7.58 Conference on 13 January 2022.........cccccvevviiiiiieeeieeieeeeee e 184
5.7.58.1 Scope Of the EVENL..........ooviiiiiiiiiiiiiee e 185
5.7.58.2 Description of the partiCipation...............occcvereieerinniiiiieee e 185
5.7.58.3 Audience reached.............ooooeeiiiii e 185
5.7.58.4 Feedback and fOllOWID ..........uvviiieieiiiiieee e 185
5.7.58.5 KeY fIQUIES.....cciiiiiiiiiiee ettt 185
5.7.58.6 USEfUl INKS.....ooviiiiiiiiiiiiiie e 185
B.7.58.7 PROOS.....cooiiiiitiiii et 185
5.7.59 Meeting on 25 March 2022.............cooooiiiiiiiiie e 187
5.7.59.1 SCOPE Of tR BVENL.......eiiiiiiiee e 187
5.7.59.2 Description of the partiCipation...............occuvivieeerinniiiiiieee e 187
5.7.59.3 AUdIENCE rEACNEM.........ci i 187
5.7.59.4 Feedback and folloMIP ...t 188
5.7.59.5 KEY fIQUIES....ciiiiiiiiiiiiieeeeee e 188
5.7.59.6 PROLOS.....uuiiiiiiiiiiiiiiee ettt e e e e e 188
5.7.60 Trade fair on 29 March 2022............c.c.covvieeiiiiiieiiee e 188
5.7.60.1 Scope Of the EVENL......c.cccceee e 189
5.7.60.2 Description of the partiCipation............cccveviieeieeieieiieeeeeeeeeeeee e, 189
5.7.60.3 AUIENCE rEACNEM.........ci i 189
5.7.60.4 Feedback and folloMWIP ............cooooiiiiiii e 189
5.7.60.5 KeY fIQUIES....coiiiiiiiiiiiiieeeee e 189
5.7.60.6 PROTOS....uiiiiiiiiiiiiiieee e 189
5.7.61 Trade fair on 12 April 2022..........cccuuviiiiiiiiiiiieee e 191
5.7.61.1 SCOpe OThe @VENL......ccuiiiiiiiieiee e 192
5.7.61.2 Description of the partiCipation.............ccoccvveeieeernnniiiiiieee e 192
5.7.61.3 Audience reached............cooooi it oe e 192
5.7.61.4 Feedback and fONG-UP ........c.uviiiiiiiiiiiiieeee e 192
5.7.61.5 Business opportunities identified...............cccoeeiiiiiiiiie e, 192

September 2022 13 PENTA



Deliverable D7.11 Dissemination Level (FU 825464 AMANDA

5.7.61.6 KEY fIQUIES....eeiiiiiieiieiieee e 192
5.7.61.7 USETUI TINKS....coiiiiiiiiiiie e 193
5.7.61.8 PROUOS.....uiiiiiiiiiiiiiiiee ettt 193
5.7.62 Webinar on 19 APril 2022......ceeviiiieiiiiiiiiieeeeee e 194
5.7.62.1 Scope Of the EVENL..........oeiiiiiiiiiiiiiiee e 194
5.7.62.2 Description of the partiCipation................cccvveeeeeriniiiiiieee e 194
5.7.62.3 Audience reached...........coooooiiii oo 194
5.7.62.4 Feedback and fONG-UPD ...........vviiiiiiiiiieeec e 194
5.7.62.5 KEY fIQUIES.....coiiiiiiiiiiee ettt 195
5.7.62.6 PROLOS.....uuiiiiiiiiiiiiiiie et e e e e e s a e e e e e nanreees 195
5.7.63 Trade fair on 03 May 2022..........cccumiiiieeiiiieee e 197
5.7.63.1 SCOpE Of tR EVENL.........eiiiiiieeeie e 198
5.7.63.2 Description of the partiCipation................cccvveeeeerinniiiiieee e 198
5.7.63.3 Audience reached...........cooooo oo 198
5.7.63.4 Feedback and folloMIP ... 198
5.7.63.5 Business opportunities identified................ccooeiiiiiiiiiieeee, 198
5.7.63.6 KEY fIQUIES....oiiiiiiiiiiii e 198
5.7.63.7 USEIUI TINKS....coiiiiiiiiiiee et 198
5.7.63.8 PROLOS.....uiiiiiiiiiiiiiiiee et 198
5.7.64 Conference on 06 May 2022...............coooiiiiieiccciiiiire e e e 199
5.7.64.1 SCOpPe Of th EVENL.......c.crr e 199
5.7.64.2 Description of the partiCipation...........ccccvuviieeieeieeeieeeieeeeeeeeee e e, 199
5.7.64.3 AUdiENCE reaCNEM..........coiiiiiiiie e 200
5.7.64.4 Feedback and folloMIP ... 200
5.7.64.5 PROtOS.....uiiiiiiiiiiiiiiiee et e e 200
5.7.65 Trade fair on 10 May 2022..........cccumiiiieeiiiiiiiee e 201
5.7.65.1 Scope Of the EVENL..........ooviiiiiiiiiiiiiee e 202
5.7.65.2 Description of the partiCipation................occvvrieeerinniiiiieee e 202
5.7.65.3 Audience reached.............ooooieiiii e 203
5.7.65.4 Feedback and fOllOWID ..........uvviiiiieiiiiiiiiee e 203
5.7.65.5 KeY fIQUIES.....coiiiiiiiiiie et 203
5.7.65.6 PROTOS...ciiiiiiiiiiiiieiiiee e 203
5.7.66  Trade fair on 10 May 2022..........cccuuiiiiieiiiiiiieee e 204
5.7.66.1 SCOPE Of tR EVENL.........eiiiiiiie e 205
5.7.66.2 Description of the partiCipation............cccvuvieeeieeiieeieeeieeceeeceee e, 205
5.7.66.3 AUIENCE rEACNEM........coi e 205
5.7.66.4 Feedback and folloMIP ... 205
5.7.66.5 Business opgrtunities identified...............ccooeoiiiiiiiiiieeee 205
5.7.66.6 KEY fIQUIES....ceiiiiiiiiiiiieee e 205
5.7.66.7 USEIUI TINKS....coiiiiiiiiiie e 206
5.7.66.8 PROLOS.....uuiiiiiiiiiiiiiiee et e e e e e 206
5.7.67 Webinar on 01 June 2022..........coeieiiiiiiiiiiieeeeesiiiiieee e eeiieeea e eeees 207
5.7.67.1 Scope Of the EVENL.......cccreeee e 207
5.7.67.2 Description of the partiCipation.................eeeeeeiiiiieiiiiiiiieieeieeeaeee e, 207
5.7.67.3 Audience reached.............cooooi oo 208
5.7.67.4 Feedback and fOllOWID ..........uvviiiiieiiiiiiiieee e 208
5.7.67.5 KeY fIQUIBS.....coi ittt 208
B5.7.67.6 PROOS...ciiiiiiiiiiiieei et 208
5.7.68 Conference on 07 June 2022............ccooeiiiiiieiiceenveee e ee e 210
5.7.68.1 Scope Of the @VENL..........oeviiiiiiiiiiiiiie e 210
5.7.68.2 Description of ie participation.............cccooevveeiieinnniiiiiieeee e 210

September 2022 14 PENTA



Deliverable D7.11 Dissemination Level (FU 825464 AMANDA

5.7.68.3 AudiencCe reacChed...........ccuuuiiiiiiiiiiiieieee e 210
5.7.68.4 KEY fIQUIES....ceeiiiiiiiiei e 211
5.7.68.5 USEIUI TINKS....coiiiiiiiiiii et 211
5.7.68.6 PROTOS.....ceiiiiiiiiiiiiiiie et 211
5.7.69 Camference on 14 June 2022..........coooieiiiiiiieieeeeeeee e 211
5.7.69.1 Scope Of the EVENL..........ooiiiiiiiiiiiiee e 212
5.7.69.2 Description of the partiCipation.............c..cccvveeeeeiinniiiiieee e 212
5.7.69.3 Audience reached..........ccoooooiii oo 212
5.7.69.4 Feedback and fONG-UPD ...........vviiiiiiiiiieee e 212
5.7.69.5 KeY fIQUIES.....cciiiiiiiiiiee et 212
5.7.69.6 USefUl lINKS......ooviiiiiiiiiiii e 212
5.7.69.7 PROLOS....uuiiiiie e it e e e e e e e 212
5.7.70 Conference on 23 June 2022...........ccooeiiiiii i 213
5.7.70.1 Scope Of the EVENL..........oeiiiiiiiiiiiiiee e 214
5.7.70.2 Description of the partiCipation............cccvevieeiieeieeeieeiieeeeee e eeeeeen, 214
5.7.70.3 AUdIENCE rEACNEM..........o i 214
5.7.70.4 KEY fIQUIES...ceiiiiiiiiiiiiieeeeee e 214
5.7.70.5 USEIUI TINKS...ccoiiiiiiiiiee e 215
5.7.70.6 PROUOS....cuiiiiiiiiiiiiii ittt e e e e 215
5.7.71  Trade show 0N 28 JuNe 2022...........uueeieieiiiiiiiieeee e esiieeee e ssiineeeee s 215
5.7.71.1 Scope Of the EVENL.......ccccreee e 216
5.7.71.2 Description of he participation.............cccvvuviieiieeieeeiieeeeeceeeeeeeeee e, 216
5.7.71.3 AudienCe reacChed..........cccuuiiiiiiiiiiiiiiieee e 216
5.7.71.4 Feedback and folloMWIP ... 216
5.7.71.5 KeY fIQUIES.....coiiiiiiiiiee ettt 217
5.7.71.6 USEfUl INKS...cooviiiiiiiiiiiiiie e 217

I A B O A = To ] (o YU 217
5.7.72  Trade fair on 20 September 2022............cooiiiiiimiieeeeiiiieiee e 219
5.7.72.1 Scope Of the EVENL..........oviiiiiiiiiiiiiiee e 219
5.7.72.2 Description of the partiCipation...............occcuvvrieeeiinniiiiiieee e 219
5.7.72.3 Audience reaChed.............ooooooiiii i 220
5.7.72.4 Feedback and fOllOWID ..........uuviiiieiiiiiiiiiee e 220
5.7.72.5 Feedback and fOllOWD ...........uviiiiiiiiiiiiiiiee e 220
I 7 T = T ] (o 1= S 220

5.8 Scientific papers and other pubtlitions............cccccvviiiiiii, 222
5.9 Cooperation with other EC funded projects and initiatives............cccvveeeeee. 224
6 AdVISOIY DOAId.........ouiiiiiiiiiiieeeeeeee e 231
7 Conclusions and future aCtiVItIES ..........eeviiiiiiiiiiiiie e 234

September 2022 15 PENTA



Deliverable D7.11 Dissemination Level (FU 825464 AMANDA

List ofHgures

Figure 1 The AKINDA project [0gesymbol...........ccoooiiiiiiiiiierreer e 35
Figure 2 The AMANDA project logo with the main message.............ccccccvvvvviviervennen. 35
Figure 3 AMANDA project hierarchical website structure...................oo oo, 36
Figure 4 The AMANDA WEDSILE........ccooiiiiiiiirrrre e e e e e e e e e e e e e e e e e e 37
Figure 5 Unique visitoraumber of visits, pages, hits, and bandwidth in 2019............. 38
Figure 6 Unique visitors, number of visits, pages, hits, and bandwi@tgi................... 38
Figure 7 Unique visitors, number of visits, pages, hits, and bandwidth in.2021.......... 39
Figure 8 Unique visitors, number of visits, pages, hits, and bandwidth in.2022.......... 39
Figure 9 Viewed pagesumber of hits and bandwidth, grouped per hour in 2019........: 40
Figure 10 Viewed pages, number of hits and bandwidth, grouped perh@®20............ 40

Figure 11 Viewed pages, number of hits and bandwidth, grouped per hour in.2021..41
Figure 12 Viewed pages, number of hits and bandwidth, grouped per hour in.2022..41
Figure 13 Viewed pages, number of hits and bandwidth, grouped by countries........ 42

Figure 14AMANDA LinKedIn Profile..........coo e 43
Figure 15 LinkedIn dashboard presenting data for the past 90.days............c..ccccuuee. 43
Figure 16 AMANDA TWItter ACCOUINL........iiuiiiiieieeeiiiit e e e 44
Figure 17 Account homeamonthly Twitter report Card.............oevveeiiriuiiieeneeniiiiiiieeee e 44
Figure 18 Tweet Activity Dashboard (TAD)........cccouiiiiiriiiee e 45
Figure 19 AMANDA YouTube channel...........ccooi i 45
Figure 20 YouTube watch time repe® K | Yy St Wa LIS NF.2.NX.L.y.05462 GSNIBA S 4
Figure 21 YouTube watch time repetbtal Impressions..........ccccceeeei e 46
Figure 22 YouTube watch time report per each videq.............c.ccoocciiiiiiiiiiiiiininene, a7
Figure 23 AMANDA poster and first press rel@ase.........cccvvvvviiviieieieiieiiieeiieeieeeeeeeeaaeaa 48
Figure 24 AMANDA second and third POSLEL.......ccccoicciiiiiiiiree e 48
Figure 25 AMANDA first [eaflel..........oooiiiiiii e 49
Figure 26 AMANDA secolghflet...........cccccvviiiiiiiiiiiiiiiicen 49
Figure 27 The 2nd AMANDA newsletter analytidsilChimp campaign..............cc.vee.eee. 50
Figure 28 The 3rd AMANDA newsletter analytiesilChimp campaign......................... 50
Figure 29 The 4th AMANDA newsletter analyiggilChimp campaign............cccoecuvveeee. 51
Figure 30 The 5th AMANDA newsletter analyiggilChimp campaign..........c.cccoecueveeee. 51
Figure 31 Excerpts from the 5th AMANDA Newslett..............cccoviiiieiiiiiiiiieeeeeei 52
Figure 32 AMANDA PowerPoint presentation slides screenshots..............ccccvveeeennn. 53
Figure 33 Screen captures from AMANDA project Videas...........cooocvvvieeeeeniniinineneenn. 54
Fgure 34 AMANDA application NOte (ANL)......cceeiriimrmiiiieiiiriiiiie e 54
Figure 35 The 1st AMANDA webinar invitation analytMailChimp campaign............... 55
Figure 36 The 2nd AMANDA webinar invitation analytMailChimp campaign.............. 56
Figure 37 The 3rd AMANDA webinar invitation analytMailChimp campaign.............. 56
Figure 38 Training session at InnoTrans 202QVATRONIC doo...........cccceevvivirerninnnn. 57
Figure 39 Training session at InnoTrans 202@VATRONIC dOO...........ccceevveveeeeeeenn.n. 57
Figure 40 Training session at InnoTrans 2028w LineTechnologies DELTA Group......58
Figure 41 Attended participation MI27 ... e e e e e e e e e e 59
Figure 42 Attended participation M2BA45...........ccccooe i 59
Figure 43 DEemination of AMANDA t0 IMEC VISItQIS.........cuvviiiiiiiiiiiieiieieeeieeeeeeeeeeen, 63
Figure 44 EPEASB the AMANDA WED SIte.....cccoiiiiiiiieieeeeeeee e 68
Figure 45 EPEAS attended partiCipation.............cooerreiei oo 68
Figure 46 EPEAS foreseen partiCipation.............oeeeereieiioe oo 69
Figure 47Stude/ 1 Q& o OKSt 2 NJ.LINR.2.S.Q4....0.%1.1.2.0.......... 74
Figure 4 0 dzZRSy G Qa o OKS.L.2.NI.LINR.2.S.0.4.....0.%1..1..2.075
Figure 4Mentioned AMANDA on the Ilika WebSIte............coociiiiiiiiiniiie e, 75
Figure 5Microdul attended partiCipation............ccooiiiiiiiiieer e 79

September 2022 16 PENTA



Deliverable D7.11 Dissemination Level (FU 825464 AMANDA

Figure 51 Microdul foreseen partiCipation................oooooii oo iccccc el 81
Figure 52 Mentioned AMANDA project on PENTA WehSItE.........cuvvvevviiviieeiiiiiiininee. 82
Figure 53 Mention the AMANDA project in the PENTA company profile brachure....83

Figure 54 Mentiothe AMANDA project in the SMART ECO PARKING brochure......83
Figure 55 PENTA foreseen partiCiPation...............oeeeeiiiirireeeeesasiiieee e e e sieneee e e 85

September 2022 17 PENTA



Deliverable D7.11 Dissemination Level (FU 825464 AMANDA

List of Tables

Table 1 List of KPIs for visibility and knowledge impact..............cccccvvvvvvviniinieeeneennnnn. 21
Table 2Scheduled external events of the AMANDA project MG ..........cooevvvvvvieeeee.... 26
Table 3Assessment of dissemination activities and KPIs against the initial roadmap.30
Table 4Dissemination activities beyond the project lifetime...................oooeeeeeieicnnns 33
Table 5Key exploitable results published on the Horizon Results Platform................ 34
Table 6 AMANDA social media ChannelS..........oooiiiiiiiiiniii e 42
Table 7 Number of events per type of activdtigended.................ccoeeeeei el 58
Table 8 Number of events per type of actiiyeseen...........cccceeeeeee e 59
Table 9 Dissemination activities by CERTHWI2.............ccoooiiiiiiiiiiiiiiieee e 60
Teble 10 Estimated number of people reached by CERTIMBML............covvvvveeeiiiininnnn. 60
Table 11 Dissemination activities by CERTHM2B...............ccceoiiiiiiiieeeeeiieeeee e 60
Table 12 Estintad number of people reached by CERTH N3 ...........cccvvvvvvvvvinnnnnne. 61
Table 13 Foreseen dissemination activities by CERTHWAT3.............cooccciiiveeeeennnnnee. 61
Table 14 Foreseatissemination activities by CERTH M&2...............cccccvvvveeeeennnnnee. 62
Table 15 Dissemination activities by CERTHMZB...............cccccooiiiiiimieeeeeiiiiiieeee e 62
Table 16 Estimated number of gele reached by CERTH MZ@5.............coooiiiiviieeiinne 62
Table 17 Dissemination activities by IMEGMIIZ................cccviiiieiiiniiiiieee e 63
Table 18 Estimated number of people reachgdMEC MAM12............cccoeovviiiiiiieeennnns 64
Table 19 Dissemination activities by IMEC NIZ ...........ccccccvvieviiiiiiiieieeiereeeeeee e 64
Table 20 Estimated number of people reached by IMECMAR.................ooeeeeeeiienn. 64
Table 21 Foreseen dissemination activities by IMEGMAB.................co oo eeiiiccccccnnnndd 64
Table 22 Foreseen dissemination activities by IMEGMIEB..................cooeeeeeecccccccnnnnnd 64
Table 23 Dissemination activities by Lightricity-M12..............cccccoiiiiiiiiiiiiirreeeeeeee, 65
Table 24 Estimated number of people reached by Lightricity2....................oooeeen 65
Table 25 Dissemination activities by Lightricity MMBY7 ............cccccvvviiiiiiiiien, 66
Table 26 Estimated number of people reached by Lightricity-M23...................ccc..... 66
Table 27 Foreseen dissemination activities by Lightricity-M23...............ccccccvivvvvnenee. 66
Table 28 Foreseen dissemination activities by Lightricity-M28................cccccccvvvvvennee. 67
Table 29 Dissemination activities by Lightricity M85 .............cccceeeeeiiiiinienieeee e, 67
Table 30 Estimated number of people reached by Lightricity-M28B................ccccvveeeeen. 67
Table 31 Dissemination activities by EPEASMIZ..............ccoooiviiiiiiiineeiiiieeeee e 68
Table 32 Dissemination activities by EPEASMAB..............c.cooeeiiiiiiiiiieeeeeiiiiieeee e 69
Table 33 Estimated number of people reached by EPEASWATA..............c.ovvvvvvvvvvnnnee. 69
Table 34 Foreseen dissemination activities by EPEASMTS............ccccovviiiiiieeeeeninnns 70
Table 35 Foreseen dissemination activities by EPEASW28.............ccccoooiivivveeeeninnene 70
Table 36 Dissemination activities by EPEASMIZB.............cccccceeevviiiiieeeeeeeeisiiiiieneeennn O
Table 37 Estimated number of people reached by EPEASWMZS..............ccvvvvvvvvenneee. 70
Table 38 Dissemination activities by ZHAWNMIZ .............cooooiviiiiiiiiieeeieeeee e 71
Table 39 Estimated number of people reached by ZHAVWIA................................... 71
Table 40 Dissemination activities by ZHAW NI ..............ccccoeeeiiiiiiiei e 1
Table 41 Estimated number of people reached by ZHAW-M23................cccvvvvvvvvneneee. 72
Table 42 Foreseen dissemination activities by ZHAW-MARB............ccccvvvveveeeeveeeeeeeeenn. 72
Table 8 Foreseen dissemination activities by ZHAW MZE2.............ccccvvmeiiiiiiiiieeiennenn. 73
Table 44 Dissemination activities by ZHAW MRE..............cccoeeiiiiiiiiiien 3
Table 45 Estimated nuper of people reached by ZHAW MRBIS..........cccevvvviviirininennne. 73
Table 46 Dissemination activities by IliKa-M12............cccccuiiiiiiiiiiiiee e 76
Table 47 Estimated number of peoptsached by llika MMM12...........oovviiiiiiiiiiiiiiiiii. 76
Table 48 Dissemination activities by llika MIIB7 ... 76
Table 49 Estimated number of people reached g M13M27.........c.ovvvveiiiiiiiiiiieennnns 76
Table 50 Foreseen dissemination activities by llika-M23 ..............cccccooviiiiieeneeinnnnne 76

September 2022 18 PENTA



Deliverable D7.11 Dissemination Level (FU 825464 AMANDA

Table 51 Foreseen dissemination activities by MR8-MA2............cccccevvvvvvviviiiinnnnnnnnnld 76
Table 52 Dissemination activities by Ilika MA85..............cccccceeee e, 77
Table 53 Estimated number of people reached by llika-M28................ccccvvvvvvvvveenneen. 77
Table 54 Information on AMANDA and dissemination material on Microdul website.78
Table 55 Dissemination activities by MiCrotil3-M45...............cooiiiiiiiiiiieeeee e 81
Table 56 Estimated number of people reached by MicrdiLB-M45...............oovvvveeeeen.n. 81
Table 57 Foreseen dissemination activities by Microcd®M45 and after..................... 82
Table 58 Estimated number of visitors to trade shows where Microdul exhibits......... 82
Table 59 Dissemination actié@s by PENTRL-M12 ..o 84
Table 60 Estimated number of people reached by PEBWIFM12 ...........cccoooviiiiiieeeennnne 84
Table 61 Dissemination activities by PEIMIAB-M27 ............oooveiiiiiiiiiieeeeeeiiieeeee e 84
Table 62 Estimated number of people reached by PEWIBAM27 ..........cccvvvvvveeeniinnnen. 84
Table 63 Foreseen dissemination activities by PBWIRAM27...........cooviiiiiiiieeeeennnnne 85
Table 64 Foreseen dissemination activities by PBABAMA2..............coovviiiiveneennnnnnee 85
Table 65 Dissemination activities by PEINIPE-MA45 .............cccccociniiviiniiininiineieeeeeeee, 86
Table 66 Estimated number of people reached by PEWABAMA5S ........cooovvvvviinninnnnnn. 86
Table 67 Scientific papers and other publicatin.............cccccvviveiiiiiiiiiieiieeeeeeeeee. 224
Table 68 Interaction with other EU funded projects.............coooei e, 228
Table 69 List of relevant Digital Innovation HURS..............ccccvviiiiiiiiiiiiicieceeeeeeeee, 229
Table 70 List of identified networks and initiatiVes.............ccccoviiiiiiieeiee i 230
Table 71 External Advisory Board memhbers..........ccccvviiiiiiiiiiiiiiecicceeeeeeeeeeeeeee, 231

September 2022 19 PENTA



Deliverable D7.11 Dissemination Level (FU 825464 AMANDA

1 Introduction
Deliverable D7.4 - Dissemination and Communication with Relevant Activities Report
v1 presentedan overview of theAMANDA project's dissemination, communication and mar-
keting activities established during MA12. Thedocumentis followed byDeliverableD7.8-
Dissemination ad Coordination with Relevant Activities Repont® and showselevantdis-
semination and communication activitiesrdad out in the periochetween M1 andM27 and
whether they are in line with the strategy "Phase Rroject Commerciadition phase;'i.e.
whether the project is successfuil informing the target market about technological ad-
vantages whichhe AMANDA ASSC providés.v2 of this document, the followingections
have beeradded or modified:
The pdated list of KPIs in Secti@nTablel
AddedSectio2¢! R2dza (i YSy (i LdBsemifaton adtl@@rsudidatibn
activities due to the COVAL® pandemic
Sections.2and5.3 have been updated, and statistics have been added
Additional social media channeb.3.3YouTube
UpdatedSection5.4 ¢ Project communication materials
UpdatedSection5.7 ¢ Participation in externally orgastid events
UpdatedSection5.8 ¢ Scientific papers and other publications
AddedSection’5.9 ¢ Cooperation with otheECfunded projets and initiatives
UpdatedSection6 ¢ AdvisoryBoard
Deliverable D7.1% Dissemination and Coordination with Relevant Activities Reportsde3
tails and analyseall dissemination and communication activities during the prigditatime
(M1-M45). All activities were carried out accordingttee Dissemination and Communication
Pan(i 2 Sy & dzN&. dad AKyF 553 o (ehtdimdvd@rizéargetrarketSuad industry
awareness regarding the AS3i@s contributing tahe projects sustainability and exploita-
tion. In D7.11, the following Sections have been added or modified:

1 The updated list of KPIs in Sectiymablel

! UpdatedSection2¢! R2dza i YSyd 2F (GKS LINRP2SOGQ&a RA&AA&
tion activities due to the COVAD® pandemic
Added Sectio® ¢ Assassment against dissemination plan
Added Sectiod ¢ Dissemination a@bns beyond the project lifetime
Sectionss.2and5.3 have been updated, and statistics have been added
Updated Sectio.4 ¢ Project communication materials
Added Sectin 5.5¢ Webinar
Added Sectio®.6 ¢ Training session
Updated Sectio®.7 ¢ Participation in externally organised events
Updated Sectios.8 ¢ Scientific papers and other publications
UpdatedSection5.9¢ Cooperation with otheECfunded projects and initiatives
Updated Sectio ¢ Advisory Board
The objective of dissemination and coranication activities is to promote the results and
benefits of the project ad the actons of theAMANDA project partnerd.he argetaudience
of these activitiesncludesusers fromthe industry,the ESS community, the academic com-
munity as well agolicy-makers.The dissemination and communication activities durimeg
periodfrom M1 to M45include:

1 Visual identity of the project

AMANDA public website launched afitM
Presence in social media (LinkedIn, Twitter, YouTube)
First AMANDA projet press relese, newsletters
AMANDA postes, leaflets application noteand PowerPoinipresentatiors
Project videosnew visuals

= =

= =4 -4 4 4 _a 19
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=

Webinars and training sessions

Presentatiorof the AMANDA projecat different events trade showexhibitions con-
ferences, talksand meetirys

Conference and journal publications

Setting upand maintenance adninternal list of stakeholders

Liaison with other projectsndinitiatives¢ DIHS, networks and associations
Dissemination of results on the Horizon Results Platform (HRP)

The objectyes in theproject's first yeahave beerdefined inDeliverable D7.3Dissemination
and Communication Plan dhd wereaccomplished entirelyTheConsortiunis decision was

to remove itspreserce from Facebook, considering that Facebaskot a social melia suita-

ble for scientific and research projessuch asAMANDA.

In the project's second, third and fourth years, the Consortium continues with the prepara-
tion, publication, and distribution of project communication materials, the maintenance of
the projeO i Qa ¢ S iheipheseSce dnysdeial networks and publishes the latest news re-
lated to AMANDA's progresBue to the COVHD9 pandemic, digital technologies emerged as
the critical enabler, facilitating the continuity of dissemination and communicaivities,
thus, from the third year of the project implementation, th@nsortium focuses on preparing
and holding webinars as well as preparing papers for publication in relevant scientific journals.
Several Key Performance Indicatokgre establishedo measure the dissemination success
and impact of the projectThe following dblesummargsesthe KP$introducedin Deliverable
D7.3- Dissemiration and Communication Plan vdnd subsequentlyupdated inDeliverable
D7.6- Dissemination and CommunicatioRlan v2and D7.9¢ Dissemination and Communi-
cation Plan v3.

=

=a —a —a A

Communication & Dissemination Supports KPls
and Channels
Leaflet 2 project version + 2 technology specific (re
sults)

Poster 1 initial version + update
Reference PPT presentation 1 initid version + update
Project newsletter 6 (2 per year)
Articles and proceedings 2 publications per year (oaverage)
Project &liverables Seethe list of Celiverables
Open access repository 1 deposit per year
Project videdédemo 1 initial versbn + update
Project website 1 website, monthly updated
Related websites 5+
LinkedIn At least 1 monthly update
Twitter At least 1 weekly update
Presentation & feedback sessions (incl. we| 3
nars)
Training sessions 3
External events 20+

Tablel List ofKPIdor visibility and knowledge impact
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The ambition of dissemination, communication, and networking activities inskxighanging
experience and scientific and technological knowledge and establishing coopaedttion-
ships withrelevant scientific and industrial partnerdll activities fromTable1 were per-
formed according to the set KPIs and timeline
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2 Adjustment of the projects dissemination and communication ac-

tivities due to the COVIEL9 pandemic
It is without a doubt that the COVIEL9 pandemicsignificantlyaffectedall project activiies
but in particulardissemination and communication thfe projectQ @grogress and resultdev-
ertheless, the research and dissemination at#sirelated to the projectontinued as much
as possible in remote mod&lore specifically, during the months frodanuary2020 until
mid-2021, almostall faceto-face activities and events were cancelled. Thius,Consortium
was forced to create new camunicationmechanismspamely through online meeting plat-
forms. During2020 andhe first months of 2021, relevant events were cancelled, postponed
or held online due to the pandemitable2 below lists all scheduled AMANDA prdjeeents
and showshe completion status given the constraints caused by the CQ9lpandemic.

Date Title of event, ype and place/country Completion status
07-10 January | Consumer Electronic Showade show| Took place@ARin Section
2020 exhibition, Las Vegas/USA 5.7.18
2326 January | NANS20 (North American Neuromod Took place (DAR ection
2020 lation Society Conference), Las Veg| 5.7.19

USA
30-31 January | The Things 202@onference and trad¢ Took place@ARin Section
2020 show exhibition, Amsterdam/The Neth 5.7.20

erlands

11-13 February
2020

MD&M West, tade show exhibition
CA/USA

Took place (DAR fection
5.7.2)

25-27 February
2020

Embedded World Conferenc&lurem-
berg/Germany

It took place with much
fewer people present (DAR
in Sectiorb.7.22and5.7.23

03-05 March IT-TRANS, internainal conference an¢ Postponed to 8.0 March
2020 exhibition,Karlsruhe/Germany 2022

18-19 March microTEC Sidwest Cluster Confere| Postpored to a virtual event
2020 "CMOS mixed signal array technolg on 18 March 2021

and what it can do foyou", Germany

31 March 2020

Sensor Solutions International 202
conference Brussels/Belgium

Postponed and held oime
19 May 2020 (DAR Bec-
tion 5.7.24and5.7.25

31 March2 April

Medtec Live,trade show exhibition

It took place asvirtual

2020 Nurnberg/Germany event. We ould not show
the AMANDA presentation
as planned.

21-24 April 2020 | INTIRTRAFFIC, trade exhidm, | Postponed to 29 March 1

Amstedam/The Netherlands

April 2022

13-14 May 2020

IDTechEX'Ultra-Low-Power Capacitive
Sensors based on Microdul's own sel
custommixed-signal array technology’

webinar,Berlin/Germany

Cancelledvithout replace-
ment. It is intended to hold
a Webinar in Q1 2021.
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23-25 June 2020

Sensor & Test,rade showexhibition,
Nurnberg/ Germany

It was @ancelled without re-
placement.

24 June 2020 External Advisory Board meeting Held online on 24 June 202
(More information in Sec-
tion 6)

08 August 2020 | Machine Failure and Prevention Teq Held onlined6 August 2020

nology MFPT 205avannah/Georgia

(DAR irection5.7.29

03-07 September,
2020

SIBD 2020 trade show exhibition
Lyon/France

Took place[ARIn Section
5.7.27)

08 September
2020

Future Networks Lab Accelerator Sho
case and Demo Day, Pitch event

Held online (DAR in Sectior
5.7.289

17-18 September,
2020

5th IEEE International Symposium
Smart and Wireless Systemsonfer-
ence,Dortmund/Germany

Planned for Dortmund, held
online (DAR in Section
5.7.29

22 Sepember
2020

SwissMedTech Day  conference,

Bern/Switzerland

Took place (DAR fection
5.7.30

22-25 September
2020

InnoTrans, tradeshow exhibition,Ber-
lin/ Germany

Postponed to 223 Septem-
ber 2022

25 Septembe
2020

Interview of the current progress of th
AMANDA project in the Athenian/Ma
edonian News Agency

Published on 25 Septembe
2020 (DAR in Sectidn7.3])

30 September
2020

Interview on AMANDA and the COV
19 mitigation scenarioon the Greek
National TV channel ERT3

Took place (DAR in Section
5.7.32

01 October 2020

Interview on AMANDA and the COV
19 mitigation scenario®n the Greek
National TV channel ERT1

Tookplace (DAR in Section
5.7.33

10-13 November
2020

Eledronica, fade show exhibition
online

Held online but Microdul
decided not to take part

10-12 November
2020

Wireless Congressconference, Mus-
nich/Germary

Planned for Munich but helc
online (DAR in Section
5.7.39

16-18 November
2020

Compamed, conference, Diussel-

dorf/Germany

Held online (DAR igection
5.7.39

17-19 November
2020

SMART CITY EXPO rid/oCongress
trade showexhibition, Barcelona/Spai

Postponed to 16,8 Novem-
ber 2021

25 November
2020

Energy Harvesting EH2Q2®nference,
online

Held online (DAR i&ection
5.7.36and5.7.37)

26 November
2020

Innovative Solutions for Smart Urb4
Mobility, the roundtable discussioZa-
greb/Croatia

Held onling(DAR irSaction
5.7.39

22 Deember
2020

Smart Eco parking, meeting, Croatia

Held online (DAR in Sectior]
5.7.39
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19 January 2021

Presentation of AMANDA project {
DIGICAT Digital Catapult London

Held online (DAR in Sectior
5.7.40

03 February
2021

SUNSAFE IoT, meeting, Croatia

Held online (DAR in Sectior
5.7.4))

16 March 2021

microTEQClusterkonferenz 2021con-
ference,Germany

Held online (DAR in Sean
5.7.49

23 March 2021

Ultra-Low-Power Capacitive Sensol
webinar, online

Held online (DAR in Sectior
5.7.43

4 May 2021 Sensor & Test 2021, trade fair, onling Held online (DAR in Sectior
5.7.49
17 May 2021 AMANDA; Autonomous Smart Sensir Held online (DAR in Sectior|
Card, webinar, online 5.7.45
10 June 2021 APEC (Ap@d Power Electronics Col Held online (DAR in Sectior
ference) ¢ Industry Sessionsconfer-| 5.7.46
ence, online
10 August 2021 | MD&M West, conference, online Held online (DAR in Sectior

5.7.47)

23 August 2021

IEEE Sensors Applications Sympos
2021, conference, online

Held online (DAR in Sectior
5.7.48

25 August 2021 | IVAM Hightech Summit, conferenc Held online (DA Section
online 5.7.49
31 August 2021 | Sindex 2021, conference, online Held online (DAR in Sectior

5.7.50

08 September
2021

SwissMedTechDay, confereng

Bern/Switzerlad

Took place (DAR in Section
5.7.5))

14 September
2021

SwissMedTech Expaonference, Lu
cerne/Switzerland

Took place (DAR in Section
5.7.59

From 27 Septem|
ber 202

Tutorial Microdul Website

Availableon the following
link:

https://www.micro-
dul.com/en/unterneh-
men/tutorials.html

07 October 2021

External Advisory Board meeting

Held online or07 Cctober
2021 (More information in
SectionB)

09 November
2021

Sensor Solutions Internationatrade
show exhibitionBrussels/Belgium

Took place (DAR in Section
5.7.53

16 November
2021

Smart City Expo World Congress 20
trade showexhibition, Barcelona/Spai

Took place (DAR in Section
5.7.54

23 November
2021

EFECSEuropean Forum for Electron
Components and System821, exhibi-
tion, online

Held online (DAR in Sectior
5.7.55
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07 December
2021

AMANDAc Autonomous Smart Sensir|
Card, webinar, online

Held online (DAR in Sectior
5.7.59

05 January 2022

Consumer Electronic Showade show
exhibition, Las Vegas/USA

Took place (DAR in Section
5.7.57

13 January 2022

North American Neuromodulation Sog
ety 25th Annual Meeting, Orlando, Flg
ida/USA

Took place (DAR in Section
5.7.58

25 March 2022

Smart Eco Parking, meeting, Croatia

Held online (DAR in Sectior
5.7.59

29 March 2022

Intertraffic Amsterdam 2022, trade
show exhibition, Amsterdam/The Nett
erlands

Took place (DAR in Section
5.7.60

12 April 2022 MD&M West, conference, Anahein Took place (DAR in Section
California/lUSA 5.7.6)

19 April 2022 AMANDAC Autonomous Smart Sensirn Held online (DAR in Sectior
Card, webinar, online 5.7.62

03 May 2022 MedtecLive conference, Nirn-| Took place (DAR in Section
berg/Germany 5.7.63

06 May 2022 [ SGQa DNRBgx O2y T 9 Tookplace (DAR in Section
5.7.69

10 May 2022 ITF-TRANS 2022, trade show exhibiti¢ Tookplace (DAR in Section
Karlsruhe/Germany 5.7.65H

10 May 2022 Sensor & Test, trade fair, Nurl Took place (DAR in section
berg/Germany 5.7.69

01 June 2022

SMART ECO PARKING, webindinen

Held online (DAR in Sectior
5.7.67)

07 June 2022

MECO&CPSIoT conferen

Budva/Montenegro

2022,

Held online (DAR in Sectior
5.7.68

14 June 2022

Swiss Medtecibay 2022, conference
Bern/Switzerland

Took place (DAR in Section
5.7.69

23 June 2022

Embedded World 2022, conferenc|
Nuremberg/Germany

Took place (DAR in Section
5.7.70

26-29 June 2022

Sensors Converge, trade showan
JoséCA, USA

Took place (DAR in Section
5.7.7)

20 September
2022

INNOTRANS 2022, trade show exh
tion, Berlin/Germany

Took place (DAR in Section
5.7.72

21 September
2022

External Advisory Board meeting

Held online or21 Septem-
ber 2022(More information
in Sectiorb

Table2 Scheduleaxternal events ofthe AMANDA projec13-M45

The COVIR9 pandemic brought many uncertainties, changes and challefigesacklethe
longterm effects of the pandemjahe Consortium adopted a proactive approach. This
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ensure the continuation of good qui#ty communication activities and dissemination plans,
the following adjusinentswere made:

T

In June2020, the first video pack of the projeetas releasedincludingfive video an-
imations presentinghe defined use cases and operational scenariahefAMANDA
Autonomous Smart Sensing Card (ASSfeating the first video pack a@d to help
achievethe project's goalsexplain benefits for stakeholders, and impactiety in
general.A YouTube channel was created to facilitate the publication of videos and
achieve a higher level of visibility and reach the target audieAdetal oftwelve (12)
videos are availablen the AMANDA project official YouTube channel, six (6) video
animations on the AMANDA use cases and opematiscenarios, one (1) demiyo
(2)interviews and three (3) webinar recordings
0 https://www.youtube.com/channel/UCMQ7QphtN_HA7CXg6DwGDhQ/vid-
eos
As many conferences relevant to AMANDA were postponed or fowedidpt the
online format, partners are encouraged to focus on the preparation of scientific pa-
pers. Furthermore, conference presentations are available on the YouTube channel to
increase the reached audience whenever possibieo papers entitled "Low P@w
LoRaWAN node based on FRAM Microcontroller" and "Low Light Energy Autonomous
LoRaWAN Node" were presented at the 5th International Symposium on Smart and
Wireless Systemd.he paper "Low Light Energy Autonomous LoRaWAN Node" won
the best paper award ithe video presentation category, and it's available at the fol-
lowing link:
0 https://youtu.be/ mMNBRgS6UCA
To increasehe visibility and promotion of the AMANDA projetiring the crisis pe-
riod and to approaclhihe general public, contactiave been established with local,
regional and national media. Content on project progress was preparaphasising
the benefits that the community and individuals receive through the project. An in-
terview, "Pocket Computersaa Tool Against Coronavitug/as published in the Athe-
nian/Macedonian News Agency, the Greek National News Agandyits available
via:
0 https://www.cnn.gr/tech/story/235781/thessalonikypologististsepisos-
ergaleickatatoy-koronoioydeite-pos
0 https://www.amna.gr/home/article/490921/Ypologistidsepisginetat
ergaleiokatatou-koronoiou
Furthermore, two interviews were also given on the Greek national television chan-
nels ERT1 and ERT3, on the AMANDA project, its current research status, and how it
is proposed to mitate the effects of current and future pandemics. Both interviews
are published on the project's official YouTube channel:
0 https://youtu.be/vef2PyVXxy4
0 https://youtu.be/RMDG2g5erN8
The project continues using social media (LinkedIn, Twéted,YouTubgto increase
the outreach ofthe projects activities and resultsThe poject is also actively pro-
moted on each partnes official website and social media
The projectwebsite is regularly reviewed and updated. It acts as a «op-shop»,
so all information is updated weekly to ensure that the website carries the right mes-
sages reflecting the current stage of the project's development. Additional infor-
mation and projet communication materialincludingsix (6)newsletters, two (2)
leaflets, three (3) posters one (1) application notand fifteen (15) PowerPoint
presentatiors that visitors may find attractive angaluable are also published=rom
the fifteen (15) PowePoint presentationsfour (4) were prepared by CERToUr (4)
by MICRODUIQur (4 by ZHAW, two (2) by PENTA, one (1) by LIGHTRICITY, and one
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(1) by ILIKAAllpresentationsare publishedon the project website under the dissem-
ination materialssection

1 To maintain contacts of interested parties asichplify onlinedistribution of dissemi-
nation and communication material, an internal stakeholder Wsts created. This
mailing listhas been held andpdated during the whole project lifetime and is split
into several topierelated sublists, includingadivision of stakeholder contacts accord-
ing to defined use cases,sublist of relevant journals anBigitallnnovation Hubs

1 Three webinars were held in May 2021, December 2021 and April 2022 in order to
provide participants with a better understanding of the significant advantages of the
AMANDA card over the products on the market and present where the card can be
applicableg in the field of smart cities, smart homes and intelligent working environ-
ments. Thdirst webinarout of the series of webinars called "AMANBDAutonomous
Smart Sensing Cadragimed to present a general overview of the H2020 funded
AMANDA project, emphasising the possibility and benefits of using the unique ASSC
to help mitigate the effets of current and future pandemicghe second webindo-
cused on the successful development of uloa-power temperature sensor and
thermal comfort monitoring scenario arttie photovoltaic energy harvester compo-
nent for miniature loT devices. The ceditpart of the third webinar was dedicated to
custom Al methods for loypower systems and the application of the AMANDA card
for continuous ocapancy monitoring in a parking lotwo days after each webinar,
the follow-up e-mail was sent, and all registranreceived a link with the recording
and a link to download webinar presentations.

1 The training sessigwere held towards the end of the projetb start the phase of
introduction to the market anavere performed in potential clients' facilities to enatbl
new user's experimentatiortiowever, givernthe coronavirus pandemic, the Consor-
tium was consideringeveraloptions for holdingraining sessionslhis activity could
0S AYLX SYSYGSR 2yt Aaftfe efeat§ orinypérdddto nvedtgnd A y I X 0
KPlsset inthe Dissemination and Communication plaviore information about the
performedtraining sessions can be found in sectiérb.

1 In July 2021news about the successful completion of the development of the capac-
itive and emperature sensor developed by MICRODUL was published on the micro-
TEC official website

0 https://www.microtec-suedwest.de/newstermine/newsueber-
sicht/item/2456-amandaerfolgreicherabschlussier-sensorentwicklung
The nonprofit association microTEC Siudwest e.V. was founded in 2005 and is the
competence and cooperation network for intelligent microsystems technolofjy so
tions

1 In May 2022, an article about AMANDA was published in the New Electronics maga-
zine, the electronic industry's leading magazine and a central hub for design engineers
and management. The title of the article is "A sensing solutiostart cities":

0 https://www.newelectronics.co.uk/content/features/@ensingsolutionfor-
smartcities
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3 Assessment against dissemination plan
The established stratggof dissemination and exploitation emphasizes the advantages of the
different strengths of the partners in certain areas. Reseanmiénted partners (CERTH, IMEC,
ZHAW) put more effort into disseminating project results to the scientific community, while
other partners WMicrodul, Lightricity, ILIKA, EPEAS, PENTA) conduct dissemination among in-
dustry contacts and the general public. Heterogeneity in dissemination plans and priorities
emphasized the need to define appropriate evaluation methodologies, amaplanning and
verification of the level of success of dissemination activities at the partner or Consortium
level. For this purpose, the assessment of dissemination activities is based on the following
processes:

1 Recording of individual dissemination iities undertaken by AMNDA partners

(DAR in Sectiob.7.9
1 Aggregation of results and creation of KPIs (led by WP7 leader with input from part-
ners and updated as needed during plenary and WP7 meetings)

9 Evaluation of KPIs aacling to certain success criteria and interpretation

1 Reporting to the Consortium and EC
The mentioned processes help the Consortiaohievethe desired dissemination and com-
munication objectives. For the stated reason, partners are encouraged to regsidmyit
DAR reports in order to implement proactive measures in a timely manner in caggndi-
cantdeviations.
In the following table, the evaluation of the dissemination communication activities under-
taken during the project is evaluated in relationtte planned actions, and the evaluation is
carried out as follows:

1 Greencolourc accomplished

1 [REEBBIBM  off track / not implemented
1 Yellowcolourc activity partially performed /on track, but needs improvement

Communication & Dis- | KPlIs Status Evalu-
semination Supports ad ation
Channels
Leaflet 2 project versios+ | 2 project versios and tech-

2 technologyspe- | nologyspecific leafletswere

cific (results) created and available othe

project website

Application note 1 version 1 Application Note (tedhical
brochure) available onthe
project website

Poster 1 initial version + | 3 project posterswere pre-
update pared and available orhe
project website andon each
partners premises

Reference PPT presentq 1 initial version + | 15 projectPPT presentation

tion update available orthe project web-
site
Project newsletter 6 (2 per year) 6 newsletters were prepared,

published orthe project web-
site and sent via MailChimp t
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identified and updated stake
holder list

Articles and proceedings

2 publicatons per
year (on average)

7 conference publicationg
presented, 3journal publica-
tions submitted

Project &liverables

See thdist of De-
liverables

Public deliverables availab
on the project website

Open access repository

1 deposit per year

1 depasit per year

Project videdédemo

1 initial version +
update

12videosareavailable on the
AMANDA official YouTub
channel

Project website

1 website, monthly
updated

58 newspublished orthe pro-
ject website

Related websites 5+ 5+

LinkedIn Atleast 1 monthly | 64 posts
update

Twitter At least 1 weekly | 70tweets

update

Presentation & feedback| 3 3 webinarswere performed,

sessions (incl. webinars) recording available on th
AMANDA official YouTub
channel

Training sessions 3 2 training sessions were pef|
formed in Berlin at InnoTran
2022 trade fair exhibition

External events 20+ 70+external eventsattended

Table3 Assessment of dissemination activities and KPIsiagithe initial roadmap
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4 Dissemination atons beyond the projecf l&etime

The dligation of H2020 beneficiaries is to continue to disseminate project results up to four
years after the end of the projeas stipulated in articles 28 and 29 of the Model Grant Agree-
ment. AMANDA partners will edinue keeping on wittlthe dissemination of project results
even beyond theproject lifetime toensure better sustainability and usability of the project
results. For this reason, each partneill individually undertake dissemination activities ac-
cordingto their possibilities, resources and profile. The project websitealdtl beactive and
availablefor the specified period after the end of the project. Furthermore, partners provide
open access to scientific publications and the research data fundekeblframework Pro-
gramme and will ensure that scientific publications based on the result of the project pub-
lished after the project ends will also be open access.

Table4 highlights the main future dissemination and communicatazctivities that the part-
ners plan to undertake in the period after the end of the project:

Dissemination and communication activitie| Partner Remarks

Maintenance of the AMANDA project web-| PENTA PENTA will maintain th
site (https://amandaproject.eul) AMANDA website All part-
ners will provide PENTA wif
the relevant content to be
addedto the website(addi-
tional news posts in case
external events or key pro
ject results)

Availability of downloadable documesnt PENTA All dissemination material
(leaflets, postes, applica-
tion note, ppt presenta
tions), newsletters, publid
deliverables, and scientific
publications will be availabl
for download at the
AMANDA project website

Maintenance of the AMANDA social medial PENTA PENTA Wi maintain the
channels l(inkedIn Twitter, YouTub#& AMANDA social media chal
nels All partners will provide
PENTA with the relevar
content to be added on

Publication of news, articles and relevant i All partners| All parners will endeavor
formation about AMANDA on the official to publish basic informatior
websites of project partners. and a brief description of the
AMANDA project and per
odically, as necessary, pu
lish news and results relate
to the project

Presentatiorof AMANDA to partners, cli- | All partners| Project results will be pre
ents, collaborators, potential customersic. sented at various events re
evantto AMANDA Further-
more, project results will be
reported in meetings where
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potential stakeholders shoy
interest in a solution where
AMANDA could be applicq
ble. Partners have mmo-
tional material such akeaf-
lets, posters application
note, videosand presenta-
tions at their disposal

Dissemination at external events (exhibi-
tions, fair trades, conferences, workshops,
webinars, etc.

All partners

All partners prepare an ar
nual planof events where
they will perform and pre-
sent their products, solu
tions or papers If some of
the mentioned events arg
relevant, they will use the
opportunity to present the
AMANDA project and case
of using the Autonomous
Smart Sensingaed (ASSC
Partnes have promotiona
material such asleaflets
posters application note,
videosand presentations a
their disposal

Dissemination in education and distribution
of knowledge to students and academic
teachers

ZHAW

The results of the AMAND
project will beused and dis
seminated scientifically in
various ways. The lecturg
will be enriched with the
content of the project. The
results can also be the bag
for student works (e.g. mag
ter's or graduate thesis), a
well as a platform for furthe
scientific work

Scientific disseminatioto the research com-
munity

CERTH,
ZHAW,
IMEC

Further publication of the
AMANDAresults in confer-
ences,expert andscientific
journalsis probable

Cooperation with other EC funded projects
and initiatives

All partners

Cooperation wh similar
projects, Digital Innovatiof
Hubs and initiatives will con
tinue in the postproject pe-
riod. PENTA will maintai
contacts and upon receipf
of new requests for dtabo-
ration with projects and ini:
tiatives considered suitable
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and of interest for tle pro-
ject, patners will forward
them to PENTA

Table4 Dissemination activities beyond the project lifetime

Targeted and wellhought-out outreach activities and measures are necessary to boost the
impact of the AMANDA project dagand after its endln addition, the Consortium published

six (§ Key Exploitable Results (KERs) on the Horizon Results Platferemtry point forpol-
icy-makers, investors, entrepreneurs, researchers and experts where to discover the wealth
of EUfunded research results and get in contact with their creatBrghlished-esultsrelated

to the projectare searchable bgn acronym or by typing the keywordkMANDAThese are

the primaryand prioritised results selected by the projgeartners, with a higlpotential value

G2 08 GSELX 2AGSRé O
Result
Result title contribu- Link to the Horizon Results Platform
tors

Ultra-Low Microdul https://ec.europa.eu/info/fundingtenders/opportuni-
Power Capaci ties/portal/screen/opportunities/horizorresultsplat-
tive Sensor for form/38458;keyword=AMANDA

AMANDA Au-

tonomous

Smart

Sensing Card

Ultra-Low Microdul https://ec.europa.eu/info/fundingtenders/opportuni-
Power Tem- ties/portal/screen/opportunities/horizorresultsplat-
perature Sen- form/38490;keyword=AMANDA

sor for

AMANDA Au-

tonomous

Smart

Sensing Card

Data Fusior] CERTH https://ec.europa.eu/info/fundingtenders/opportuni-
Engine for ties/portal/screen/opportunities/horizoaresultsplat-
AMANDA ¢ form/45629:keyword=AMANDA

Autonomous

Smart Sensin(

Card

Edge Intelli-{ CERTH https://ec.europa.eu/info/fundingtenders/opportuni-
gence for ties/portal/screen/opportunities/horizoaresultsplat-
AMANDA ¢ form/45632:keyword=AMANDA

Autonomous

Smart Sensin

Card

Cyberseurity | CERTH https://ec.europa.eu/info/fundingtenders/opportuni-
for AMANDAC ties/portal/screen/opportunities/horizonresultsplat-
Autonomous form/45642:keyword=AMANDA
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Smart Sensin
Card

AMANDA Au-
tonomous
Smart Sensin
Card

All partners

https://ec.europa.eu/info/fundingtenders/opportuni-
ties/portal/screen/opportunities/horizoaresultsplat-
form/45651:keyword=AMANDA

Table5 Key exploitable results published on the Horizon Results Platform
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5 Dissemination and ommunicationactivities

5.1 AMANDA logo

TheAMANDA logavascreated at the very beginning of the project. The main objeaivihe

logois to achieve a clear visual recognition of the project. The logo is an integral part of every
document ad material related to the AMANDA projeaiming to set the baseline for a brand
identity for further commercial servicélhe project logo depicts theMANDAproject vision

and goals. There are three sections of the logo. The lower part is the handingflde main
messagef the project, "The world in your hant A credit card symbol graphically portrays

the middle sectiorand symbobes the form factor of the AMANDA carthe upper part of the

logo reflects the ASSE€lated architectural elements, madup of symbols that depict the sen-
sors and a wireless connection to the world. Other symbols represent ASSC autonomy: PV
module and battery.

AMANDA

The world in your ha

Figure2 The AMADA project logo with the main message

5.2 AMANDA website

TheAMANDA wbsiteis designedor the purpose of publishing all materials (promotions and
publications) on a project funded by the European Commission. The websitains seven
sections

Homec https://amandaproject.eu

About- https://amandaproject.eu/about

Consortium- https://amanda-project.eu/consortium

News& Events https://amandaproject.eu/newsevents

Documents https://amandaproject.eu/documents/publiedeliverables

Advisory board- https://amandaproject.eu/advisoryboard

Contact- https://amandaproject.eu/contact

The website is a leading platform fitre dissenination and promotion of the project. It con-
tains the most crucial information about the projemnd is updated regularly as the project
progressesCompliance with GDPRalso ensured

The website map has been designed to offer a complete overview opritject and easy
access to all its activities.

= =4 -4 4 8 _a 19
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Figure3 AMANDA project hierarchical website structure

To ensure better quality and uséiendliness ofhe project website, the design of the website
builds upon the followingriterial: visual communicatiorfuse of colars andphotos, web
pages are easy to browse, information is kept shamd links are included to websites, publi-
cations, etc.)yverbal communicatioifthe website uses simple phrasing, no jargon is used to
attract general public)isibility(maximum use of free or affordable methods to increase page
ranking on search enginesggular update of contents

The content of the website is presented in several separate sections

)l

E N

The"Homé' section shows the most recéy posted news on its page, a brief descrip-
tion of the AMANDA project, previews of the project partners, and describes the pro-
ject goals

The"About' section summarisethe AMANDA project

The "Consortium'section presents all pamers involved

The AMANDA mject logo, posters, leaflst application note,presentatiors, and
newsletters have been published in the'Dissemination materials section
(https://amandaproject.eu/documents/déseminatioamaterialy. The promotional
materiak are free to download frorthe website

The"News and Eventssection fttps://amandaproject.eu/newseventy has pub-
lished54 posts related to partner etivities and projet-related news and events
The "Public deliverabléssection (https://amandaproject.eu/documents/publiee-
liverable3 contairs all publicly available documents

The Scientific papers and publicatiorsection fhttps://amandaproject.eu/docu-
ments/scientifiepapersand-publications/comweblinkg includes the poject's pub-
lished scientific paper&onference and journal publication®)efined use caseand
operational scenarios are also presented in this section

Members of the Advisory Boardt{ps://amandaproject.eu/advisoryboard) are
shownon the website

The AMANDA project's official contact em#lamanda@amand@roject.eu repre-
sented with the link in th&€ontactsection fttps://amandaproject.eu/contac)

1 EU Project WebsitesBestPractice Guidelines (EC, 2010)
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mailto:amanda@amanda-project.eu
https://amanda-project.eu/contact
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)l

The project website has direct access to AMANDA social media profiles by clicking
over thefooter part's icons

iﬂ'ﬁHMHNDH

M ABOUT CONSORTIUM NEWS & EVENTS DOCUMENTS ADVISORY BOARD CONTACT

Swiss Medtech Day Sensors Converge New Electronics: A
2022 i

2022 sensing solution...

e free. miniaturis
SC) for environmental sensing and asset & peopi tracking/monitoring in

bA tWebsite

All @nsortium partners have the rightandwere adviedto use their official website to regu-

larly inform stakeholders about project progress, plans and publish project results.

To track the number of visits and to analyse trends in the behaviousitbks to the projecs
website,the AWStatdracking toolis used. By analysinge AWStats' output, useful attend-
ance information can be obtained, such as unique visitors, repeated visitors, duration of each
visit, number of viewed pages per visit, ggapular site content. The monitoring is carrieato
throughout the project implementation. Analysing data on the total number of visitors, com-
pared to 2019, the number of visitors in 2020 has triplac2021, the AMANDA websitead
10558 visits, while in the first sevemonths of 2022, 4,063 visits weerecordedIn the graphs
below, the highest columns appear during significant events in

= =4 —a A

=a =4 A

)l

May 2019 (1 plenary meeting in ZiricWireless Tech Talk in Lausanne)

November 20191% review meeting in Brussels)

January 202@Qpublication of additional disseimation material)

October 202QAMANDA in Exclusive interviews on the Greek National Television, and
4™ plenary meeting)

December 202Qpublication of additional dissemination material)

May 2021(1°t AMANDA webinar)

October 20212 AMANDA External Adwis/ Board meeting, publication of applica-
tion note)

December 20212"¢ AMANDA webinar, and released news on attending EFECS 2021
SCEWC 2021

April 2022(3¥ AMANDA webinar, insights from th& Plenary meeting)
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The above shows the importance of the nesamtent on the projectvebsite to attract more

visitors.
e LD H i‘ |¢| ”

Jan Feb Mar Apr May Jun  Jul Aug Sep Oct Mov Dec
2019 2015 2019 201% 2019 2019 2019 2019 2019 2015 2019 2018

Unique Mumber of A
Month = o Hits

Jan 2015 1 25 72 117 2.68 MB
Feb 2019 11 13 289 1,528 37.01 MB
Mar 2015 35 69 2,783 8,554 184.44 MB
Apr 2019 &0 EL 2,156 5,071 210.61 MB
May 2019 150 215 4,367 17,647 811.84 MB
Jun 2019 136 235 3,600 12,456 ©601.33 MB
Jul 2019 200 472 2,835 10,225 440,85 MB
Aug 2019 360 450 1,142 5,801 223.08 MB
Sep 2015 467 555 2,855 12,983 473.83 MB
Oct 2015 773 509 3,761 13,847 735.50 MB
Mov 2015 1,028 1,252 5,453 13,731 $88.30 MB
Dec 201% 1,817 2,505 5,169 16,622 563.24 MB
Total 5,038 6,809 34,586 123,022 5.54 GB

Figureb Unique visitors, number of visits, pages, hits, and badtwin 2019

Jh lEAEAbl i il

Jan Feb Mar Apr May Jun  Jul Aug Sep Oct Mov Dec
2020 2020 2020 2020 2020 2020 2020 2020 2020 2020 2020 2020

Unique Number of .
Maonth o feh Hits

Jan 2020 2,163 3,762 6,456 15,578 927.66 MB
Feb 2020 654 500 2,283 7,748 520.41 MB
Mar 2020 1,087 2,143 3,421 10,155 977.61 MB
Apr 2020 766 1,654 5,548 12,588 862.57 MB
May 2020 776 1,459 3,568 11,627 747.79 MB
Jun 2020 734 1,264 3,519 11,253 749.53 MB
Jul 2020 844 1,372 4,432 15,442 1.02 GB
Aug 2020 769 1,307 2,581 10,345 590.69 MB
Sep 2020 672 1,183 3,135 158,444 1.01 GB
OQct 2020 831 1,326 3,917 24,370 2.1% GB
Mov 2020 798 1,233 5,080 33,130 3.02 GB
Dec 2020 571 754 3,208 15,474 1.20 GB
Total 10,665 18,397 47,145 187,554 13.60 GB

Figure6 Unique visitors, number of visits, pages, hits, anddvaidth in 2020
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i

Jan Feb Mar Apr May Jun  Jul Aug Sep Oct MNov Dec
2021 2021 2021 2021 2021 2021 2021 2021 2021 2021 2021 2021

visits

Jan 2021 500 625 2,255 12,763 497.04 MB
Feb 2021 466 596 2,186 12,207 563.11 MB
Mar 2021 615 820 3,108 12,631 932.00 MB
Apr 2021 6583 Q00 3,518 12,966 978.52 MB
May 2021 844 1,052 4,030 15,058 782.34 MB
Jun 2021 6518 851 2,496 7,708 444.11 MB
Jul 2021 714 884 2,983 13,077 708.11 MB
Aug 2021 574 g11 2,371 7,413 413.43 MB
Sep 2021 777 Q79 2,941 12,076 631.30 MB
Oct 2021 868 1,044 3,098 12,653 1.11 GB
Nov 2021 579 844 2,488 9,755 904.44 MB
Dec 2021 Q19 1,152 3,135 12,435 958.18 MB
Total 8,357 10,558 34,609 140,742 §8.74 GB

Figure7 Unique visitors, number of visits, pages, hits, and bandwidth in 2021

I

Jan  Feb Mar Apr May Jun  Jul Aug Sep Oct MNov Dec
2022 2022 2022 2022 2022 2022 2022 2022 2022 2022 2022 2022

visits

Jan 2022 577 702 3,063 12,184 1010.92 MB

Feb 2022 500 605 1,947 12,012 1.02 GB

Mar 2022 478 580 1,880 9,438 1016.47 MB

Apr 2022 520 595 2,024 11,040 1019.22 MB

May 2022 460 542 1,918 9,393 923.51 MB

Jun 2022 470 367 1,832 8,796 1.10 GB

Jul 2022 376 472 1,656 7,682 827.56 MB

Aug 2022 1] 0 0 0 0

Sep 2022 0 0 0 0 0

Oct 2022 1] 0 0 0 0

MNov 2022 1] 0 0 0 0

Dec 2022 1] 0 0 0 0
Total 3,381 4,063 14,320 70,545 6.81 GB

Figure8 Unique visitors, number of visits, gas, hits, and bandwidth in 2022
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ll L ndl “ il “ “ _ “ 1] il S

3 4 5 8 7 3 10 11 12 13 14 15 15 17 18 1% 20 21 22 23
.GGCG..‘I'GO..GGCO..QOOO.

rours  [NEEGEENNN v | EEREREERN Hours _ Hits [ EERGRG
00 0 4] 0 iz 9 232.18 KB
01 1 1 327 Bytes 13 0 4] 0
02 1 2 77.07 KB 14 11 14 155.84 KB
03 0 0 0 13 3 [ 112.05 KB
04 1 1 327 Bytes 16 6 8 253.92 KB
05 0 0 0 17 1 1 327 Bytes
06 2 3 77.39 KB 18 0 0 0
07 4 4 1.8B6 KB 15 0 4] 0
08 3 3 99.50 KB 20 0 0 0
08 16 42 1.03 MBE 21 0 4] 0
10 3 12 440.90 KB 22 1 1 327 Bytes
11 6 10 232.18 KB 23 0 0 0

Figure9 Viewed pages, number of hits and bandwidth, grouped per @019

| NmmMJHIMM

01 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23
eECCOCONDIIIDOCOVLECECECEOCOONDDDIDIDV
Hours  [NEEGESHN  nits SSRGS Hours  [NEEGESHN  vies  [SEREEEN

oo 282 661 48.74 MB 12 330 386 52.14 MB
01 224 462 31.62 MB 13 365 1,015 77.13 MB
0z 269 438 20.88 MB i4 279 1,024 60.57 MB
03 205 292 15.65 MB 15 286 831 41.20 MB
04 173 291 18.81 MB 16 313 1,005 40.36 MB
05 247 425 30.74 MB 17 325 200 47.50 MB
06 277 445 38.96 MB 13 271 769 43.23 MB
o7 2086 447 25.77 MB 19 282 555 29.12 MB
oa 234 569 32.89 MB 20 281 1,138 43.36 MB
0s 272 Jo4 39.11 MB 21 277 805 38.03 MB
10 245 571 53.67 MB 22 224 440 16.07 MB
11 296 1,206 45.85 MB 23 293 679 32.30 MB

Figurel0Viewed pages, number of hits and bandwidth, grouped per hour in 2020
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875
1,275
280
1,418
1,873
1,286
977
1,079
1,757
2,342
1,919
2,023

Dissemination Level (FU

6 7 8

L AL I

Hits
2,499 282.85 MB
3,260 236.68 MB
2,396 195.42 MB
2,699 147.20 MB
3,853 290.66 MB
3,124 148.40 MB
2,630 151.21 MB
4,098 201.11 MB
7,075 506.90 MB
Q9,254 766.70 MB
Q9,610 708.21 MB
11,155 584.73 MB

Hours

12
13
14
15
16
17
18
19
20
21
22
23

| Pages
1,775
1,792
1,676
1,840
1,503
1,402
1,354
1,334
1,112
905
993
1,019

Hits
8,211
9,450
10,233
11,225
7,603
5,670
5,383
4,843
4,329
3,847
4,430
3,853

825464AMANDA

ol o o o 000k ol ”l

9 10 11 12 13 14 15 16 17 18 19 20 21 22 23
300G CCCONDDDINO

678.04 MB
687.21 MB
587.91 MB
507.37 MB
386.53 MB
321.84 MB
271.52 MB
341.65 MB
247.41 MB
171.18 MB
243.31 MB
173.18 MB

Figurell Viewed pages, number of hits @tandwidth, grouped per hour in 2021

11

ol ol A H||

§ 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23
239290006 CCOCONDIDIVN

446
450
530
452
478
391
657
g24
1,071
756

5§ 7
”
Hits
935
1,428
1,982
837
2,187
1,534
1,065
1,508
3,318
4,668
5,186
4,778

96.17 MB
79.24 MB
2535.38 MB
103.99 MB
161.50 MB
184.17 MB
293.30 MB
234.54 MB
408.84 MB
436.71 MB
715.19 MB
336.24 MB

Hours

12
13
14
15
16
17
18
19
20
21
22
23

917

Hits
5,473
5,006
4,839
5,667
4,074
3,611
2,175
2,367
1,873
1,756
1,025
1,053

453.83
487.51
461.70
481.64
368.33
243.09
377.97
260.44
128.07
169.62
121.34
116.95

MB
MB
MB
MB
MB
MB
MB
MB
MB
MB
MB
MB

Figurel2 Viewed pages, number of hits and lelvidth, grouped per hour in 2022
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Locales

Locales . Pages Hits
United States us 13,366 29,038 1.71GB
China en 4,397 7,240 196.73 MB
Croatia hr 3,809 14,804 13468 m
Great Britain gb 1,679 11,720 732.24 VB e
Greece ar 1,237 12,360 636.76 ME =
Switzerland ch 1,075 10,748 525.01 MB S
Germany de 893 5,563 267.98 MB  Sammmm—
Seychelles sC 736 737 24.51 MB ?
Russian Federation ru 676 2,651 233.63 MB B
Romania ro 635 1,085 45.16 MB ::
India in 602 3,775 155.84 MB Eem—
France fr 554 3,637 162.91 MB -E
Italy it 452 3,812 19113 MB
Sweden se 447 1,734 47.65 MB -_:
Metherlands nl 415 2,792 181.41 MB =;
Israel il 356 971 365.53 MB
Canada ca 319 1,391 59.84 MB :;
Austria at 269 1,678 832.98 MB
Ukraine ua 198 626 90.21 MB B
European country eu 151 1,375 72.48 MB ;
Belgium be 149 2,396 90.38 MB F
Poland pl 148 888 38.29 MB E
Indonesia id 117 829 52.43MB g
Spain es 114 1,397 57.13MB i
Turkey tr 106 1,210 43.20 MB E
Australia au 77 1,396 16.72 MB ,‘:
Ireland ie 77 656 15.68 MB _F
Estenia ee 77 186 9.20 MB .
Hong Kong hk 75 257 10.62 MB :
Chile c 75 399 39.28 MB '-
Taiwan tw 72 586 25.77 MB _;
South Korea kr 71 612 40.82MB &
Portugal pt 58 792 58.84 MB E
Hungary hu 56 689 26.61 MB ;
Czech Republic cz 53 3ze 39.50 MB ‘=
Vietnam wn 50 254 16.44 MB |
Brazil br 48 5732 26.82 MB _:
Republic of Serbia rs 46 617 29.51 MB ;
Honduras hn 44 44 57271 K8 |
South Africa za 44 190 295MB |
Bulgaria ba 41 198 510MB |

Figurel3Viewed pages, number of hits and bandwidth, grouped by countries

5.3 Socid media dannels

To expad the projects target audiencemainly to involvethe general public and séar ex-
perts, AMANDA nitegrates social media tools strategically in communication activities.
LinkedIn, Twitter and YouTubevsbeen selected as the moappropriate social networks to
promote the project achievements, news and outcomes. All partners are encouraged to pro-
mote the AMANDA project among their network and social media chanmesicouraging con-
tacts to join and invite further participants to aeate dynamic content sharing, disseminate
the project's progress among the scientific community and professional stakehcdaer -
tract knowledge and generate awarene8d. AMANDA social media accounts comply with
H2020 Programme Guidance Socialdia guide for EU funded R&I projectSMANDA social
media profilesare monitored and analysed using the dashboard of selected social networks.

Channel Account Name
LinkedIn Amanda Prgct
Twitter @AmandaProject2
YouTube AMANDA project

Table6 AMANDA social media channels

2H2020 Programme Guidance Social raagliide for EU funded R&I projects Version 1.1 07 January 2020, EC,
[Online] https://ec.europa.eu/research/participants/data/ref/h2020/dter/grants manual/amga/semed
guide_en.pdf
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5.3.1 LinkedIn
LirkedlIn is a social network specifically designed for career and business professionals to con-
nect. Over 65 million professionals use LinkedIn to cultivate their careers and businesses.

® a = P 2 2
Edit publi file & URL (2]
//\I/y/'///‘~ '--‘h /\ p dit public protile
) g‘\\\\)ﬁ\ Add profile in another language 2]
See who's hiring
‘ & on LinkedIn.
/ P ’ A
AMANDA Project . AMANDA project

Autonomous Smart Sensing Card — ASSC at amanda

oatia - Contact info

86 connections
‘(Add profile section)‘ \i More )

Show recruiters you're open to work — you X Share that you're hiring and attract qualified X . Ksenija Protrka - 3rd
control who sees this. candidates. o & Public institution
Get started Get started

People also viewed

( Message )

Figurel4 AMANDA LinkedInrpfile

The AMANDA profile has been created for discussion and networks with specific audience
AMANDA has achieve89 connections,95 followers, 64 posts, and 18,242 post views.
AMAND#s LinkedIn activitiegre a publication of posts on the latest project developments,
news, and links to relevant content. The audiendsowollow the AMANDA profile comes
mosty from partners on the project and audience from vari@xsernal events.

Analytic
@ Private to you
as 15 profile views gl 387 post impressions Q, 2 search appearances
Discover who's viewed your Check out who's engaging with See how often you appear in
profile. your posts. search results.
Figurel5 LinkedIn dashboargdresenting data fothe past 90 das
5.3.2 Twitter

Twitter is an online news and social networking site where people communicate in short mes-
sages. Twitter can support the development of communititl specificinterests. AMANDA

is represented byoth "following' relevant accounts and beirigollowed" and by the publi-
cation of short posts on the latest project developments, news, and links to relevant content.
The official AMANDAT witter account has 4&llowers, 17,584Impressions, 7@weets, and
4,780profile visits The official hashtagfdhe project istamandaproject.
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« AmandaProject

85 Tweets

Q  Search Twitter

hY
Home
o 3 e #

Explore i

Notificati Nis '
otifications < ;W The world in your hands

Messages -
AMANDA Edit profile
You might like
Bookmarks
AmandaProject

This project receives funding from the @EU_H2020 Research & Innovation
Profile Programme. Any related tweets refiect only the views of the project owner. a iBECOME Project
rofi e Q@BECOMEEU

REGENby2
Lists @AmandaProject2 RG @regenby? @

& amanda-project.eu Joined May 2019

@ v M 3 Q0 O # © €

More 48 Following 40 Followers Show ioie
Tweets Tweets & replies Media Likes
Trends for ved
2+ AmandaProject @AmandaProject2 - Jul 18
fg + OnlJuly 5and 6, the AMANDA Consortium held its 8th and final plenary Music - Trending
meeting. This time, after more than two years of remote collaboration due jungkook
to COVID-19 restrictions, the plenary meeting was organized as a hybrid 295K Tweets

event in Pula --> amanda-project.gu/n

s-events/17_.. #amandaproject

Politics - Trending
Biden

815K Tweets

Politics - Trending
#Russia
341K Tweets

Trending in Crostia
#dubrovnik

Tranding in Crostia
Dayton
2,412 Tweets

Trending in Crostia
bosniak

Q e’ Q1 & ih Trending in Croatia
Croats
-2+ AmandaProject @AmandaProject2 - Jul 11
‘; s MICRODUL, a partner of the AMANDA project, attended the Swiss Trending in Crostia
Medtech Day 2022, the leading conference of the Swiss medical Thnx
technology industry that was held in Bern, Switzerland, on 14 June. Read 3.084 Twests

Figurel6 AMANDA Twitter Account

Twitter Analytics is used to optisei AMANDA project Twitter campaigns to get better results.
Key dashboards that are used to essseTwitter profiles performance include monthly Twit-
ter report card and Tweet Activity Dashboard (TAD).

W Analytics Home Tweets Morewv AmandaProjectv £ v

- i1 711 11\]

avanos  AmandaProject @amandaproject2 Page updated daily

28 day summary with change over previous period

Tweets Tweet impressions Profile visits Followers

3 139 v 15.8% 340 1106.1% 40 +2

Figurel7 Account home monthly Twitter report card
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Jul 2022 - 26 days so far.

Dissemination Level (FU

TWEET HIGHLIGHTS
TOp Tweet camed 26 impressions

MICRODUL, a partner of the AMANDA
project, attended the Swiss Medtech Day
2022, the leading conference of the Swiss
medical technology industry that was held in
Bern, Switzerland, on 14 June. Read more --
> amanda-project. eu/news-events/17...
#amandaproject #horizoneu #sensors
#innovation pic twitter. com/rhwrlBUI03

View Tweet activity View all Tweet activity

TOp Follower followed by 348 people

i B ro\ s 0
n A a
ru\

iToBoS Project

@iToBoS_eu  FoLLOWS YOU

iToBoS (Intelligent Total Body Scanner for Early

TOp media Tweet camed 19 impressions

On July 5 and 6, the AMANDA Consortium
held its 8th and final plenary meeting. This
time, after more than two years of remote
collaboration due to COVID-19 restrictions,
the plenary meeting was organized as a
hybrid event in Pula -> amanda-
project.eu/news-events/17
#amandaproject
pic.twitter.com/HoCY12CDdE

w1

View Tweet activity

View all Tweet activity

825464AMANDA

Get your Tweets in front of
more people

Promoted Tweets and content open up your
reach on Twitter to more people.

JUL 2022 SUMMARY

Tweels Tweet impressions
108

Profile visits New followers

306 2

Detection of Melanoma) is a Research & Innovation

Action funded by European Union #H2020
Figurel8 Tweet Activity Dashboard (TAD)

5.3.3 YouTube

The official YouTubehannel was launched in M16 facilitate the publication of audiwideo
content that will follow during the projectichieve a higher level of visibilignd reactabroad
audience A total oftwelve (12) videos are availablenthe AMANDA projecs official YouTube
channe] and they convey information about the project quickly, cleaatyd in an impressive
way.

= EYouTube evrazi m Qe ® 0 o
([ Potema )
- W AMANDA project

= -
£ shorts

POCETNA STRANICA VIDEOZAPISI PoOPISI KANALY 0 KANALY
& Pretlse
Prijenosi = POREDAJ PO

@ ke
©

&

Poviest —
Vaéivideozapisi
Gledat éu kasnije

3rd Webinar of the AMANDA  2nd webinar on the AMANDA 15t webinar on the AMANDA  Interview of Dr. Charis
project, smart parking lot. project low-power. project i AMANDA...

13 pregieds - prge 7 misse 5 pregleds - prie 1 godiny 149 pregieds - prie | podiou 64 pragieca « prje 1 godiny 69 pregieda - prie 2 godne

G

AMANDA - identification in 8

©

5 Pozitvno ocienjeni vi

PRETPLATE

= 2
QL X |
@ oo 5 ’
° | :
o -
% S
© veeoige g7 =
'AMANDA - Multisensory AMANDA - Monitoring 'AMANDA - Environmental Using AMANDA 1o address Using the AMANDA ASSC

@ Videozapisi od 360 parking siot - and vibration

* Figurel9 AMANDA YouTube channel

g lssues of cumentand future.. o

The performance of the AMANDA projactouTube videos is tracked using YouT8halio
Analytics. Tracking YouTube analytics is an integral part of any YouTube marketing strategy.
For the AMANDA project, two main analytics sections are being used: watch time reports and
interaction reports. The Watch time report compiles data from pin@jects YouTube channel,

the individual videos on the project channel, and any engagement from YouTube's mobile
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apps. A YouTube video earns one view wisamatched for 30 seconds or longer. The Audi-
ence retention report tracks viewer engagement ovendi AMANDA project channel counts
983 views so far and has eighibscribersThe average view duration of videos is 1:23. The
highest number of video reviewsas recorded in June 2020, when giteos were published
showing possible AMANDA card applicasipand at the end of September 2020, when two
interviews were published with Dr Charis Kouzinopoulos on AMANDA and the-COMID-
gation scenarios.

Channel analytics

Overview Content Audience Research

In the selected period, your channel got 983 views

Views Watch time (hours) Subscribers A
983 22.9 +2
75
50
25
Mot Aakio i Jobth A P A PIPPRT R
o o B

Figure20 YouTube watch time reportchl Y ysPérfdtmance overview

Channel analytics ADVANCED MODE

23 Jun 2020 - 20 Jul 2022
Overview Content Audience Research Custom

Experimental Send us feedback

Views A Impressions A Impressions click-through rate A Average view duration A

983 495 2.8% 1:23

6

4

2
MAJL_AMA_AM ,
o ] o

23 Jun 2020 27 0ct 2020 2 Mar 2021 7 Jul 2021 10 Nov 2021 16 Mar 2022 20 Jul 2022

SEE MORE

Figue 21 YouTube watch time reporttotal impressions
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Con-tent Traffic source Geography Cit-ies. Viewer age Viewer gender Date Con-tent typ: Playl-ist

l‘.

Mdtehe nadbiis acimito b P URIRIN RO DR ¥ DU TR S S I A NPV T

L.a..uLJ‘L. i M

Total 983 229 123 2,581 91%

Figure22 YouTube watch time repoper each video

5.4 Project communication materials
Publishedoromotion and communicatiomaterials forthe AMANDAproject that have been
created for use at different events (online or faeface)includethe following:
Poster (3)
Press release (1)
Leaflet @)
Newsletter (§
Project presentation 15)
Video (12)
Application Note (1)
The listed materialhave been publisie on social media andre availableon the project
websiteat the followinglink:

1 https://amandaproject.eu/documents/disseminatiomaterials
Thefirst posteraimedto attract vistors'attention andbriefly introducethe project objectives.
The project's slogan;The world in your hangl, is in the upper part. The second part is a
stylised photograph of a hand with an ASSC. On the image, symbolically are illustrated the
card's aubnomy and multisensory characteristics. The third part contains the project logo
with ashort descrifion of the cards concept, impact andiplementation. Fourth, the bottom
part presents the project partners and their logo. The partners use the paisteach of the
activities in which they engage. The poster is an integral part of the visual present@tion.
copies of the poster were delivered to each partner for use at external eamtpresenta-
tionson their business premises.

=A =4 -4 -8 -8 -8 9
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Figure23 AMANDA poster and first press release

The second and third AMANDA posters were published in M24, provadifear and more
specific message. Posters are prepared to communicate with each other, presenting the de-
fined operational senarios of deployinghe autonomous multisensory card and the used
technology, card layoutandcomponents.The ontent of the posters is clear and easily un-
derstandablefor interested parties. The posters are availableimonline format, published

on the project website, but are also distributed to partners in duplicate.

Deploying an autonomous multisensory card in three different
use cases and six scenarios. covering three different versions:
indoor, outdoor and wearable

1 penta

Figure24 AMANDA second and thlpbster

In M17, the first AMANDA leaflavasissued providingthe target audience with an attractive
and written poject overview.This trifold flyer on the firsteaf shows the logo and name of
the card- Autonomous Smart Sensing C&&SChas well as the members of tilnsortium.
By opening the firskeaf, the reader sees an illustration of an autonomous multssey card

September 2022 48 PENTA



Deliverable D7.11 Dissemination Level (FU 825464,AMANDA

andquicly understandshe basic features andomponents it igludes. The potential usability
of the card is demonstrated in the interior of the leafl@he back of the leaflet shovpsoject
goalsJocations of the @Gnsortium members, iad the necessary contact information in case of
additional inquiries from interested partiesheAMANDA leaflet is available in electronic ver-
sion, publishedn the project website, and printed version is distributed in 5€opiesper
partner.

Figure25 AMANDAfirst leaflet

The second AMANDA leaflet was launched in M45 and provided an overview of the AMANDA

project journey. The format of the leaflet remained the same as in the previous vey i

a trifold flyer with dimensiond5 x 15 cm, available in electronic version and printed version

on demand, distributed by partner§he electronic version (.pdf) is uploaded on the project

website and on social med@aTwitter and LinkedIn. The consortium partners are also wel-
cometopd f AaK GKS St SOUNRBYAO OSNBAZ2Y 2ThenmiakhS € SI ¥t S
changes in this leaflet relate to the final list of use cases and scenarios and the components of

the ASSAn addition a special page is dedicated to tA&1ANDA unique&alue proposition.

This leafletdetailsthe features and specific characteristics of the AMANDA card and provides

clear communication about the innovation brought by AMANDA.

Figure26 AMANDAsecond leaflet
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The project has mduced six (6) newsletters that provided upto-date information on
AMANDA's status and achievement#$e first newsletter was releasedM# to raiseaware-
ness concerning AMANDi#troducethe Consortium membersnd elaborate on project ob-
jectives.The gcond newsletterissued in M18presents six use cases and nineteen opera-
tional scenarios fothe three versions othe ASSC indoor, outdoor and wearable. The news-
letter explairsthe architecture of the card and details all current dissemination actwilihe
second newletter was delivered to 44-enail addresses, and 22 times was opened.

A4 Recipients

Audience: Amanda project Delivered: Thu, Jul 2, 2020 6:01 am
Subject: AMANDA project 2nd newsletter View email - Download - Print - Share

Opened Clicked Bounced Unsubscribed
Successful deliveries 43 977% Clicks per unique opens 31.8%
Total opens 61 Total clicks 22
Last opened 12/22/20 8:33PM Last clicked 1/28/21 6:50AM
Forwarded 0 Abuse reports 0

Figure27 The 21d AMANDA newsletter analytied/ailChimp campaign

The third newslettemwasreleased in M24including information abouthe project's latest
achievements anelaboratingon the impacts of the COVIDO pandemic on the AMANDA
activities.Thethird edition also presented a revised list of use cases and operational scenarios.
Using the MailChimp campaign, this editiontloé newsletter was sent to 94 recipients and
was opered 26 times.

94 Recipients

Audience: Amanda project Delivered: Wed, Dec 23, 2020 8:21 am
Subject: AMANDA project 3rd Newsletter View email - Download - Print - Share

Opened Clicked Bounced Unsubscribed
Successful deliveries 92 979% Clicks per unique opens T7%
Total opens 46  Total clicks 4
Last opened 12/14/21 6:55AM Last clicked 12/29/20 7:29AM
Forwarded 0  Abuse reports 1

Figure28 The 3d AMANDA newsletter analytiedailChimp campaign

In M31, the fourth AMANDA newsteer was releasegand like previous editions, this news-
letter was flled with highlights from recent activities of the AMANDA project (successful com-
pletion of the sensor development, architecture of the ASSC) as well as information about the
upcoming activities and external eveni€9 recipients received the fourth newestier, but 45

of them actually opened it.
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169 Recipients

Audience: Amanda project Delivered: Fri, Jul 16, 2021 3:53 am
Subject: AMANDA Project 4th Newsletter View email - Download - Print - Share

Opened Clicked Bounced Unsubscribed
Successful deliveries 165 97.6% Clicks per unigue opens 33.3%
Total opens 181 Total clicks 0
Last opened 11/22/2110:21PM  Last clicked 7/19/21 5:15AM
Forwarded (o] Abuse reports 0

Figure29 The 4h AMANDA newsletter analytiedMailChimp campaign

The fifth newsletter was released in M38, andhis issue were shared the main highlights of
the technical work progess and information on the patrticipation of the AMANDA project at
relevant events, especially trade fairs that today look different and are becoming hybrid,
hosted live at the trade fair venues and virtughis edition was also sent by creating the Mail-
Chimp campaign to 174-mail addresses.

174 Recipients

Audience: Amanda project Delivered: Tue, Feb 8, 2022 6:12 am
Subject: AMANDA Project 5th Newslettar View email - Download - Print - Share

Opened Clicked Bounced Unsubscribed
Successful deliveries 166 95.4% Clicks per unique opens 26.8%
Total opens 185 Total clicks 26
Last opened 6/29/22 6:58AM  Last clicked 3/1/22 4:42PM
Forwarded 0  Abuse reports o]

Figure30 The 5h AMANDA newsletter analytiesvailChimp campaign

At the very end of the project (M45), the last, sixth newsletter was published and, like the
previous editions, was debved to all stakeholders via the MailChimp platform. Timal
newsletter was published on the project websitedssocial networksin this issue, the aim
was to share the main objectives and accomplishments of the AMANDA project, the final use
case and @narios list, and inform our stakeholders and the general public of partners' par-
ticipation at relevant events, primarily fair trade exhibitions.

Engagement with stakeholders is crucial to the success and sustainability of the .pliogeet

fore, the Gonsortium is keeping an internal list of stakeholdeasd itwasmaintained during

the whole project lifetime. Newsletters were sent to addresses of potentially interested par-
ties andwere publishednthe project website and social media. Subscriptionftoj@ct news-
letters is also open tthe general public, using the form tte AMANDA project website.
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The AMANDA Consortium
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AMANDA PROJECT UPDATES

™ Extreme
miniaturisation

™ Ultra-low power
consumption

= Advanced
sensing
technology

= Long-range
wireless tracking
capability

= Data security
and data privacy

= Intelligence

825464AMANDA

-
AMANDA

Entering the last year of the project

Looking back on the past 37 months,
we can say with pleasure that the
activities in all work packages are
carried out effectively and successfully
Partners are working hard to complete
the development of all components,
integrate resuits, as well as to deliver the
miniaturised ASSC (Autonomous Smart
Sensing Card) prototype. Past months
were very intense and productive as all
AMANDA partners have made substantial
effortsto develop and evaluate the ASSC's
key components. The final architecture
of the system was created for both
breadboard and integrated/miniaturised
systems. Based on the updated use cases

 intesfacing

The completed AMANDA data fusion

optimisation engine ensures the
optimisation capabilities required to
enable the low-power, low-cost and
maintenance-free design of the ASSC
Furthermore, an additional evaluation
was performed on the EXL-1V20 and EXL-
VSO energy harvesters and reliability
testing was completed. Concerning the
energy storage element, the Consortium
decided to change cell type to ensure
the smaller size, greater yield and higher
energy density. The smaller size of each
cell makes the element less vulnerable
to cracking if the card is flexed.
Implementation of the different wireless

and scenarios, the por and basic
blocks of the architecture were adapted
to the final system specifications. The
firmware development and optimisation
of the ASSC’s sensars is also successfully
completed and offers the system with
the means to control the ICs on the PCB,

technologies used with the AMANDA card
(BLE, LoRa, NFC) is completed, as well
as the implementation of cybersecurity
mechanisms, edge intelligence and user
interfacing module. We are aiso pleased
t0 announce that the size-unconstrained
prototype is designed, developed and

to collect the data that
the sensors produce and to supply the
higher software layers with the collected
data

d, as well as validated in
terms of functionality and evaluated in
terms of power efficiency.

overvi

Tell us more about ILIKA and give us a brief
f the work you do in AMANDA

What are the advantages of ILIKA's solid state batteries over the existing
technology / batteries on the market?

The initial sttraction for solid state
batteries was their safety: they do not
contain the toxic liquid that you see leak
out of conventional batteries and corrode
the rest of the components. They also
don't suffer from thermal runaway, ie.
the process that leads to some batteries

Upon ping
these materials, we discovered more
advantages: because we dont need
a metallic case or pouch to avoid the
electrolyte liquid from leaking out, we can

make cells that can be much smaller
than coin cells or small pouches. In terms
of footprint, we are developing a battery
that is -20mm?, 10 times smaller than
conventional coin cells, for example.
In terms of thickness, a ceil can be as
thin as a hair. We also understood that
without additional packaging, we could
develop batteries that have more energy
and power than could be achieved from
metaliic casing technologies at that scale.

Figure31 Excerps from the 5th AMANDA newsletter

With the intention to define and design a template fampartner's intemal promotion ofthe

AMANDA project,aPowerPoint presentation was prepared and publisbadhe project web-
site. Therefore, 13 slides were produced descrikiimg main project objectiveshe architec-
ture of the ASSC, defined use cases and operationabhgos.To disseminate the results of
the progress of the AMANDA project, the partners prepared additioredgntations (1%
which were published on the project website under the section Dissemination material.

September 2022 52 PENTA



Deliverable D7.11 Dissemination Level (FU 825464,AMANDA

The Architecture of the ASSC

AMANDA Project

. Tempera!ure sensor

AutonoMous self powered miniAturized * Relative Humidity sensor
iNtelligent sensor for environmental * Air pressure sensor

sensing anD asset tracking in smArt loT % Capaciivesensor.

A * CO;sensor
environments * Accelerometer

* Light sensor

* Acoustic sensor

* Spintronic sensor
/Magnetometer

AMANDA

www.amanda-project.eu

- PV Energy Harvester & Solid State Battery

The project has received funding from European Union’s Horizon 2020 Research and Innovation LoRa, BLE and NFC wireless connectivity
programme under Grant Agreement n'825464

Use Cases

Operational Scenarios

3 versions of the ASSC Indoor / Outdoor / Wearable

Defined op scenarios ( d .eu) represent a realistic picture
of the use of a smart multi-sensing autonomous card. The scenarios are a realistic
Use | Descrption [om——r— rsion
= reflection of the end-users needs and possible use of the ASSC.

ENVIRONMENTAL ROOM SENSING FOR Core System, Temperature, Humidity, Pressare, indooe
ANDSAFETY  VOC, Uight 2 LED
MULTISENSORY INDOOR/OUTDOOR Core System, Temperature, Humidity, VOC, Ught  Indoor/
PARKING SLOT OCCUPANCY MONITORING  Sansor, Act Sansor Outdoor
INFRASTRUCTURE, NOISE, WEATHER AND  Core System, Temperature, Mumidty, Pressure,  Outdoor
AIR QUALITY MONITORING STATION Ught Sensar, Accelerometer, Magnetic Sensor
IDENTIFICATION AND HEALTH OF PEOPLEIN  Core System, Tempersture, Humidity, Pressure,  Wearable
AWORKING . i Acoustic Sensor,
Magnetic Sensor, LED
ASSETS AND GOODS TRACKING AND Core System, Temperature, Humidity, Pressare, Indoor/
MONITORING VOC, Light Sensor, Accelerometer Outdoor *Continuous occupancy monitoring in an outdoor
packing lot
S| Ucs  MITIGATING THE IMPACT OF CURRENTAND  Core System, Temperature, Humidity, Pressure, Indoor/
SUTRECPREMCY ;'é"':;;":gf"""'"“"’ Wiemtle S, Sultoa) Nineteen operational scenarios are defined.

Each operational scenariois linked to one of the six defined use cases.

Figure32 AMANDA PowerPoint presentation slides screenshots

The first videgpackageconsisting of 5 twaninute videoswas published in M1To start an
awareness and interest in AMANDA, explainiatenefits for stakeholders antsiimpact on
society A manuscript has been developed by focusing on use cases and operational scenarios,
demonstraing the card's technology and components M17,an additional video was pre-
pared and published asnannouncement of healtiielated use case concerning curreartd
future epidemics. In M22wo exclusive interviews of Dr Charis Kouzinopoulos on the Greek
national television channels ERT1 and ER&® published presentingthe project's current
research status and hoivis proposed to mitigate the effects ofixent and future pandem-
ics.After performing three AMANDA webinars in M29, M36 and MH8,recording was im-
mediately published on the YouTube channel

M https://www.youtube.com/channel/UCMQ70QphtN HA7CXg6DwGDhQ/videos
All videosare alsosharedon the projects LinkedIn and Twitter profige

Envvonmelsng
< 4

Room data:

mmmmu i

- |Temy
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Sending
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Figure33 Screen captures from AMANDA project videos

Among the other project communication materialse application mte (AN1)wasreleased
in M34 and is available on the project website in thésgemination materials" section:

1 https://amandaproject.eu/documents/disseminatiomaterials/send/5dissemina-

tion-materials/4Gamandaapplicatiornote-anl

Accordinglythis technical brochure waaso published on the LinkedInaiwitter social net-
works. The applicationate waspreparedin the onlineformat; however, partners who use it
at different eventsvhile promoting AMANDAave also prepared a print versiorhe applica-
tion note describes the architecture and components integrate itthe Autonomous Smatrt
Sensing Card (A€) developed in the AMANDA project by H2020 partfenghermore, it
explains the technology, performance and digi$ of the AMANDA card amdntains the fol-
lowing subsections: project concept, use cases and incorporated scenarios, conceptual archi-
tecture, wireless communication levels, mechanical specifications, component developers, Al,
data fusion, cybersecurity, wireless communications and localisation.

Figure34 AMANDA application note (AN1)
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5.5 Webinars

To tackle the longerm effects of the COVHD9 pandemic, the Consortium adopted a proac-
tive approachcreated new or additional dissemination and communication mechangsnaks,
showed that AMANDA is resilient grakespite the circumstances and restrictions, it can be
very poductive.A series of 3 webinarsalled"AMANDA- Autonomous Smart Sensing Card
was held The aim of the 1st AMANDA webirthat was held in May 202das to present a
general overview of thAMANDAproject, emphasising the possibility and benefits ohgsi

the uniqgue ASSC to help mitigate the effects of current and future pande#igeople reg-
istered to attend thdirst webinar, and 33 people actually attendesthowing the business and
AOASYOGATAO O2Y VidnEN fegeqréh ardl MBolaifionhke yvitaBaddXvas sent

to 156 email addresses vithe MailChimp campaign, but also CERTH disseminated webinar
invitationsto 440 members of academia in Greece and 500 researchers and research associ-
ates at the Information Technologies Institute and thstitute of Applied Biosciences at the
Centre for Research and Technology Hellas.

156 Recipients

Audience: Amanda project Delivered: Wed, May 5, 2021 3:23 am
Subject: AMANDA Webinar Invitation View email - Download - Print - Share

Opened Clicked Bounced Unsubscribed
Successful deliveries 150 96.2% Clicks per unique opens 38.8%
Total opens 220 Total clicks 27
Last opened 3/17/22 5:28AM Last clicked 5/17/21 8:22AM
Forwarded [¢] Abuse reports [¢]

Figure35The st AMANDA webinar invitation analyticsMailChimp campaign

The second AMANDA webinar was held in December 2021 and was facuserisuccessful
development of ultralow-power temperature sensor and thermal comfort monitoring sce-
nariobut also emphasizetthe highefficiency ofPhotovoltaic energy harvester component for
miniature 10T device®3 registrations were received for tlsecond webinar, and 22 persons
attended.A webinar invitation campaign was prepared and sent via MailChimp to 173 contact
e-mails.Invitations to the webinar were sent twice during November and December 2021 and
were also published on social media to E@se visibility and attract additionatakeholders

173 Recipients

Audience: Amanda project Delivered: Tue, Nov 30, 20219:41am
Subject: 2nd AMANDA Webinar - Invitation View email - Download - Print - Share

Opened Clicked Bounced Unsubscribed
Successful deliveries 167 96.5% Clicks per unique opens 10.0%
Total opens 135  Total clicks 7
Last opened 1/26/22 3:29AM Last clicked 12/2/21 9:15AM
Forwarded 0  Abuse reports 0
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Figure36 The 2nd AMANA webinar invitation analyticsMailChimp campaign

The third episode ofi K BMANDA-! dzii 2 y 2 Y2 dza { Y I M@bingy S5ed wag3 /
held inApril2022, focusing on applying the Autonomous Smart Sensing Card to detect vehicles
and continuous occupancy monitoring in the parking aed presenting custom Al methods

for low-power systemsA total of 24 registrations were received, while 23 registraats
tended the webinarWebinar irvitations for the third webinawere sent twiceto 197 recipi-
entsvia MailChimp during March and April 2022 but also were announced on LinkedIn and
Twitter. For all who werenterested butunable to attend a series of thre@MANDA webinars,

the recording is available at the ZOOM platform amthe News section of the AMANDA pro-

ject website and YouTube channel.

197 Recipients

Audience: Amanda project Delivered: Fri, Apr 8, 2022 5:48 am

Subject: 3rd AMANDA Webinar - Invitation View email - Download - Print - Share

54 3 6 1

Opened Clicked Bounced Unsubscribed

Successful deliveries 191 97.0% Clicks per unique apens 5.6%

Total opens 204 Total clicks 6
Last opened 6/27/22 3:18AM Last clicked 4/14/22 8:50AM

Forwarded 4] Abuse reports o]

Figure37 The 3rd AMANR webinar invitation analyticsMailChimp campaign

5.6 Training sesions

The training sessi@were heldat the project's end to starthe market introduction phase
According to the Grant Agreement, training sessisisuldbe performed in potential clients'
facilities to enable new user experimentation. However, givet the coronavirus pandemic
is still ongoingthe Consortium considereseveraloptions for holdingraining sessionsrain-
ing sessins as a webinarraining sessionat eventsand training sessiogin person, in the
facilities of chosen stakeholdenBuring the participation athe InnoTrans fair in Berlin (Ger-
many), Penta arranged a meeting with compam3VATRONIC demdNew Line Technolo-
gies (DELTA Group)th the aim of presenting the AMANDA project in more detail, the inno-
vations resulting fromhe activities and showing which are the three finaé cases and sce-
narios ofthe AMANDAcard and which of these cases wolld attractiveto the mentioned
companies considering on the scopeludir business and activity.
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c

Figure39 Trahing session at InnoTrans 20-2I2|6VATRONIC doo
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Figure40 Traning session at InnoTrans 2028ew Line TechnologieDELTA Gup

5.7 Participation inexternally organsed events

In the period of M1-M27, the partners havecommunicated aboutheir activities aimingto
promote the AMANDA project. The main objective is to present the AMANDA project and to
enlighten theaudiencewith the project objectivesSpecific information oAMANDA partners'
participationin a number of externally orgasgid events is given at the end of tHsction
(where applicable).

Type of ativity Number of events
Conferences 11
Cooperation with other EU pjects 4
and initiatives

Interviews 3
Posters 2
Presentations to potential custom- 10
ers

Trade show exhibitions 13
Website updates 4
Scientific papers 5
Pitch events 1
Tech talks 3
Round tables 1

Table7 Number of events petype of ativity-attended
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Attended participation M1 -M27

- Conferences
5% 2% - Cooperration with projects and
., 2P 19% initiatives
9% \“ - Interviews
70@; 7% - Posters

- Presentations to potential
customers
5% - Trade show exhibitions
23% + Website updates
+ Scientific papers

+ Pitch events

+ Tech talks

Figure41 Attended participation MaM27

InM28-M45, the partnerscontinued witha whole range of activitie§.able8 belowshows the
activity typesand the number of events partnerattended.

Type ofactivity Number of ezents
Trade show exhibitions 17

Webinars 4

Conferences 12

Cooperation with projects and initi- 1

atives

Table8 Number of events perype ofactivity-foreseen

Attended participation M28 -M45

3%

- Trade show exhibitions

- Webinar

50%
- Conference

- Cooperation with projects and
initiatives

12%

Figure 42 Attendedparticipation M28M45
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5.7.1 CERTH participation
5.7.1.1 Attended participationM1-M12
1= 8 Title Content of activity Date ALECITS
activity try
Confer- 2019 IEEE Interna- AMANDA: An Auton4 10 Septem- | Berlin/Ger-
ence tional Conference of | omous SelPowered | ber 2019 many

Consumer Electronics

(ICCE)

Miniaturized Smart
Sensing Embedded
System

Table9 Disseminatioractivities by CERTWM1-M12

Type of audience

Size of audience

Scientific communityStudents

~150 er academic year

Industry

~10

Endusers

~100

Tablel0 Estimatel number of people reached by CERWIHM12

5.7.1.2 Attended participation M13M27

P BEe- Title Content of activity Date AEECTS
tivity try
DIH presen-| Digital Catpult Lon- | Presentation of 19 January| Online
tation don AMANDA project to| 2021
DIGICAT Digital
Catapult London
Interview Interview of the cur- | Pocket Computer ag 25 Sep- Thessalo-
rent progress of the | a tool against Coro-| tember niki'Greece
AMANDA project in | navirus 2020
the Athenian / Mace-
donian News Agency
Interview Interview on AMANDA project | 30 Sep- Thessalo-
AMANDA and the and the COVIR9 tember niki/Greece
COVIBEL9 mitigation | mitigation scenarios 2020
scenarion the
Greek National TV
channel ERT3
Interview Interview on AMANDA project | 01 October| Thessalo-
AMANDA and the and the COVIR9 2020 niki'Greece
COVIBL9 mitigation | mitigation scenarios
scenarion the
Greek National TV
channel ERT1
Tablell Dissemination activities by CERVIH3-M27
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Type of audience

Size of audience

Industry(DIH presentation)

4

General public (communication campaign

interviews)

N/D

Tablel2 Estimatel number of people reached by CERWIH3-M27

5.7.1.3 Foreseen participatiorfor the period M13M27

Type of &- Plannedjour- Content of activity Estimated Place/@un-
tivity nal/Conference date try

Conference| |[EEE Internationz o jowpower fire | Submitted on| Online
publication | Conference on Artii monitoring and de{ M25

ficial Intelligencel tection system on

Circuits and Syg embeddedsystems

tems using a multilayer

perceptron

Conference| IEEE Internationg A lowpower and| To be submity Barcelona/
publication | Conference or| low-rate indoor | ted on M27 Spain(Onling

Omntlayer Intelli-| crowd counting sys

gent systems tem

Tablel3 Foreseen dissemination activities by CERIIE3-M27

5.7.1.4 Foreseen participatiorfor the period M28M42

Type of Planned jour- | Content of ac-| Estimated Place/@untry
activity nal/Conference tivity date
Journal Specialssue of ParkloT:  Arl M28 Online
publica- "Embedded Intelli-| embedded so-
tion gence in loT Sys- | lution for
tems" MDPI jour- | parking
nal
Journal TBD Size  unconj M32 Online
publica- strained sys-
tion tem integra-
tion
Journal TBD Edge intelli-{ M32 Online
publica- gence algo-
tion rithms on an
embedded
system  with
an emphasisg
on low-energy
consumption
Journal TBD Data fusion al{ M36 Online
publica- gorithms  on
tion an embedded
system  with
an emphasis
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on low-energy
consumption

Journal
publica-
tion

TBD

Cyber security M36
on an embed-
ded system
with an em-
phasis on low

energy
sumption

con-

Online

Tablel4 Foreseen dissemination activities by CERII8-M42

5.7.1.5 Attended participationM28-M45

Physical Systems ar|
loT(CPS&IoT 2022)

I[P e Title Content of activity Date AL
tivity try
Conference | IEEE Sesors Applicaj A lowpower fire| 23-25 Au-| Online
publication | tions Symposiun| monitoring and de- gust 2021
2021 (SAS 2021) tection system on
embedded system
using a Multilayer,
perceptron
Conference | 10th International| An Encryption 07-10 June| BudvdMon-
publication | Conference on Cybel Scheme using Dy tenegro

namic Keys and

Stream Ciphers fo
Embedded Devices

Tablel5 Dissemination activities by CERVIB8-M45

Type of audience

Size of audience

Academic

Unknown(attended online)

Academic

Unknown (attended online)

Tablel6 Estimated number of people reached by CERTH-M238

5.7.2 IMEC participation
IMEC is a research instituéth a significant business netwonkhichdevelogstechnology for

quick adaptation irthe industry. That madé possible to usa business model in which the
dissemination strategfocusesonly on potential customers. The focus of dissemination is on

building intimate business relationships with individual companieat Ewhy inTablel7,

most of the activities are individually adjusted towards preselected companies rather than

widely announced during public events.
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Figure43 Dissemination of AMANDA to BBC visitors

825464AMANDA

Type of ativity

Title

Date

Place/Country

Posters Project poster athe | 01 Septembe019 | HTC 31 Eindhoven
entrance to the ¢ 01 Januarp022 INetherlands
IMEC building
Presentation toa Pitchto Japanese April 2019 Confidential
potential customer | gas sensor manufag
turer
Presentation toa Pitch toBelgium Felruary2019 Confidential
potential customer | based Window pro-
duction manufac-
turer
Presentation toa Discussion with Jure 2019 Confidential
potential customer | technological cam-
pus management
Presentation toa Pitch tothe Dutch March2019 Confidential
potential customer | research institute
Presentation taa Pitch to Japanese | Sepiember2019 Confidential
potential customer | car component
manufacturer
Presentatbn toa Pitches to two Chi- | October2019 Confidential
potential customer | nese component
manufacturers
Presentation toa Pitch to United Sepember2019 Confidential
potential customer | States sensor manu
facturer
Presentation toa Pitch b United Nowvember2019 Confidential
potential customer | States utility com-
pany
Presentation ta Pitch tothe French | August2019 Confidential

potential customer

utility company

Tablel7 Dissemination activities by IMBCL-M12
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Type of audience

Sizeof audience

Visitors of IMEC

~500

Potential customers

20

Tablel8 Estimatel number of people reached by IMBQ-M12

5.7.2.2 Attended participation M13M27

Type of activity Title Date Place/Country
DIH presentation Presentation of 19 January 2021 Online
AMANDA project to
DIGICAT Digital
Catapult London
Presentation tca Advanced Gas seng February 2021 Online/China
potential customer | ing solutions

Tablel9 Dissemination activities by IMBCL3-M27

Type of audiace

Size of audience

Industry

4

Potential customers

6

Table20 Estimatel number of people reached by IMBC13-M27

5.7.2.3 Foreseen participatiorfor the period M13M27

Type of ativity

Title Date

Place/Country

tential customers

Sensors and Actua-| Undefined yet Undefined yet NP

tors B:Chemical

Eurosensors confer{ Undefined yet Undefined yet Undefined yet
ence

Presentations to po-| NP NP NP

Table21 Foreseen dissemination activities by IMAC3-M27

5.7.2.4 Foreseen participon for the period M28-M42

Type of activity Title Date Place/Country
Short course NonCMOShased 13-19 June 2021 Kyoto/Japan
sensors for loT (Online)

Table22 Foreseen dissemination activities by IMAZ3-M42

5.7.3 Lightricity participation

Lightricity has taken paiih various tradeshows and exhibiticevents in 2019, all based in
European countries, where the company has promoted the AMANDA project alongside its
technology. The targeted audienogainly wasndustrials and stakeholdsr(seeTable24 and
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Table26) that could understand the benefits of the AMANDA platform while providing useful
feedback for the different use cases that are still under development. These interactions have
been key to ensure that the AMANDA system specifications are in linghgithdustrys ex-
pectatiors. Eventsnoted in Table23 and Table25 were also an opportunity to monitor any
competitor's activity. NCAMANDA demonstrators were availabledloow at this stagehow-

ever, the objectives of the AMANDA project were clearly explained and adapted to the type
of audience. The latest AMANDA dissemination material (flpesterg will be shared in the
upcomingevents described iffable28. Lightricity has also updated its company website to
provide a description of the AMANDA project a@dnsortium, and directly linked the
webpage to the AMANDA official site.

5.7.3.1 Attended participationM1-M12

Type of ativity Title Date Place/Country
Tradeshowexhibi- | SIDO2019 April 2019 Lyon/France
tion/ Conference
Tradeshowexhibi- | IDTechEx2019 April 2019 Berlin/Germany
tion/ Conference
Tradeshowexhibi- | ISWC October 2019 Barcelona/Spain
tion/ Conference
Website update Lightricity website | Mid-2019 UK

page on AMANDA

with link to

AMANDA project

website
Preparation of publi-| Joint IEEE publica- | September2019 -
cation tion with CERTH, | now

EPEASNd llika

Table23 Dissemination activitie by LightricitM1-M12

Type of audience Size of audience

Scientific community (mostly academic) | ~100

Industry (potential customers) ~300

Others (mixed audience) ~200
Table24 Estimatel number of people reached by LightrichNd1-M12

5.7.3.2 Attended participation M13M27

Type of activity Title Date Place/Country
Presentation/Confer- | Sensors Solution Irf 19 May 2020 Brussels/Belgium
ence ternational (Online)

Pitch event Digital Catapult's | 08 September 202( Online
Future Networks
Lab Accelerator
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Showcase and
DemoDay

Tradeshowexhibi-
tion/Conference

Energy Harvesting
2020

25 November 2020

Birmingham/UK
(Online)

Preparation of publi-
cation

Joint IEEE publica-
tion with CERTH,
EPEAS and llika

January 202ow

Online

Table25 Dissemination activities by Lightrick§13-M27

Type of audience

Size of audience

Scientific community (mostly academic) | ~100
Industry (potential customers) ~200
Others (mixed audience) ~300

Table26 Estimatel numberof people reached by Lightricity13-M27

5.7.3.3 Foreseen patrticipatiorfor the period M13M27

Type of activity Title Date Place/Country
Tradeshowexhibi- | Embedded World | February 2020 Nuremberg/Ger-
tion/Conference many
Tradeshowexhibi- | Rail Live! March 2020 Madrid/Spain
tion
Presentation/©@n- SSI March-April 2020 Brussels/Belgium
ference
Tradeshowexhibi- | Sido2020 May 2020 Lyon/France
tion /Conference
Tradeshowexhibi- | IDTechEx2020 May 2020 Berlin/Germany
tion /Conference
Tradeshowexhibi- | ISWC Odober 2020 Barcelona/Spain
tion /Conference
Tradeshowexhibi- | Electronica November 2020 Munich/Germany
tion /Conference

Table27 Foreseen dissemination activities by Lightriéity3-M27

5.7.3.4 Foreseen patrticipatiorfor the period M28M42

Type of activiy Title Date Place/Country
Tradeshowexhibi- | Embedded World | March 2021 Nuremberg/Ger-
tion/Conference many

(Online)
Tradeshowexhibi- | Rail Live! June 2021 Madrid/Spain
tion
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Presentation/Con- | SSI June 2021 Brussels/Belgium
ference

Tradeshowexhibi- | Sido2021 September 2021 Lyon/France
tion /Conference

Tradeshowexhibi- | IDTechEx2021 thd Berlin/Germany
tion /Conference

Tradeshowexhibi- | ISWC October 2021 Barcelona/Spain
tion /Conference

Table28 Foreseen dissemination activities by LigtityiM28-M42

5.7.3.5 Attended participationM28-M45

Type of activity Title Date Place/Country
Trade show exhibition Sensor Solutions | 9-10 November Brussels/Belgium
/Conference International 2021

Trade show exhibition Consumer Elec- 5-8 Jamary 2022 Las VegdblSA
/Conference tronic Show

Table29 Dissemination activities by Lightricity MB&45

Type of audience Size of audience

Scientific community (mostly academic) | ~250

Industry (potential customers) ~400

Others (mixed audience) ~600
Table 30 Estimated number of people reached by Lightricity M24&5

5.7.4 EPEAB®articipation
EPEASdissemination activities are focused time PMICas well as on thénage sensor and
related to global requirements of 10T deviasergy havesting requirementdn its activities,
EPEAS$lanned to

1 Exhibit and explaiEPEABroducts at tradeshows

1 Add an online web page section iaMANDA

1 Present the AMANDA project at events with flyer

T Introduce the project ta customer when relevant

1 Promot the partners based on customer requirements
When attending tradeshows, along with its living demonstrati@REAShows some custom-
er's product Yith their agreementand an AMANDA flyesde below. EPEA8emonstrators
are some sensors (T°/humidity xlmeter and accelerometer) with a radio communication
(SigFox, LoRa, Beacon BLE) supplied by energy harvesting. The aim is to shoaRiebd$le
products working and integratedtm loT-like devices.
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The world in your hands

ﬂl’F‘LHMHNDH
5

Figure44 EPEASN the AMANDA web site

5.7.4.1 Attended participationM1-M12
EPEASas attended everst noted inTable31 and Table32. A presentation orthe AMANDA
projectwas availablat the EPEABooth.

-

N5 CONNECT

SINGAPORE « 20 - 21 NOVEMBER 2019
Figure45 EPEAS&ttended participation

Type of activity Title Date Place/Country

SigFox ecagystem and| SigFox Connect 20-21 November SingaporeAPAC
exhibition 2019 2019

Table31 Dissemination activities lyPEAS1-M12

5.7.4.2 Attended paticipation M13-M27

Type of activity Title Date Place/Country

Trade show exhibition Consumer Elec- 7-10 January 2020 | Las Vega&/SA
tronic Show (CES)

LoRa ecsystem and | The Things 2020 | 30-31 January 2020 AmsterdamEMEA
exhibition

Trade show exhibition Embedded World | 2527 February NurembergEMEA
2020 2020
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Trade show exhibition SIDC2020 03-07 September | LyonEMEA
2020

Table32 Dissemination activities by EPEME3-M27

Type of audience

Size of audience

SigFox Conne@019- Industy

2000 participants

Consumer Electronic Sh@@ESy Industry,
general public, customers

180000 attendees expected, and more thg
4500 exhibitors

The Things 202Q.oRaWAN'LoRa eceys-
tem, industry, customers

2000 visitors and all majors actors of the
LoRa eceystem

Embedded World, Embedded electronic
specialists

938 exhibitors and 150000 visitors

SIDC2020¢ Industry and customers

150 exhibitors

Table33 Estimatel number of pe

ople reached by EPBME3-M27

5.7.4.3 Foreseen patrticiption for the period M13M27
EPEAS8as planned to participate at the following trade shaduging2020:

2020

LYON, FRANCE

sido &

M

Consumer
Technology
Association

embedded

ANNOVER Bl

THE THINGS

NETWDOREK

% elec

H
fb MESSE

Nuremberg, Germany
February 21,2020

tronica

Figured6 EPEA®reseen participation

Type ofactivity Title Date Place/Country
Trade show exhibi- | CES 7-10Januan2020 | Las Vega&/SA
tion
LoRa ecesystem Thinks Networks 30-31Januan2020 | AmsterdamEMEA
and exhibition
Trade show exhibi- | Embedded World | 25-27 February NurembergeEMEA
tion 2020
Trade show exhibi- | Hannover Messe 20-24 April 2020 Hamover/EMEA
tion
September 2022 69 PENTA



Deliverable D7.11 Dissemination Level (FU 825464 AMANDA

Trade show exhibi- | SIDO 12-13May 2020 LyonEMEA
tion

Trade show exhibi- | Electronica 10-13November Munich/EMEA
tion 2020

Table34 Foreseen dissemination activities BPEASI13-M27

5.7.4.4 Foreseen participatiorfor the period M28-M42

Type of activity Title Date Place/@untry
Tradeshowexhibi- | Embedded World | 1-5 March 2021 NurembergeMEA
tion (Online)
Tradeshowexhibi- | SIDO 22-23 September Lyan/EMEA
tion 2021
Tradeshowexhibi- | SIDO 09-10 November ParisEMEA
tion 2021

Table35 Foreseen dissemination activities by EPEIR8-M42

5.7.4.5 Attended participationM28-M45

Type of activity Title Date Place/Country
Trade show exhibition CES 5-8 January 22 Las Vegas/USA
Trade show exhibition 10T World Congres} 10-12 May 22 BarelondEMEA
Trade show exhibition Embedded World | 21-24 June22 NurembergEMEA
Trade show exhibition Sensors Converge| 27-29 June22 San DiegJSA
Trade show exhibition Sido Lyon 14-15 September LyonEMEA

22

Table36 Disseminatia activities by EPEA®8-M45

Type of audience Size of audience

Consumer Electronic Shd@ESY Industry, | >300
general public, customers

IoT World Congressindustry, customers | >100

Sensors Convergeindustry, customers >200

Embedded World, Embedatd electronic >600
specialists

SIDC2020¢ Industry and customers >300
Table37 Estimated number of people reached by EPEASM28

5.7.5 ZHAWparticipation
ZHAW is involved in teaching, research and dissemination of technologies.dbongein-
sights derived from this project will flow in teaching activities, helping to enhance courses and
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rectly or indirectly from the project will be used for opdaors activities geared at promoting

technologies and bringing them nearer to the masses. Dissemination will also be done by at-

tending conferences, contributing in specialised journals and popular science journals.

5.7.5.1 Attended participationM1-M12

ICCE Berlin 2019

tonomous SeHPow-
ered Minidurized
Smart Sensing Em-
bedded System

Type of ativity Title Date Place/@untry
Keynote at loT IoT Everywhere? 28 May 2019 Lausanne/Switzer-
Techtalk (Amanda | Harvesting energy tc land
presented as exam-| power future loT
ple) nodes
Conference paper | AMANDA: An Au- | September 2019 BerlinGermany

Table38 Dissemination activities WHAWM1-M12

Type of audience

Size of audience

Students (Internet of Things class)

Approximately20 per semester

ScientificCommunity (Conferences)

In the order of indreds

Table39 Estimatel number of people reached IEHAWM1-M12

5.7.5.2 Attended participation ML3-M27

Congress 2020

Type of activity Title Date Place/@untry
Conference presen-| dPowering Sigfox | 25-27 February NuremberglGer-
tation at Embedded | nodes with har- 2020 many
World 2020 @SaitSR Sy
Conference presen-| Oral presentation: | 17-18 September | Online
tationsatSth IEEE |a [ 26 t 2 6 S| 2020
International Sym- | RaWAN node baseq
posium on Smart on FRAM Microcon-
and Wireless Sys- |G NP f f SNE @
tems Videopresentation:

a[ 26 [ A3TK

Autonomous Lo-

wk21b b2R
Conference presen-| @ ¢ KS | YI y| 10 November 2020 | Orline
tation at Wireless |2 S Ol ¢

Table40 Dissemination activities by ZHAWL3-M27

Type of audience

Size of audience
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nity, industry

Embedded World 2020: scientific commu:-

30

5th IEEE International Symposium on Sm
and Wireless Systems: scientific commun

50 attendees (oral presentation), 70 views

(video presentation)

nity, industry

Wireless Congss 2020: scientific commu-

20

Table41 Estimatel number of people reached by ZHAWL3-M27

5.7.5.3 Foreseen patrticipatiorfor the period M13M27

Type of ativity

Title

Date

Place/@untry

Conference paper i

In preparation

Early 2020

Winterthur/ Switzer-

preparation (about EH and in- land

door positioning) Cancelled (COVAD

19)

Teaching loT loT class Felruary ¢ May Winterthur, Zu-
(AMANDAas exam- 2020 rich/ Switzerland
ple in course) Online teaching
Open doors activit | Nacht der Technik | July 2020 Winterthur/Switzer-
for public- land

AMANDAposter

CancelledCOVIP
19)

Table42 Foreseen dissemination activities BHAWM13-M27

5.7.5.4 Foreseen participatiorfor the period M28-M42

Type of activity Title Date Place/@untry
Conference or jour- | Low power indoor | thd tbd
nal paper localisation
Journal paper Related to Cpand | Q4 2022 Journal paper in
loT preparation
Conference or jour- | Related to High per thd tbd
nal paper formance compu-
ting and EH
Journal paper Related toLow light | Q4 2022 Journal paper in
(around 5 lux) en- preparation
ergy harvesting,
user interface and
short-range wireless
Journal paper Related to Low light| Q4 2022 Journal paper in
energy harvesting preparation
andlongrange
wireless
Conference presen-| Related to Low light| November 2022 Munich, Germany
tations energy harvesting,
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Wireless Congress | TEG energy harvest
ing
Table43 Foreseen dissemination activities by ZHM28-M42

5.7.5.5 Attended participationM28-M45

Type of activity Title Dae Place/Country
Teaching loTsplar | 10T class Februaryg May Winterthur, Switzer-
EHas example in 2022 land
course)

Open doors for pub-| Nacht der Technik | 8 July 2022 Winterthur, Switzer-
lic Presentation of stu- land

RSy (G Q& LIN.
Conference and Fai| Using New Memory| 23 June 2022 Nuremberg, Ger-
Presetation of pa- | technologies to Re- many
per duce the Energy Re

quirements of

LPWAN Nodes

Table44 Dissemination activities by ZHAW28-M45

Type of audience Size of audience

Embedded World cderence in Nurem- 30
berg, June 2022

Industry and academia

Nacht der Technik (open doaastivity). >200
General publizisitingandi SSA y 3 3
work, including 2 projects related to
Amanda techniques

Students in 10T class 32
Table45 Estimated number of people reached by ZHM&B-M45

LY HAaHHZI (¢ 2lorarojedtRvere @craalizedStGdérss developed a sensor node
for plants orasmall garden. Measures important parameters amhsmits the data to a gate-
way for dsplay. Bluetooth Low Energy (long Rarigased. The sensor éergy autonomous
(powered by a small solar cell). Good range indoor and outd®mall solar cells, hybrid lew
leakage storage, BLE long rang mode (coded PHY). RH&T, soil nibigxadul), illuminance
sensors, booster and power management. Workhadark for days thanks tstorage. Rasp-
berry Pi as gateway and web server to receive, store datalaasigistribute parameters
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Bachelorarbeit (ET)

Plant Sensor with Energy Harvesting and
Bluetooth Low Energy

Autoren Lukas Ribi

Simon Uebigau
Hauptbetreuung Marcel Meli
Nebenbetreuung Benjamin Maij
Datum 10.06.2022
Zu Hause Gartnerei Landwirtschaft

BLE LR O dBm (550 m)

Figured7{ G dzRSy (i Qa aZP®§t 2 NJ LIN2 2SO

Furthermore, he students developed a Lepower sensor node to deteatoor handle us.

The information can be used to determine when the door handle shmeildeaned. This helps
targeted cleaning icases of pandemics such as CGMDrhe nodavas built to fit in a given

door handle often used in Switzerland. It can be adapted for other handle types. Many other
uses ardoreseen. Data is transmitted wirelessly using BLE (plasticteandles). Tested range

of >30 metes in school roomsBattery powered. Capacitive, accelerometer, temperature
sensingLink to Amanda: Low power techniques, BLE radio, sensors from Microdul, small mod-
ule.
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Bachelorarbeit Elektrotechnik
Low Power Door Handle Activity Detector
Autoren Muenes Canoski
Livio Derungs
Hauptbetreuung Prof. Dr. Marcel Meli
Nebenbetreuung Benjamin Maij
ZHAW Partner ZHAW-InES

Figure48{ (i dzRSy i Qa ol OKSt 2NJ LINP2S Ol 0%l ! 2

5.7.6 ILIKAparticipation

llika has primarilyparticipated in the dissemination of AMANDA by way of public speaking at
the events shown below. llika has designedtiations of thePowerPoint slide below to pro-
mote AMANDAsometimes with more technical content when necessary)

Autonomous Smart Sensing Card ilika  stereax'
Environment sensing and asset tracking " ’i‘ ———
h ;rui"cifg
4 Sensors: ‘umec
4 Air quality 7, penta
4 Temperature (B) e-peas
4 Humidity MICRODUL
4 Fingerprint Zh
A Image

4 Long range tracing/positioning
- 4 Powered by PV panel and thin
AMANDA  sojid State Battery

Figure49 Mentioned AMANDA on the llika website

LftA]l dzaSa 2F !a! b5! Q& LINARYGSR O2fttFGSNIrta Fd
verge, 2629 June 22, San Jose, U8ika has also mentioned AMANDA tireir website:
https://www.ilika.com/latestnews/autonomoussensordeploymentproject

5.7.6.1 Attended participationM1-M12

Type of ativity Title Date Place/Country

Conference HITEN 8 July 2019 Oxford/UK

September 2022 75 PENTA


https://www.ilika.com/latest-news/autonomous-sensor-deployment-project

Deliverable D7.11 Disseminat

ion Level (RU 825464 AMANDA

APEC

Conference

17 March 2019 Anaheim/TX

Table46 Dissemination

activities bijikaM1-M12

Type of audience

Size of audience

Scientific audience

50+

Industry

50+

Table47 Estimata&l number of

5.7.6.2 Attended participation M13M27

people reached HitkaM1-M12

Type of activity Title Date Place/@untry

Conference Sensor Solutions In{ 19 May 2020 Online
ternational 202019
May 2020

Conference Machine Failure ang 06 August 2020 Online
Prevention Technol-
ogy MFPT 20

Contrence Energy Harvesting | 25 November 2020 | Online
EH2020

Table48 Dissemination

activities by Ilikd13-M27

Type of audience

Size of audience

Scientific audience

100+

Industry

100+

Table49 Estimatel number of people reached by Ilikd13-M27

5.7.6.3 Foreseen participatiorfor the period M13M27
Type ofactivity Title Date Place/@untry
Conference EnerHarv June 2020 (tbc USA (tbe
Conference Sensors Expo 22 Jauary 2020 San DiegdJSA

Table50 Foreseen dissemination activities likaM13-M27

5.7.6.4 Foreseen participatiorfor the period M28-M42
Type of activity Title Date Place/@untry
Trade show ghibi- | Sensors Expo 28-30 June 2021 San José&JA
tion
Conference APEC, Applied 9-12 June 2021 Online
Power Electronics
Conference

Table51 Foreseen dissemination activities by 11M28-M42
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5.7.6.5 Attended participationM28-M45

Type of activity Title Date Place/Country
Conference APEC, Applied 9-12 Jure 2021 Online
Power Electronics
Conference
Conference North American 13 January 2022 In-person, Orlando,
Neuromodulation Florida/USA
Society 25th Annual
Meeting
Trade show exhibi- | Sensors Converge | 26-29 June 2022 In-person, San Jose
tion USA

Table52 Dissemiation activities by Iliki28-M45

Type of audience Size of audience

Scientific audience 200+

Industry 200+
Table53 Estimated number of people reached by [IM28-M45

5.7.7 Microdul participation
Microdul dissemination activities ogentrate on the MS8892 capacitive sensor and MS1089
temperature sensor. Traditionally these activities include:
1 Exhibiting at trade shows
1 Cold acquisition by Microdul and by its representatives in Germany and Italy
1 Information on WekSite, Datasheets, Afipation Notes and Flyers
1 Postsand direct contacon social media such as Linkied Greater than 60 direct con-
tacts were aaproached. An overview document including MS8892 and MS1089 was
sent (status July 2022).
1 Presentations at events
1 Promotion via memerships with Swiss MedTech, SwissT.net, IEEE, IGExact and mi-
croTec Sudwest
1 Webinars
1 Emails to existing customers (about 50 mails sent until July in 2022)

Information on website
MS8892 Ultrd_owPower WakeJp Sensor
https://www.microdul.com/en/ultralow-power-sensors/humarbody-detector/

MS1089 Ultrd_owPower Temperature Sensor
https://www.microdul.com/en/ultra-low-power-sensors/temperatursensor/
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MA8892B

el b Summa
Datasheet

ApplicationNote
Flyer

Ultra-Low-Power Wake-Up:
The power saving switch for
autonomous applications

MS1089A

Summary
Datashet

Application note
Flyer

MIGRODUL

Environmental Monitoring
Nano-Power Temperature Sensor

Table54 Information on AMANDA and dissemination material on Microdul website

Miscellaneous dissemination activities

Prototypes of the capacitive sensbtS8892A in QFN16 wesailable inSeptember2020.
Although the MS8892A samples were suitable for MMANDA projecithere was a design
bug that affectedhe standalone operatiopand a redesign was started. Samples of MS8892B
were available in early 2022 c#vities to promote theMS8892started in 2021and are con-
tinuing in 2022as listed above and Ibmw.

Prototypes of the temperature sensor MS1089 in a SIBICase were available in March 2021
for the unconstrained prototype. The CSP version was made available in early 2022. Activities
to promote the MS1089 started in 2022.

Generally, disseminationas been delayed by COVID19. Two abstracts detaieddrafted

and submitted in 2019 for presentations in 2020:
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https://www.microdul.com/en/assets/public/images/content/MS1089_ApplicationNote_M90-31-1909.pdf
https://www.microdul.com/en/assets/public/images/content/MS1089-Flyer-E.pdf
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1 An abstract entitled "CMOS mixetignal array technology and what it can do for you"
(M90-21-1021) wassubmitted for inclusion at the micr@E Sudwest Cluster Confer-
ence in Freiburgn March 2020 The conference was postponed to"1Blarch 2021
due to COVID. Twalides mentionedthe AMANDA project.

1 An abstract entitled "Ultrd_ow-Power Capacitive Sensors based on Microdul's own
semicustom, mxed-signal array technologyivas submitted for inclusion at the
IDTechEx trade show/conference in BeilinMay 2020.Unfortunately, this trade
show was cancelled.

1 LyaidSIFREZ aAONRBRdzZ GdzZNYy SR GKS -LoiN®weSGad F GA2Y A
pacitive{ Sy & 2 NEI1£1022 apd gave this on the 23f March 2021. 29 people
attended the webinar.

f ' FTGSNI GKS 6SO0AYLIFNE aAiAONRBRdAzA ddeRpw@iRCaid KS
LI OAGA DS {2510682nhEs howavhilable on the website. 27 pesplave
viewed the webinar since March 2021 (Status July 2022).

> NIANS
Merth Amciezn NevemeehiEiem ‘A~

sy 2020 WEST

COMPAMED Leading International Trade Fair
; —
DUSSELDORF, GERMANY

(0p))
>

16-19 NOVEMBER 2020 THE BENCHMARK FOR TECHNOLOGY

Memzer 'Q:nln-u. ance

NEWS | WEBINAR: SAVE SYSTEM POWER WITH ULTRA-
LOW-POWER CAPACITVE SENSORS a‘g’;? gc S W | S S
‘rmarnn-mmuom-n»exfx-r B DAY .... MEDTECH
Saue Sy3tem SoWe! wih D bw SOmer CI0ICATE Tensr =051 Expo
Microdul Capacitive Sensors
How do they work?
Where to use what?
* Dynamic sensors
* Human Body Detection
* AMANDA-Project |
Figure50 Microdul attended participation
5.7.7.1 Attended participation M13M45
Type of activity Title Date Place/Country
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Trade show exhibi- | NANS20 (North 23-26 January 2020| Las Vegas/USA
tion American Naro-

modulation Society

Conference)
Trade show exhibi- | MD&M West 11-13 February CA/USA
tion 2020
Trade show exhibi- | SwissMedTedbay | 22 September 2020| Bern/Switzerland
tion
Virtual trade show | Compamed 16-18 November Duseldorf/Germany

2020

Virtual trade show

microTec Cluster-
Konferenz 2021

16-18 March 2021

OnLine (Germany)

Webinar

Ultra-Low-Power
Capacitive Sensors

23 March 2021

OnLine (Microdul)

Virtual trade show

Sensor & Test

04-06 May 2021

Ontline (Germany)

Trade shav exhibi- | MD&M 10 August | 10-12 August 2021 | Anaheim, California
tion 21
Virtual trade show | IVAM HighTech 25-25 August 2021 | On-Line (Germany)

{dzYYAGZ a
Body Detection &

Temperature Moni-

G2NAYy2E  a

1073
Trade show exhibi- | Sindex 2021 31 August;, 2 Sep- | Bern, Switzerland
tion tember 2021
Trade show exhibi- | SwissMedTechDay | 8-9 September 2021 Bern, Switzerland

tion

Trade show exhibi-
tion

SwissMedTech Expi

14-15 September
2021

Lucerne, Switzerlan(

Tutorial

Ultra-Low-Power
Capacitive Sensors

From September
2021

Microdul Website

Trade show exhibi-
tion

NANS2ZNorth
American Neuro-
modulation Society
Conference)

13-15 January 2022

Orlando, Florida,
USA

Trade show exhibi-
tion

MD&M West 2022

12-14 April 2022

Anaheim CA

Trade show exhibi-
tion

MedTec 2022

3-5 May2022

Nurnberg, Germany

Trade show exhibi-
tion

Sensor & Test 2022

10-12 May 2022

Nurnberg, Germany

Trade show exhibi- | SwissMedTechDay | 14 June 2022 Bern, Switzerland
tion
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Table55 Dissemination activities by Microdm13-M45

Type ofaudience Size of audience

NANS2020, 2022 Neuramodulation com- | 19005000 people
panies

MD&M West2020, 2021 and 202Medical | 20000 professionals
companies

SwissMedTechDay 2020, 2021, 2022 Estimated 100 companies, 500 people

Compamed020 Medical corpanies 45000 visitors

microTec ClusterKonferenz 2021: Industr] 200 attendees
companies

Webinar 2021: Development Engineers | 29 people viewed the webinar

Sensor & Test, 2021, 2022 +ANLdzZf 6HMOZ oTn
(22)

IVAM HighTech Summi021 250 companies, 93 contacts

Sindex2021: Industrial companies 13000 visitors

Tutorial from 2021 27 contacts (status July 22)

SwissMedTechExpo 2021 160 exhibitors, 3000 visitors

MedTechLive 2022 400 exhibitors

Table56 Estimdaed number of people reached blicrodulM13-M45

5.7.7.2 Foreseen participation for the period Mi3-M45 and after M45
Microdul has planned exhibitions die following trade shows in 2022

COMPAMED

Dusseldorf, Germany 14-17 November 2022

Member of @ MEDICAlliance

Weltleitmesse und Konferenz der Elektronik

FA Y i
‘7 EIeCtron ICG 15.-18. November 2022 | Trade Fair Center Messe Miinchen

Figure51 Microdul foreseen participation

Type of activity Title Date Place/Country
Trade show exhibi- | Electronica 15-18 November Munich/Germany
tion 2022
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Trade show exhibi- | Compamed 14-17 November Dusseldorf/Germany
tion 202

Table57 Foreseen dissemination activities bydiidulM43-M45 and after

At trade shows and for membership of Swiss MedTech, SwissT.net, IEEE, IGExact and microTec
SudWest, dissemination is supported by:

1 Demonstrators for the capacitive sensors and temperature sensors

1 Flyers

i Oneto-one contact with pogntial customers
Cold acquisition and posts on social media will be supported with:

1 A presentation containing a market pitch to highlight applications and product ad-

vantages

9 Videos are planned towards the end of 232 illustrate product advantages

1 Websik information including datasheets, application notes and flyers

I Sample are availabléor potential customers

Type of audience Size of audience

Electronica: Consumer and Industrial cornr 80000 visitors expected
panies.

Compamed: Medical companies 100000visitors expected
Tableb8 Estimatal number of visitors to trade shows where Microdul exhibits

5.7.8 PENTAparticipation

PENTAs heavily involved in public traffic and Smart Cipesjects Dissemination activities
liein the promotian of productsEachPENTA activitgmphasises involvement in the AMANDA
project, promotingits goals and project partners.

penla HOME  SYSTEMS ANDSOLUTIONS ~ PRODUCTS ~ SERVICES ~ SUPPORT ~ NEWS  ABOUTUS  EUPROJECTS “
1D 5SS TEMS

wropsko ija
zajedna do fondova EU

OUR PROJECTS

o Bus Xarta SPARK SerSe SEAMANDA (5 SIATIE® 562 Sunsae

aaaaaaaaaaa

Figure52 Mentioned AMANDA projean PENTAvebsite
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EU Projects

AMANDA
AutonoMous self-powered miniAturised iNtelligent sensor for PR
environmental sensing anD asset tracking in smAT IoT environments. R'MRNDH
AMANDA s 3 European project funded under the Horizon developir
eyt s s tecdinrane e Salyriy
or used as wearable and with a maintenance-free ifetime of more then ten years. Our motivation for research,
innovation, ie i ion of the AMANDA project, e i a

3 < ; Sinia s umidity, o

and occupancy), people and asset security (imaging, tracking, dz the pandermi

SUNSAFE loT
The solution for a safe day at the beach

2(:)3 SunSafelsT

The i 1 oT, ith an upper
ic cells, which between the

beach. SUNSAFE loT functi ing connection to other loT devices on the

beach and nd in the cloud. The SUNSAFE oT is

innovative, intelligent, safe, robust and energy independent.

=N

SMART ECO PARKING &S
Intelligent parking solutions that create smart cities.

SMARTECO
PARKING

The EU funded project represents the transition of the current urban mobility through the innovative service

“SMART ECO PARKING" product "SMART PARKING” transport solutions for
be i the imy
i ban areas. the project i ion are smart
parking lots wi and increasing the share of green
aihelnis R i cqualty i it

Enje vifjeme nije
uge posiovne o

ECO PARKING

| Ponuda pametnih rjefenjo  namijenjenih  urbanom
prometu | parkingu uz razvoj zelene infrastrukture moZe
utjecati na ublaZavanje klimatskih promjena u urbanim
podrugjima. Upravo stoga Je sredstvima EU sufinanciran
projekt naziva SMART ECO PARKING koji okuplia trd
hrvatska poduze¢a PENTA, SENSUM i 3E PROJEKTI koji uz
podriku integratora  ECORYS HRVATSKA nude na
europskom trzi§tu inovativnu uslugu SMART ECO PARKING
te inovativni proizvod SMART PARKING.

Dissemination Level (FU

825464AMANDA

() penta

PENTA d.o.0., osnovana 1990. godine, jedan je od vodetih integratora sustava automaske
identifikacijc asoba i ohickata s naglaskom na napredne tehnologije (REID, NFC, LoRaWAN, 1oT..),

Sudjelovanjem kao parmer u Smart City* projektima u Hrvaskoj i regiji, Penta osigurava
wlastiti razvoj, proizvodnju i senvs elektronickih uredaja za automatsku identifikaciju, registraciju
i kontrolu pristupa, ali i interni razvoj i odriavanje softvera. Penta pruza usluge u podruéju
upravljanja inteligentnim transportnim  rjeienjima i sustavima tc upravljanja prometom u

‘mirovanju (parkingom) s naglaskom na rjesenja u urbanim podrugfima.

Bogat portfclj ricienja, koji sc prilagodava potrebama i zahtjcvima korisnika éine sliededi sustavi:

u BusCARD uePASS

antobusng kartica kartroin pistupa
= CityPASS = GOZBIKE

padsin karticn bike sharing, elramakil, troclice
= SmartPark = elarta

pametni porkimi sustor IT sustcae prodaje utobusnin karata na kascima

AMANDA - jedna kartica, a toliko
moguénastii rjeSenjal

AMAND cijski

shikowvni, te CC
) kao 1 nm ki ih of
Autonomnost  kartice

im  modulom,
= PENTA = CERTH

= MICRODUL = IMEC

= E-PEAS = ZHAW

= ILIKA

» LIGHTRICITY

Figure54 Mentionthe AMANDA project in the SMART ECO PARMb¢Gure

5.7.8.1 Attended participationM1-M12

Type of ativity Title

Date Place/muntry

Tech Talln Croa-
tian Chamber of
economy

loT technology in
smart cities

19 June2019 Pula/Croatia

National Cultural
Card

Presentation irthe
Ministry of Culture
of the Republic of
Montenegro

03-06 September
2019

CetinjeMontenegro

September 2022
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Tech talk in Croatial Enegy Efficiency in | 3 October2019 Pula/Croatia
Chamber of Econ- | Construction, Inno-
omy vation and Environ-
mental Protection
Conference Urban traffic at a 10-11 October 2019 | ZagrebCroatia
standstill

Table59 Dissemination activities BIWENTAM1-M12

Typeof audience

Size of audience

A mixed audiencef academicsstudents ~150
Mixed audience ~100
Tech talk mixed audience of academics | ~300

and industry students and scientific com-

munity

Table60 Estimatel number of people reaatd byPENTAI1-M12

5.7.8.2 Attended participation M13M27

Type of activity Title

Date

Place/country

Round Table Innovative Solutions
For Smart Urban

Mobility

26 November 2020

Online/Croatia

Kickoff meeting Smart Eco Parking

22 December 2020

Online/Croatia

Kidk-off meeting SUNSAFE loT

03 February 2021

Online/Croatia

Table61 Dissemination a

ctivities by PENWIA3-M27

Type of audience

Size of audience

Mixed audience&cientific communityin-
dustry, IT sector, public city companies)

33

Table62 Estimatel number of people reached by PENWIA3-M27

5.7.8.3 Foreseen participatiorfor the perio

SMARTCITY

EXPO WORLD CONGRESS

September 2022

d M13M27

/ INTERTRAFFIC
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Innolrans

9
e

Figure55 PENT Aoreseen patrticipation

825464AMANDA

Intellinent Urban Transport Systams

Type of ativity Title Date Place/@untry
Trade showexhibi- | InnoTrans 22-25 September| Berlin/Germany
tion 2020
Conference and IT-TRANS 3-5 March2020 | KarlsruhéGermany
trade showexhibi-
tion
Tradeshowexhibi- | SMART CITY EXPO | November2020 | BarcelonaSpain
tion World Congress
Tradeshowexhibi- | INTERTRAFFIC 21-24 April2020 | Amsterdam/The
tion Netherlands

Table63 Foreseen dissemination activities BENTAM13-M27

5.7.8.4 Foreseen participatiorfor the period M28-M42

Type of activity

Title

Date

Place/country

Tradeshowexhibi-
tion

SMAR CITY EXPO
World Congress

16-18 November
2021

Barcelona/Spain

Conference and IT-TRANS 08-10 March Karlsruhe/Germany
trade showexhibi- 2022

tion

Tradeshowexhibi- | INTERTRAFFIC 29 Marchg 01 Amsterdam/The
tion April 2022 Netherlands

Table64 Foreseen dissemination activities by PEINIR2S-M42

5.7.8.5 Attended participationM28-M45

Type of activity

Title

Date

Place/country

Webinar

AMANDA Autono-
mous Smart Sensin
Card

17 May 2021

Online

Trade show exhibi-
tion

Smart City Expo
World Congress
2021

16-18 November
2021

Barcelona/Spain

Exhibition

EFECSEuropean
Forum for Electronig

23-25 November
2021

Online

September 2022
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Components and
Systems 2021
Webinar AMANDAc Autono- | 07 December 2021 | Online
mous Smart Sensin
Card
Meeting Smart Eco Parking | 25 March D22 Online
Trade show exhibi- | Intertraffic Amster- | 29 Marchg 01 April | Amsterdam/The

tion dam 2022 2022 Netherlands
Webinar AMANDA; Autono- | 19 April 2022 Online

mous Smart Sensin

Card
Conference [ SGQ&a DNR|06May 2022 Pula/Croatia
Trade show exhibi- | IT'-TRANS 2022 10-12 May 2022 Karlsruhe/Germany
tion
Webinar Smart Eco Parking | 01 June 2022 Online

Trade show exhibi-

InnoTranx2022

20-23 September

Berlin/Germany

tion

2022

Table65 Dissemination activities by PENWVIZ8-M45

Type of audiece

Size of audience

AMANDA Webinar series (mixed audienc

78 atendees

Smart City Expo World Congress (Industr,
customers, scientific community)

14000 visitors

EFECSEuropean Forum for Electronic
Components and Systems 20@ddustry,
running projets, associations, representa-
tives of funding instruments)

59 visitors at the AMANDA virtual booth

Smart Eco Parking meeting (Industry)

5 participants joined the meeting

Intertraffic Amsterdam 2022 (Industry, IT
sector, city representatives)

23526 visitos

[ S Q aconfeMBeéIndustry, scientific | 1000 visitors
community)
IT-TRANS 202@ndustry, IT sector, city rep| 6500 visitors

resentatives)

Smart Eco Parking webin@rocal and re-
gional seHgovernment units (cities, munic
palities)

27 atendees

InnoTrans2022

140000 visitors

Table66 Estimated number of people reached by PENES-M45
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5.7.9 Dissemination Activities Report (DAR)

In addition to the given lists of individual partner participation in external events, below follow
the Dissemination Activities Reports presenting more specific details about communication

825464AMANDA

activities and attended events. Dissemination ActivifReport consists of the followinges-
tions: basic event information, scope of the event, description of the ppdiion, audience
reached, feedback and folloup, key figures, useful links, and photekere available.

5.7.10 Tech Talk on 19 June 2019

Key figures

Name of event IoT Technology in Smart Cities
Date 19 June 2019

Place Pula, Croatia

Type of Activity

Organsation of confer-
ence paper reviews
poster presentation

Participation to a confer
ence

Organisation of g
workshop

Participation to a workshop

Press release

Participation to an even
other than a conference o
workshop

Exhibition Brokerage evet

Flyers training Pitch event

Social media Trade fair

Website Participation in activities or

ganised jointly with othef
H2020 project(s)

Communication cam Other
paign (e.g radio, TV))

Type of Audience X | Scientific community Medias
(higher educatia, re-
search)

X | Industry Investor

Civil Society Customers
General Public Other

X | Policy markers

Countries addressed

Croatia

Partners

PENTA

5.7.10.1 Scope of the event

In cooperation with the Croatian Chamber of EcononRula County Chanelp, PENTA and
Faculty of Informatics Pula, orgaad a Tech Talk with the main topic of 10T technology. The
event was held on 19 June 2019 at the premises of the Croatian Chamber of Ec@mmyy
Chamber of Pula. This event was intended for the transjrmaustry and IT sector, public city
companies, and local and regional sptivernment. Representatives of the Faculty of Infor-
matics in Pula presented the I0oT research of the Faculty, while representatives of PENTA d.o.o0.
talked about the AMANDA projeand the application of 10T technology in smart cities.
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5.7.10.2 Description of the participation

haill NJ x dzejafithe begiiningdb thel event, presented the AMANDA project's Con-
sortium. In particular, the objectives of the AMANDA project, the technicallehges ahead

of the project and the possible further application of the Autonomous Smart Sensing Card
(ASSC) were discussed. After the conference, a very constructive discussion was held about
the technical features and possibilities of using the ASSC.

5.7.10.3 Audience reached
The sientific community fransport, industry and IT sector, public city companies, local and
regional sedgovernment

5.7.10.4 Feedback and followup

AMANDA project raised interest in a very positive way. Participants coadidetonomous
SmartSensing Card (ASSC) a unique solution and were interested in informati@forther
progress of the project, especially in the development and evaluation of the presented sen-
sors, as well as on possible use cases.

5.7.10.5 Key figures
40 participants from Crdi, Slovenia

5.7.10.6 Useful links
https://hgk.hr/zupanijskakomorapula/u-hgkzkpula-odrzanepredavanjeo-iot-tehnologiji
https://amandaproject.eu/newsevents/130amandaprojectpresentationin-croatian
chamberof-economy

5.7.10.7 Photos
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5.7.11 Conference on 9 July 2019

Key figures

Name of evemn HITEN 19

Date 9 July 2019

Place Oxford UK

Type of Activity Organisation of con- Participation to a confer-

ference paper reviews
poster presentation

ence

Organisation of a
workshop

Participation to a workshop

Press release

Participation to an event
other than aconference or,
workshop

September 2022
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Exhibition Brokerage event

Flyers training Pitch event

Social media Trade fair

Website Participation in activities or

ganised jointly with other
H2020 project(s)

Communication cam Other
paign (e.g radiol V))

Type of Audience X | Scientific community Medias
(higher education,re-
search)

X | Industry Investor

Civil Society Customers
General Public Other

Policy markers

Countries addressed UK

Partners ILIKA

5.7.11.1 Scope of the event

What theorganisers say: "The objective of the HITEN Conference is to have a unique forum
that brings together researchers and practitioners in academia and industry from all over the
world. All styles of practical higlemperature electronics design and implematibn ap-
proaches are encouraged, along with a variety of figghperature application areas. Today

the main semiconductor focus of HITEN is silicon and silicon on insulator (SOI). Although,
HITEN is not simply a semiconductor focused network. HITEN pscvidenduit for the ex-
change and dissemination of information on all aspects of-teghperature electronics. It is

a global network with users, suppliers, developers and fundamental researchers dealing in all
aspects of Higifemperature Electronics.

5.7.11.2 Desciption of the participation
Denis Pasero, Product CommercialisatManager gave an oral presentatioriMiniature
Power Sources for High Temperature Industrial Sensors"

5.7.11.3 Audience reached
Scientific communityindustry

5.7.11.4 Feedback and followip
Twogood catacts

5.7.11.5 Business opportunities identified
Twogood business opportunéswith a developer of sensors for the automotive industry and
a developer of miniature medical devices.

5.7.11.6 Key figures
~50 people attended

5.7.11.7 Photos
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International Conference and Exhibition on

Denis Pasero, Product Commercialisation Manager

llika Technologies
Denis.pasero@ilika.com

7t July 2019

High Temperature Electronics Network (HiTEN 2019)

International Microelectronics

gy Assembly and Packaging Society

her the entire microelectronics supply chain

5.7.12 Presentation on 3 September 2019

Key figures

Name of event National Cultural Card

Date 3-6 September 2019

Place Cetinje, Montenegro

Type of Activity Organisation of con- Participation to a confer-

ference paper reviews
poster presentation

ence

Organisation of a
workshop

Participationto a workshop

Press release

Participation to an even
other than a conference o
workshop

Exhibition Brokerage event

Flyers training Pitch event

Social media Trade fair

Website Participation in activities or

ganised jointly with othef
H2020 project(s)

Communication cam Other
paign (e.g radio, TV))

Type of Audience Scientific community Medias
(higher education,re-
search)

X | Industry Investor

Civil Society Customers
General Public Other

X | Policy markers
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Countries addessed Croatia, Montenegro

Partners PENTA

5.7.12.1 Scope of the event

"National Cultural Cafgresentation was held at the premisestbé Ministry of Culture Mon-
tenegra and the scope of this event was to present the overall content of two projects (Na-
tional Qultural Card, AMANDA), as well as defined tasks and primary objectives.

5.7.12.2 Description of the participation

5N}l 2 alf2aAd o0t 9b¢! 0 LINBASYGSR {piofctbhard-A2y Il f [/ d
ware foreseen and the project's application contén® h &1 F NJ +dz2A6A 6 Ot 9b¢! O
AMANDA project, used technologies, objectives and potential use casesf theanain goals

of this event was to explaithe features of AMANDA ASSC and the potential of connecting

with the National Cultural Card project, which is a parthef Cetinje Smart City project.

5.7.12.3 Audience reached
Industry,public city companies, locahd state government

5.7.12.4 Feedback and followup

Participants reported their interests in a response form after the presentation. Contact data
(email addresses) of those present who were interested in receiving project corcatiomi
material were collected.

5.7.12.5 Business opportunities identified
A potential connection with the Cetinje Smart City project was identified. Cooperation de-
pends on the further development of the AMANDA project.

5.7.12.6 Key figures
30 participants from Croatia, Montenegro

5.7.12.7 Useful links
https://amandaproject.eu/newsevents/13#alk

5.7.12.8 Photos
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AMANDA projekt

Primjena loT tehnologije u pametnim gradovima

5.7.13 Conference on 8 September 2019

825464AMANDA

Key figures

Name of event IEEE 9 ICCE conference 2019

Date 8-11 September, 2019

Place Berlin, Germany

Type of Activity Organisation of con- Participation to a confer-

ference paper reviews
poster presentation

ence

Organisation of a
workshop

Participation to a workshop

Press release

Participation to an even
other than a conference o
workshop

ExHhbition Brokerage event
Flyers training Pitch event
Social media Trade fair

Website

Participation in activities or
ganised jointly with other
H2020 project(s)

Communication cam Other
paign (e.g radio, TV))

Type of Audience X | Scientific community Medias
(higher education,re-
search)
Industry Investor
Civil Society Customers

X | General Public Other

September 2022
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Policy markers

Countries addressed Europe, America

Partners CERTH

5.7.13.1 Scope of the event

The 9" International Conference on Consumiglectronics (ICGEerlin) 2019 was orgassd

as part of the world's leading trade show for consumer electronics and home appliances, IFA
Berlin. Dr Charis Kouzinopoulos from CERTH presented the conference paper titled "AMANDA.:
An Autonomous SefPoweredMiniaturized Smart Sensing Embedded Systefmithgives an
overview of the AMANDA project

5.7.13.2 Audience reached
Scientific Community

5.7.13.3 Conference paper
https://ieeexplore.ieee.org/document/8966223

5.7.13.4 Key figures
50 participants from all over Europe and America

5.7.13.5 Useful links

http://www.icce-berlin.org/
https://amandaproject.eu/documents/publiedeliverables/send/épublic-deliverables/11
amandaan-autonomousselfpoweredminiaturizedsmartsensingembeddedsysteni2
https://edas.info/p25749

5.7.13.6 Photos
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5.7.14 Workshop on 26September 2019

Key figures

Name of event SURFAS 19

Date 26 September 2019

Place Guildford UK

Type of Activity Organisation of con- Participation to a confer-

ference paper reviews
poster presentation

ence

Organisation of a
workshop

Participation to a workshop

Press release

Participation to an even
other than aconference or,
workshop

Exhibition Brokerage event

Flyers training Pitch event

Social media Tradefair

Website Participation in activities or

ganised jointly with othef
H2020 project(s)

Communication cam Other
paign (e.g radio, TV))

Type of Audience X | Scientific community Medias
(higher education,re-
search)
Industry Investor
Civil Societ Customers
General Public Other
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Policy markers

Countries addressed UK

Partners ILIKA

5.7.14.1 Scope of the event

The workshop is originating from EU funded Interreg croBannel collaboration programme
"SURFASwith France, where we target developmieof RFenergy harvesters for low powger
small device applications

5.7.14.2 Description of the participation
Denis Pasero, Product CommercialisatMdanager gave an oral presentation Powering Au-
tonomous Sensors for Industry 4.0 and MedTech witidthte Baktries"

5.7.14.3 Audience reached
Scientific community

5.7.14.4 Feedback and followp
Excellent feedback about feasibility of batteries combined with Energy Harvesting, here vibra-
tion

5.7.14.5 Business opportunities identified
Twogood contacts with University of Guildford anBIEELEC Technopdle du Madrillet, France

5.7.14.6 Key figures
~20 people attended the webinar

5.7.14.7 Photos

Please keep the afternoon of the 26t September 2019 free to attend a workshop discussing the industrial appli
of an innovative project harvesting ambient energy from electromagnetic radiation.

With applications in sensortechnology, the Internet of Things (1o0T), embedded
electronics and boosted connectivity, self-powered devices using the untapped
energy of ambient EM waves removes the need for batteries, delivering
significant energy and cost savings to the consumer.

PROGRAM
= Overview ofthe project
= Presentation ofthe scientific and technological challenges
= Presentation of results
= Discussion of potential applications in industry
When: 1-5pm on Thursday the 26" September
Where: Advanced Technology Institute, University of Surrey, Guildford GU2 7XH.
A buffetlunch will be provided. Attendance is free, but registrationis required by 23rd September atthe latest.

SUR XS ESIGELECH \\\\@J% L, UNIVERSINOR
................... e

~ The SURFAS consortiumincludes 4 partners from France and the UK xunded by the EU commissiogiNERREGHH
led by ESIGELECin Rouen, France

France ( §2™¢!) England

5.7.15 Gonference on ctober 2019

Key figures

Name of event Energy Efficiency in Construction, Innovation and Environm
tal Protection

September 2022 96 PENTA



Deliverable D7.11 Dissemination Level (FU 825464 AMANDA

Date 3 October 2019
Place Pula, Croatia
Type of Activity Organisation of con- | X | Participation to a confer-
ference paper reviews ence
poster presentation
Organisation of a Participation to a workshop
workshop
Press release Participation to an even
other than a conference o
workshop
Exhibition Brokerage event
Flyers training Pitch event
Social media Trade fair
Website Participation in activities or
ganised jointly with othef
H2020 project(s)
Communication cam Other
paign (e.g radio, TV))
Type of Audience X | Scientific community Medias
(higher education,re-
search)
X | Industry Investor
Civil Society X | Customers
General Public Other
X | Policy markers
Countries addressed Croatia
Partners PENTA

5.7.15.1 Scope of the event

"Energy Efficiency in Constructidnnovation and Environmental Protectloconference was
organied by the Croatian Chamber of Econogjula County Chamber. The conference pre-
sented innovations and solutions provided by Croatian manufacturers and service providers
in energy efficiency rad environmental protection. Representatives of the comparjage
presentations about public sector buildings after energy renovation, emghgghat many
solutions related to consumption control as well as air quality control, smart lighting, smart
parking, etc. are applicable not only in public but also in other sectors. The scope of the event
was loT (Internet of Things) in the context of energy efficiency.

5.7.15.2 Description of the participation

The autonomous seffowered multisensor card and application building automation were
ha{l N £+dz22A6A0 0O0t9b¢! 0 LINBaASYyluldAz2yd LYy KAA
the project, theprimarygoals and expectations, and especially commented on the application

of the AMANDA ASSC in building automati

5.7.15.3 Audience reached
The sientific communityjndustry, public city companies, local and regionalgeifernment
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5.7.15.4 Feedback and followup

Even though the discussion after PENT@#esentation was mainly focused on the building
automation direction, an opn debate and relevant brainstorming followed for almost all
AMANDA use cases. After the conference, several companies were informed about the
AMANDA project and expressed interest in receiving the project communication material.

5.7.15.5 Key figures
50 participarns from Croatia, Slovenia

5.7.15.6 Useful links
https://www.hgk.hr/zupanijskakomorapula/u-hgkzkpula-odrzanakonferencijaener-
getskaucinkovitostu-zgradarstveinovacijei-zastitaokolisanajava
http://www.regionalexpress.hr/site/more/konferencijeenergetskauinkovitostu-zgra-
darstvuinovacijei-zatita-okolia

5.7.15.7 Photos
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5.7.16 Conference on 10 October 2019

Key figures
Name of event Urban Traffic at a Standstill Conference
Date 10-11 October 2019
Place Zagreb, Qratia
Type of Activity Organisation of con- | X | Participation to a confer-
ference paper reviews ence
poster presentation
Organisation of a Participation to a workshop
workshop
Press release Participation to an even
other than a conference o
worksh@
Exhibition Brokerage event
Flyers training Pitch event
Social media Trade fair
Website Participation in activities or
ganised jointly with othef
H2020 project(s)
Communication cam Other
paign (e.g radio, TV))
Type of Audience X | Scientiic community Medias
(higher education,re-
search)
X | Industry Investor
Civil Society Customers
X | General Public Other
Policy markers
Countries addressed Croatia
Partners PENTA

5.7.16.1 Scope of the event

The Conferenc&Urban Traffic at a Standkt organsed by the Faculty of Transport and Traffic
Sciences was hefdom 10-11 October 2019 to preseithe results and achievements of the
project SPARK Sense, funded by the European Regional Development Fund. The holder of the
SPARK Sense projedPENTA, while the project partnettlie Faculty of Transport and Traffic
Sciences from Zagreb. On the first day of the conference, the AMANDA pfjasgrtium,

primary goals, as well as the expected results were presented.

5.7.16.2 Description of the participaibn

The Faculty of Transport and Traffic Sciences from Zagreb, a scientific research institution and

a partner in this project, presented the emrch resulton the impact of the system on the

environment. As part of the research, the faculty created avimnmental impact study and

a citizen satisfaction study with a new standstill traffic folu CEOof®b ¢! ¥ af L RSy t I YA
took the opportunity to presenthe AMANDA project, features and possibilities of using the
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innovative ASSC card in smart parking systems, engigaginat it can be integrated into the
realised SPARK Sense project.

5.7.16.3 Audience reached
Sdentific community industry and IT sector, general public

5.7.16.4 Feedback and followup

The high interest of all present was expressed, which was reflected in the affirmative and sub-
stantive discussion. Ake AMANDA project was in the first year of implemeiat partici-

pants were interested in monitoring the gext's progress, so they were given information
about the official website, profiles on social networks (LinkedIn, Twitter), camdacts of
PENTA as a project partner.

5.7.16.5 Business opportunities identiéd

Instead of using sensors with a battery life of up to 5 years that are attached to the asphalt
surface, in SPARK Sense parking solutiispossible to use the AMANDA ASSC by installing
it in parking barriers located in parking spaces.

5.7.16.6 Key figures
70 persons joined the twaolay conference

5.7.16.7 Useful links
https://www.penta.hr/en/news/sparksenseproject-presentation-faculty-transportand
traffic-scienceszagrebtraffic-rest-conference/

5.7.16.8 Photos
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5.7.17 Exhibition on 20 November 2019

Key figures

Name of event SigFox Conne@019

Date 20-21 November 2019

Place Singapore

Type of Activity Organisation of con- Participation to a confer-

ference paper reviews
poster presentation

ence

Organisation of a
workshop

Participation to a workshop

Press release

Participation to an even
other than a conference o
workshop

X | Exhibition Brokerage event
Flyers taining Pitch event
Social media Trade fair

Web-site

Participation in activities or
ganised jointly with other
H2020 project(s)

Communication cam Other
paign (e.g radio, TV))

Type of Audience Scientific  Community Medias
(higher education, Re
search)

X | Industry Investor

Civil Society Customers
General Public Other

Policy markers

Countries addressed

Asia
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Partners

EPEAS

5.7.17.1 Scope of the even

Exhibition around the SigFox technology and its use in loT.

5.7.17.2 Description of the

t

participaibn

E-PEAS had a booth to present its power management IChair@pplication within IoT. The
technology showristhe same as the one usedtime AMANDA project.

5.7.17.3 Audience reached

2000 participants from 70 countries

5.7.17.4 Feedback and followp
Interesting @portunities showed ujg actual followup on 2 of them

5.7.17.5 Business opportunities identified

Mainly internal

5.7.17.6 Useful links

https://www.sigfox.com/en/sigfoxconnect20-21-november2019-singapore

5.7.18 Exhibition on 07 January 2020

Key figures

Name of event Consumer Electronic Show
Date 07-10 January 2020

Place Las Vegas, USA

Type of Activity

Organisation of con-
ference paper reviews
poster presentation

Participation to a cofer-
ence

Organisation of a
workshop

Participation to a workshop

Press release

Participation to an even
other than a conference o
workshop

X | Exhibition Brokerage event
Flyers training Pitch event
Social media Trade fair
Web-site Participation in activities or

ganised jointly with othef
H2020 project(s)

Communication cam Other
paign (e.g radio, TV))
Type of Audience Scientific  Community Medias
(higher education, Re
search)
X | Industry Investor
Civil Society Customers
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X | Gereral Public Other

Policy markers

Countries addressed Worldwide

Partners EPEAS

5.7.18.1 Scope of the event
It is the &rgest consumer electronic show that gatkatl actors in the field. Thisxhibitionis
the occasion fothe main annual announcement afnovations.

5.7.18.2 Description of the participation
E-PEAS had a booth to present its power management ICthair@pplication within IoT. The
technology showristhe same as the one usedtime AMANDA project.

5.7.18.3 Audience reached
180000 attendees and >4508&bitors

5.7.18.4 Feedback and followuip

The exhibition was an exciting opportunity to meet partners, customer and investigate new
opportunities.

5.7.18.5 Business opportunities identified
Mainly internal

5.7.18.6 Useful links
https://www.ces.tech/

5.7.18.7 Photos
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